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wherever  the 
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Mike  Lopresti  lives  in  r 
Richmond,  Indiana.  But  "  w 
for  much  of  the  year,  -  ^ 
he’s  on  the  road,  covering 
major  sports  events  for  ' 
Gannett  News  Service-^rid  - 
Gannett’s  84  newspapers.  " 
He’s  on  the  scene  for  the'  T 
World  Scries,  the  Masters,  T  ;. 
the  NCAAs,  the  Super 
Bowl  and  more.  Lopresti 
writes  wherever  he  can;  in,,; 
restaurants,  on  airplanes,  in  " 
airports,  in  cabs,  once  even 
on  the  floor  of  a  bathroom.  £ 
He’s  fast,  he’s  accurate,  - 
he’s  knowledgeable.  And  - 
his  flair  for  writing  gives  -N  _ 
Gannett  newspaper  readers  't- ' 
an  extra  dimension  on  the 
world  of  sports. 
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In  the  pursuit  of  local  news,  we  have  rattled  a  few  powerful  leaders. 

They  don’t  like  that. 

The  Herald  Examiner  has  always  been  Los  Angeles’  independent  newspaper. 
We’ve  recently  been  described  in  the  media  as  “a  watchdog.”  Others  have 
called  us  some  less  flattering  names. 

Well,  the  Herald  Examiner  has  never  been  complacent.  We  like  our  local  banks 
upright,  administrators  diligent,  and  pohticians  evenhanded. 

That’s  why,  when  we  cover  L.A.,  we  do  more  than  report  on  the  news. 

We  investigate  it. 


Herald  Examiner 
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NCW...Rra  THE  PAPER 
WITH  THE 

SYSTEMS  SOFTWARE  PEOPLE 
WHO  OUTRUN  THEM  ALL. 


'  t 


We  say  there’s  been  an  awful  lot  of  cx>nfuslon 
out  there.  People  stumbling  all  over  themselves 
trying  to  make  advertising,  circulation,  hnancial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— right  now.  All  that  programing  and 
reprograming.  Up-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

We’ re  INSI— as  in  " I”  for  _ 

integrated— and  that’s  ||ll^||f  I 

exactly  what  we  re  ail  about.  I 

We  say  you  can  operate  l[ll  V 

everything  from  one,  single.  " 


WNSI 


Integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 


solitary,  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now,  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
W  you  stand.  Call  us  today.  And 

see  if  we  don’t  clearly  out- 
II  distance  every  other  system 

runner  in  the  race. 


THAT’S  OUR  BUSINESS. 


12  Corporate  Woods  •  10975  Benson  Drive  •  Overland  Park  KS  66210  •  913/451-4618 
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AUGUST 

13-15 — Graphic  Arts  Technical  Foundation,  Conference,  "Integrating  with 
Color  Electronic  Prepress  Systems,  Chicago  Marriott  O’Hare. 
13-15— Mid-Atlantic  Circulation  Managers  Conference,  Marriott  Hotel, 
Richmond,  Va. 

16- 20 — National  Association  of  Black  Journalists,  Annual  Convention,  New 

York  Hilton  and  Towers,  New  York  City. 

17- 19— West  Virginia  Press  Association,  Annual  Convention,  Huntington. 

27- 30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 

Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7- 10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Carousel,  Ocean  City,  Md. 

8— National  Newspaper  Literacy  Day. 

8- 10— Tennessee  Press  Association,  Advertising  Managers  Retreat,  River 

Terrace,  Gatlinburg. 

12- 15— National  Conference  of  Editorial  Writers,  Annual  Convention,  The  St. 

Paul,  St.  Paul,  Minn. 

13- 16 — ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 

Training  Conference,  Fairmont  Hotel,  San  Francisco. 

15-19— Southern  Circulation  Managers  Association,  Fall  Meeting,  Hyatt 
Regency  West  Shore,  Tampa. 

20-22— Interstate  Advertising  Managers  Association,  Inn  at  Reading, 
Reading,  Pa 

20-22 — Science  Writers  Forum,  “Lung  Disease:  Challenge  in  the  '90s,” 
sponsored  by  the  American  Lung  Association  and  American 
Thoracic  Society,  The  Historic  Inns  of  Annapolis,  Md. 

20- 22 — Suburban  Newspapers  of  America,  Editorial  Conference,  Campus 

Hotel,  University  of  Michigan,  Ann  Arbor. 

21- 24 — Newspaper  Operations  Association,  Inc.,  Conference,  The 

Changing  Newspaper  —  A  Quest  for  Success;  T ara  Hyannis  Hotel  & 
Resort. 

23-27— Canadian  Circulation  Managers  Association,  Hotel  Beausejour, 
Moncton,  N.B.,  Canada. 

SeminarsiWorkshopsIClinics 

AUGUST 

9- 10— ANPA  Foundation — AEJMC,  Cooperative  Committee  Symposium 

on  Community  Newspapers  and  Journalism  Educators,  American 
Press  Institute,  Reston,  Va. 

13-16— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (under 
50,000  circulation),  Biloxi,  Mass. 

14 — Knight  Center  for  Specialized  Journalism,  Deadline  for  Applications 
for  “Covering  Cancer”  Course,  Oct.  9-20,  University  of  Maryland, 
College  Park. 

18— Inland  Press  Foundation,  Editorial  Page  Seminar;  Inland  Press 
Center  (near  Chicago  O’Hare  Airport). 

21-25 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

28- 9/1 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing  Workshop,  Pittsburgh. 

29- 9/1— Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  Pitts¬ 

burgh. 

SEPTEMBER 

6-7— ANPA  Multicultural  Management  Workshop,  McLean  (Va.)  Hilton. 

10-12— SNPA  Workshop  for  Smaller  Newspapers,  San  Antonio. 

10- 15 — The  Poynter  Institute  for  Media  Studies,  MACTRAC,  Intermediate, 

St.  Petersburg,  Fla. 

11- 15 — ANPA  Web  Offset  Newspaper  Press  Operation  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

11-11/17— The  Poynter  Institute  for  Media  Studies,  Management:  Media  Man¬ 
agement  and  Entrepreneurship  for  Journalism  Graduate  Students, 
St.  Petersburg. 

13-15 — ICMA  District  Managers  Seminar,  Ohio  State  University,  Columbus. 
13-16 — ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 
Training  Conference,  Fairmont  Hotel,  San  Francisco. 

17-20— SNPA  Foundation  Seminar,  Classified  Advertising,  Fort  Worth 
Hilton. 

17-27— American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 
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By  Doug  Borgstedt 


About  Awards 


Football  writers  honored.  The  Professional  Football 
Writers  of  America  named  the  winners  of  its  annual  writ¬ 
ing  contest. 

Dave  Newhouse  of  the  Oakland  Tribune  won  first  place 
in  the  a.m.  news  category,  and  Tom  Cushma  of  the  San 
Diego  Evening  Tribune  won  first  place  in  the  p.m.  news 
category. 

Ira  Berkow  of  the  New  York  Times  won  for  best  colum¬ 
nist,  and  Chris  Dufresne  and  Gene  Wojciechowski  of  the 
Los  Angeles  Times  won  first  place  for  features. 

Mississippi  Hall  of  Famers.  The  Mississippi  Press  Asso¬ 
ciation  has  named  four  new  members  of  its  Hall  of  Fame: 
Louis  Cashma,  Sr.,  1886-1961,  former  publisher  of  the 
Vicksburg  Post;  Hal  C.  DeCell,  1924-1988,  who  owned  the 
weekly  Deer  Creek  Pilot  in  Rolling  Fork;  William  Ormsby 
Rutledge  Jr.,  1910-1989,  former  owner  of  the  New  Albany 
Gazette;  and  George  W.  Harper,  1824-1894,  who  estab¬ 
lished  the  Hinds  County  Gazette  in  1844  in  Raymond  and 
edited  it  for  40  years. 

Sporting  News  contest.  The  Sporting  News  on  July  14 
announced  the  winners  of  its  1989  Best  Sports  Stories  and 
Photos  contest.  The  seven  winning  entries  in  writing  and 
photography  will  be  published  with  31  other  stories  and  12 
additional  photos  in  1989  Best  Sports  Stories. 

The  winners  were: 

Feature  Story:  Sam  Heys,  Atlanta  Journal-Constitution 
for  “Hills  of  Coal,  Feats  of  Clay.” 

Commentary:  Ron  Borges,  Boston  Globe,  for  “The 
Boxing  Degeneration.” 

Reporting:  Eric  Sondheimer,  Doug  Cress  and  Beth  Bar¬ 
rett,  Los  Angeles  Daily  News,  for  “Recruiting  of  L.A. 
Prep  Star  Probed.” 

Magazine  story:  Howard  Sinker,  Minnesota  Monthly, 
for  “The  Elements  of  Baseball.” 

Black-and-white  action  photo:  Bernard  Brault,  La 
Presse,  for  “Speedboat  Breakup.” 

Black-and-white  feature  photo:  Jerry  Lodriguss,  Phila¬ 
delphia  Inquirer,  for  “Victory  Ride.” 

Color  photo:  Dave  Einsel,  Houston  Chronicle,  for 
“Land  of  the  Giants.” 
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"THE  GOOD 
HEALTH" 

OF  BOSTON, 
CHICAGO, 

LOS  ANGELES, 
NEW  YORK, 
AND 

WASHINGTON 
DEPENDS  ON 
SYMMETRY* 

A  new  era  is  opening  for 
national  newspaper  adver¬ 
tisers:  The  Good  Health 
Magazine. 

Five  top  newspapers  with 
one  great  idea.  Each  pub¬ 
lishing  its  own  edition  of  this 
new,  superior  quality  health 
magazine  in  selected  Sunday 
issues  of  their  newspapers. 

To  meet  the  high  quality 
demands  of  national  adver¬ 
tisers,  Symmetry  super- 
calendered  paper  was  cho¬ 
sen  because  of  its  proven 
record  of  performance  in 
outstanding  national  adver¬ 
tising  environments  such  as 
The  New  York  Times 
Magazine. 

Learn  why  the  classic 
qualities  of  Symmetry  make 
it  the  clear  paper  of  choice 
for  this  important  new 
national  advertising  vehicle. 
Contact  Madison  Sales 
Company,  695  East  Main 
Street,  P.O.  Box  10328, 
Stamford  CT  06904-2328. 
(203)  359-8927. 


P  A  P  e  R  INDUSTRIES 

Paper  crafted  with  over  a  million 
tons  of  SC  experience. 


O  1989.  Madison  Paper  Industries. 


Editor  St  Publislier 

THE  fourth  estate 

Robert  U.  Broem,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 
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Charter  Member 
The  Bureau 

Audit  Circulations 

Bureau  Member  .  IVinA 

American  Newspaper  nINiv\ 
Publishers  Association 
mo.  avg.  circulation  Dec.,  1989—27,785 


Getting  one’s  attention 

Members  of  the  Newspaper  Personnel  Relations  Association 
meeting  in  Ottawa  recently  were  told  of  numerous  bills  pending  in 
the  U.S  and  Canada  that  could  dramatically  change  workplace  dy¬ 
namics.  Legislators  are  looking  at  “employment  equity”  proposals  as 
opposed  to  “pay  equity”  proposals,  they  were  told. 

A  Toronto  attorney  told  the  group  there  is  a  shift  to  an  almost 
employee  self-defined  standard  of  grievance  that  can  also  be  seen  in  a 
workplace  safety  and  health  proposal  now  before  the  Ontario  Legis¬ 
lature.  Under  the  bill  introduced  by  the  provincial  labor  ministry,  he 
said,  an  employee  trained  in  safety  would  be  able  to  issue  an  order 
stopping  work  if  he  or  she  believed  there  were  a  dangerous  work 
condition. 

“The  prospect  of  a  union  member  telling  you  [that]  you  have  to  stop 
your  presses  should  get  your  attention,”  the  attorney  said. 

It  sure  got  ours!  If  that  sort  of  reasoning  exists  in  Canada,  you  can 
be  sure  it  exists  also  in  Washington. 

There  are  only  “vague  and  apparently  minor  sanctions”  for  using 
the  work  stoppage  in  bad  faith  in  the  Canadian  proposal,  we  are  told. 
Obviously,  it  is  an  area  that  could  be  subject  to  wide  abuse  if  it  ever 
becomes  law. 

Most  employers  today  see  the  wisdom  of  providing  equitable  treat¬ 
ment  of  employees  regardless  of  sex  or  race.  Providing  for  the 
handicapped  requires  its  own  brand  of  wisdom  and  understanding. 
But  being  an  “equal  opportunity  employer”  should  not  mean  turning 
over  management  responsibilities  to  employees  no  matter  what  the 
circumstances. 

A  chink  in  the  armor 

Every  now  and  then  there  is  a  sign  that  the  armor-plated  Castro- 
Marxist  Cuban  government  has  a  chink  in  it  that  might  grow  wider. 
It  may  be  wishful  thinking,  but  it  is  a  possibility. 

The  26-year-old  trade  embargo  against  Cuba  enacted  by  the  Ken¬ 
nedy  administration  forbids  any  commercial  transactions  between 
the  two  countries  which  was  designed  to  isolate  Cuba  economically 
and  deprive  it  of  U.S.  dollars. 

As  E&P  reported  recently,  the  1988  Omnibus  Trade  Act  passed  by 
Congress  said  the  U.S.  must  permit  free  commerce  of  “informational 
material”  and  under  that  provision  a  firm  called  World  Service  Pub¬ 
lications  based  in  the  Netherlands  Antilles  is  importing  U.S.  news¬ 
papers,  magazines  and  videocassettes  into  Cuba.  We  are  told  that 
only  non-Cubans  may  buy  the  publications  since  they  are  available 
only  by  subscription  and  sold  only  for  U.S.  dollars  which  Cubans  are 
prohibited  fi’om  possessing.  Theoretically,  therefore,  they  are  sold 
only  to  the  hundreds  of  foreign  diplomats.  It  is  not  difficult  to  imagine 
the  type  of  “pass  along”  readership  that  might  exist. 

The  important  thing  is  not  only  that  U.S.  publications  are  being 
sold  in  Havana,  even  to  a  limited  audience,  but  that  the  Cuban 
government  is  permitting  it  to  be  done.  It  is  remarkable  that  Cuba  is 
allowing  any  distribution  of  U.S.  publications  in  that  country. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  p.  Consoli 
Associate  Editors 
David  Astor,  Debra  Gersh, 

Andrew  Radolf,  James  Rosenberg, 

Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
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West  Coast  Editor 
M.  L.  Stein 

Copy  Editor 
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Advertising  Manager 
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Letters  to  the  Editor 


Says  someone  has  to  call  liberals  liberal’ 


“What  is  a  liberal/conservative?” 
asks  E&P  in  a  June  10  editorial.  The 
editorial  criticizes  a  newsletter, 
Media  Watch,  for  attempting  to 
pigeonhole  various  groups  and  publi¬ 
cations  as  liberal  or  conservative. 

The  editorial,  as  we  are  wont  to  do 
in  this  profession,  comes  to  the 
defense  of  the  media  against  such 
labeling  by  any  group.  Fairfenough  — 
but  not  far  enough. 

Having  been  in  the  newspaper  busi¬ 
ness  for  nearly  20  years,  I  have  seen 
labeling  but  not  by  Media  Watch. 
Take  a  look  at  just  about  any  political 
piece  by  the  Associated  Press,  United 
Press  International,  New  York  Times, 


Washington  Post,  Wall  Street  Jour¬ 
nal,  Time,  Newsweek,  NBC  News, 
CBS  News,  etc.,  and  you  will  find 
labeling:  extreme,  arch,  ultra,  far. 

Interesting  too  —  the  prefixes  fall 
just  in  front  of  the  word  “conserva¬ 
tive”  and  are  used  to  describe  per¬ 
sons  such  as  Barry  Goldwater,  Jesse 
Helms,  Ronald  Reagan,  William  Ben¬ 
nett  and  so  forth. 

Never  have  I  seen  Mario  Cuomo, 
Ted  Kennedy,  George  McGovern, 
Alan  Cranston  and  their  political 
look-alikes  referred  to  as  an  extreme- 
liberal,  arch-liberal,  far  left-liberal  or 
ultra-liberal. 

I  don't  like  this  labeling  thing  any 


better  than  you  do,  but  I  can  under¬ 
stand  where  Media  Watch  is  coming 
from.  Often  there  is  a  prefix  of  some 
sort  preceding  “conservative.”  If  the 
national  media  won’t  prefix  “lib¬ 
eral,”  then  publications  like  Media 
Watch  will  step  in  to  fill  the  void. 

We  in  the  media  created  the  forum 
for  a  Media  Watch.  It  is  hypocritical 
to  criticize  that  publication  without 
making  mention  of  who  started  all 
this  —  us. 

Rick  Coffman 

(Coffman  is  managing  editor  of  the 
Idaho  Press-Tribune.) 


Says  lack  of  minority  hiring  is  often  by  design 


I  almost  had  to  laugh  —  to  keep 
from  crying  —  when  I  read  your 
“Naming  names”  story  in  the  May  13 
edition,  about  the  “problem”  of  find¬ 
ing  minority  journalists  for  daily 
newspapers.  As  Mr.  Seigenthaler 
pointed  out,  the  fact  that  most  daily 
newspapers  don’t  have  a  minority  on 
their  staff  is  often  by  design. 

I  have  experienced  the  frustration 
of  trying  to  get  a  job  on  a  daily  news¬ 
paper  despite  more  than  19  years  of 
journalism  experience  as  a  reporter 
(the  first  black  reporter  on  the  Daily 
News  in  Los  Angeles),  and  editor 
and/or  publisher  of  several  weekly 
publications.  I  was  excited  when  I 
read  a  similar  story  in  E&P  four  or 
five  years  ago,  and  contacted  every 
paper  represented  on  ASNE’s 
board  —  and  even  talked  to  Mr. 
Seigenthaler  —  but  to  no  avail. 

Contrary  to  comments  made  by 


Correction 

A  July  15  story  on  page  41  about  the 
Pittsburgh  Post-Gazette  having  to 
pay  libel  plaintiff  Richard  DiSalle 
more  than  $2.7  million  following  the 
U.S.  Supreme  Court’s  refusal  to  re¬ 
view  the  case  misstated  the  break¬ 
down  of  the  award.  The  Post  Gazette 
paid  DiDalle  $2I0,(X)0  in  compensa¬ 
tory  damages  and  $2  million  in  puni¬ 
tive  damages,  plus  $561,000  in  in¬ 
terest. 

E&P’s  July  22  lead  article  on  the 
libel  judgment’s  effect  on  the  Post- 
Gazette  gave  the  correct  figures. 

EDITOR  &  PUBLISHER  for  August  5,  1989 


Seymour  Topping  of  the  New  York 
Times,  I  was  prepared  to  go  anywhere 
in  the  country  to  get  back  on  a  daily 
paper,  and  even  talked  with  the 
publisher  of  a  paper  in  Mississippi, 
which  is  not  exactly  the  most  hospi¬ 
table  place  for  a  black  man. 

Finally  after  years  of  knocking  my 
head  against  a  brick  wall,  I  took  out  a 
second  mortgage  on  my  house  and 
moved  nearly  2,000  miles  and  pur¬ 
chased  the  South  Arkansas  Accent  in 
Hampton  last  October.  Since  the 
town  is  only  about  30%  black,  I  am 


one  of  the  few  black  publishers  of  a 
newspaper  not  geared  toward  blacks 
in  the  country. 

Things  have  gone  very  well  since  I 
purchased  the  paper,  and  I’ve  been 
told  that  the  paper  has  improved  quite 
a  bit  in  that  time. 

So  I  guess  all’s  well  that  ends  well, 
but  I  still  have  to  laugh  every  time  I 
read  one  of  your  stories  about  how  the 
journalism  establishment  is  trying  so 
hard  to  hire  more  minorities. 

Ovid  Goode 
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Status  clarified 


In  a  number  of  decisions,  the  NLRB  has  sided  with  management 
in  deciaring  district  managers  to  be  supervisory  personnei 


By  George  Garneau 

Buoyed  by  favorable  National 
Labor  Relations  Board  rulings,  news¬ 
paper  managements  have  stepped  up 
use  of  legal  procedures  to  bar  or  elimi¬ 
nate  circulation  district  managers 
from  union  representation,  newspa¬ 
per  labor  lawyers  and  union  officials 
say. 

In  a  growing  number  of  unit  clarifi- 
cation  cases  in  recent  years, 
publishers  have  disqualified  district 
managers  from  collective  bargaining 
under  terms  of  the  National  Labor 
Relations  Act.  In  addition  to  unit 
clarification  filings  routine  in  newspa¬ 
pers,  newspapers  appear  to  have  con¬ 
centrated  on  circulation,  where  hun¬ 
dreds  of  district  managers  and  other 
employees  have  been  excluded  from 
collective  bargaining  agreements  in 
recent  years. 

“There  have  been  some  major  suc¬ 
cesses,  if  you  want  to  put  it  that 
way,”  Charles  Cole,  American 
Newspaper  Publishers  Association 
labor  consultant,  said. 

Those  who  follow  the  issue  see  an 
increase  in  unit  clarifications  affect¬ 
ing  circulation  departments  and 
expect  continued  management  efforts 
to  remove  circulation  employees 
from  collective  bargaining  or  to  pre¬ 
vent  them  from  joining. 

Which  employees  may  be  repre¬ 
sented  by  unions  is  a  continuing  arena 
of  conflict  between  labor  and  manage¬ 
ment.  Unit  clarification  is  seen  by 
publishers  as  a  way  to  move  district 
managers,  who  can  supervise  hun¬ 
dreds  of  independent-contractor  car¬ 
riers,  out  of  bargaining  units.  Unions 
see  it  as  a  way,  open  to  abuse,  to 
expand  management’s  clout  while 
diminishing  theirs. 

“There  seems  to  be  a  lot  of  activity 
in  that  area,”  Mark  Hunt,  an  attorney 
at  King  &  Ballow  in  Nashville,  Tenn., 


said  of  unit  clarification  of  district 
managers.  The  NLRB  does  not  track 
unit  clarifications  by  industry. 

Though  NLRB  unit  clarifications 
examine  specific  job  responsibilities, 
a  string  of  decisions  favorable  to  man¬ 
agement  will  encourage  newspapers 
to  seek  disqualification  of  district 
managers  from  collective  bargaining, 
several  experts  said. 


“It’s  a  question  of  ‘The  company 
feels  these  people  are  truly  manager¬ 
ial  and  supervisory  and  therefore 
ought  not  be  members  of  a  union,’  ” 
Cole  of  ANPA  said. 

On  the  other  hand,  unions  portray 
district  managers  as  mere  employees 
who  rule  more  often  by  training  man¬ 
uals  than  their  independent  authority. 

In  a  session  at  the  International 
Circulation  Managers  Association 
convention  in  Nashville,  four  out  of 
the  five  recent  unit  clarification  deci¬ 
sions  that  were  mentioned  involved 
rulings  barring  district  managers  from 
unions. 

In  what  was  viewed  as  a  major 
case,  the  Newspaper  Guild’s  effort  to 
organize  employees  at  the  Ingersoll 
chain’s  Warren  (Ohio)  Tribune 
Chronicle  failed  after  the  NLRB  ruled 
for  the  first  time  that  15  district  man¬ 
agers  should  be  excluded  because, 
regardless  of  the  status  of  carriers  as 
employees  or  independent  contrac¬ 
tors,  district  managers  were  either 
management  or  supervisory  person¬ 
nel.  Had  their  votes  counted,  the  dis¬ 
trict  managers  could  have  prevented 


the  Guild  from  losing  that  representa¬ 
tion  vote. 

Citing  that  1988  decision,  S.  John 
Siam,  publisher  of  the  Thomson- 
owned  Canton  (Ohio)  Repository, 
said  his  paper  filed  for  a  unit  clarifica¬ 
tion  last  June  to  eliminate  16  district 
managers  from  the  Guild  unit. 

District  managers  “function  as 
management.  They  ought  to  be  recog¬ 


nized  as  such,”  Siam  said.  “All  over 
the  country  now,  the  NLRB  is  finding 
in  favor  of  newspapers:  that  district 
managers  are  supervisory  person¬ 
nel.” 

ANPA’s  Cole  said  publishers  were 
having  to  deal  with  past  “careless¬ 
ness”  for  allowing  district  managers 
into  representation  elections. 

“I  don’t  think  they  are  any  more,” 
he  said,  citing  the  spate  of  unit  clarifi¬ 
cations.  He  also  said  employers  were 
trying  to  strengthen  supervisory 
ranks. 

“In  today’s  world  you’ve  got  to  be 
more  conscious  of  human  relation¬ 
ships.  You  can’t  have  three  manager¬ 
ial  employees  running  150,”  Cole 
said. 

“Circulation  departments  are  prob¬ 
ably  one  of  the  only  departments  left 
on  the  production  side  that  can  shut 
down  a  newspaper,”  said  Bob  Kemp, 
who  as  administrative  officer  of  the 
San  Diego  Newspaper  Guild  Local  95 
is  fighting  a  major  unit  clarification. 
“If  publishers  can  get  that  on  the 
management  side,  they’ve  neutral- 
(Continued  on  page  21) 


“It’s  a  question  of  The  company  feels  these  people 
are  truly  managerial  and  supervisory  and  therefore 
ought  not  be  members  of  a  union/  ”  Cole  of  ANPA 
said. 


Future  in  doubt 

Hearst  Corp.  puts  struggling  Los  Angeles  Herald  Examiner  up  for  sale 


By  M.L.Stein 

The  Hearst  Corp.  officially  put  the 
Los  Angeles  Herald  Examiner  up  for 
sale  last  week,  a  move  that  did  not 
come  as  a  complete  surprise. 

It  had  been  known  for  some  months 
that  Hearst  wanted  to  get  rid  of  the 
daily  and  has  engaged  in  negotiations 
with  at  least  two  potential  buyers. 

The  Herald  Examiner,  which  con¬ 
verted  to  morning  publication  in  June 
1982,  has  a  daily  circulation  of 
238,392  and  183,122  on  Sunday,  mak¬ 
ing  it  the  42nd  largest  newspaper  in 
the  country,  according  to  the  com¬ 
pany. 

“For  a  number  of  years,  the  Herald 
Examiner  has  been  in  an  extiernely 
challenging  situation,”  said  Robert  J. 
Danzig,  vice  president  and  general 
manager  of  Hearst  Newspapers,  in 
making  the  announcement. 

“It  has  faced  intense  competitive 
pressures  in  a  very  diffuse  market¬ 
place.  Yet,  despite  these  challenges, 
it  has  remained  one  of  the  50  largest- 
circulation  newspapers  in  the  coun¬ 
try.  It  has  the  appeal  of  being  located 
in  the  second  largest  market  and  it  has 
an  able  and  talented  staff.” 

Hearst  has  retained  Lazard  Freres 
&  Co.  of  New  York  City  to  receive 
and  evaluate  offers  from  qualified 
applicants,  the  company  said. 

Recently,  the  Toronto  Sun  Co.  of 
Canada  and  millionaire  oilman  Mar¬ 
vin  Davis  made  overtures  about  pur¬ 
chasing  the  Herald  Examiner  but 
backed  away.  In  its  July  29  issue,  the 
Herald  quoted  Danzig  as  saying  that 
Hearst  also  had  engaged  in  “energetic 
and  complete  discussions”  with  Brit¬ 
ish  publishing  magnate  Robert  Max¬ 
well  regarding  the  paper. 

A  possible  management-employee 
buyout  of  the  paper,  which  also  has 
been  discussed,  is  still  a  possibility, 
John  McCabe,  the  Herald’s  chief 
operating  executive,  told  E&P.  If 
such  a  deal  takes  place,  McCabe 
added,  the  paper  would  become  a 
tabloid. 

“We  want  the  Herald  Examiner  to 
continue,”  he  said.  “It  would  be  a 
shame  to  lose  it.  I  was  general  man¬ 
ager  of  the  Philadelphia  Bulletin 
when  it  folded  and  I  don’t  want  to  see 
that  happen  here.” 


The  Herald’s  strongest  competition 
is  the  Los  Angeles  Times  whose  daily 
circulation  runs  over  a  million  and 
which  dominates  in  advertising. 

In  the  late  1960s,  the  Herald  was  the 
largest  p.m.  paper  in  the  West  with  a 
circulation  above  720,000.  The  num¬ 
bers  fell  off  drastically  during  a  10- 


year  strike  that  began  in  1967.  The 
paper  never  fully  recovered  and  has 
been  losing  money  for  years. 

In  explaining  the  company’s  deci¬ 
sion  to  sell  the  Herald,  Danzig  said  in 
his  statement:  “We  are  proud  of  what 
has  been  accomplished  at  the  Herald 
Examiner  in  recent  years,  particu¬ 
larly  by  the  news  staff,  which  is  now 
recognized  for  providing  Los  Angeles 
with  outstanding  coverage  of  local, 
metropolitan  news. 

“We  have  weighed  all  these  consid¬ 
erations  carefully  and  have  reached 
the  conclusion  that  continuing  our 
ownership  of  the  Herald  Examiner  is 
not  compatible  with  the  strategic 
direction  of  our  newspaper  com¬ 
pany.” 

Kerry  Webster,  assistant  city  edi¬ 
tor  of  the  Herald,  said  the  Hearst 
announcement  generated  little  reac¬ 
tion  in  the  newsroom  because 
“We’ve  been  living  with  this  for  some 
time.” 

Moreover,  he  added,  one  wag  put 
up  a  phony  headline  on  the  bulletin 
board  reading,  “Mayor  Bradley  Buys 
Herald  Examiner.” 

The  subhead  was  “Swings  Deal 
With  Aid  of  Far  East  Bank,”  a  refer¬ 
ence  to  a  conflict-of-interest  investi¬ 
gation  into  Bradley’s  fee  from  a  bank 
doing  business  with  the  city. 

The  editor  also  noted  that  two  edi¬ 
tors  and  two  reporters  recently  have 
resigned  to  take  jobs  with  the  Los 
Angeles  Times  and  Arizona  Republic. 

“Those  of  us  still  here  intend  to  ride 
it  out,”  he  continued.  “For  myself,  I 
want  to  see  what  happens.  I  think 


most  of  us  believe  we  are  facing  the 
inevitable  —  that  the  paper  hasn’t 
long  to  live,  but  we’re  determined  to 
go  down  with  our  flag  flying.” 

Webster  claimed  the  paper  is  ahead 
of  the  Times  on  the  alleged  scandal 
involving  Bradley  and  noted  that  the 
Herald  began  a  new  series  July  30 


revealing  neglect  in  county  children’s 
services. 

“We’ll  continue  to  do  aggressive 
reporting  until  they  turn  off  the 
lights,”  he  stated. 

In  a  recent  panel  discussion  spon¬ 
sored  by  the  Los  Angeles  chapter  of 
the  Society  of  Professional  Journal¬ 
ists,  Herald  Examiner  editor  Maxwell 
McCrohon  lamented  the  low  newspa¬ 
per  penetration  and  readership  in  the 
Los  Angeles  area  compared  with 
other  cities. 

“The  sad  fact  is  that  we  spend  most 
of  our  spare  time  in  automobiles,”  he 
said,  citing  the  fact  that  Los  Angeles 
has  no  mass  transit  system. 

“As  an  editor,  I  am  pleased  with 
the  style  and  vigor  of  the  Herald 
Examiner.  We  have  very  fine  report¬ 
ers  and  writers,  but  sadly  this  is  not  a 
reading  area.  An  advertiser  once  told 
me  he  has  to  buy  every  paper  in  town 
to  reach  50%  of  the  households.” 

Top  managers’  pay 
is  up,  ANPA  says 

The  average  base  salaries  for  all  top 
newspaper  management  positions 
increased  this  year,  according  to  the 
Newspaper  Industry  Compensation 
Survey  conducted  by  the  American 
Newspaper  Publishers  Association. 

Overall  pay  for  executives  rose 
about  5.5%,  while  pay  for  manager- 
level  positions  was  up  approximately 
5%.  Non-managerial  positions  also 
showed  salary  increases  of  6%  to 
(Continued  on  page  35) 


In  the  late  1960s,  the  Herald  was  the  largest  p.m. 
paper  In  the  West  with  a  circulation  vbove  720,000. 
The  numbers  fell  off  drastically  during  a  10-year  strike 
that  began  in  1967. 
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Neuharth  back  in  the  spotlight 

Controversy  erupts  over  his  column  In  USA  Today  calling 
for  the  return  of  young  ‘sky  girls’  on  commercial  airlines 


By  Debra  Gersh 

A1  Neuharth  may  want  to  go  back 
to  traveling  on  private  jets,  because 
one  of  his  recent  columns  in  USA 
Today  is  unlikely  to  bring  him  a  very 
warm  reception  from  some  commer¬ 
cial  airline  attendants. 

The  former  Gannett  Co.  Inc.  chair¬ 
man  began  his  latest  escapade  after  he 
retired  April  1  and  took  what  he  said 
was  his  first  domestic  commercial 
airline  flight  in  19  years. 

“Now,  after  thousands  of  commer¬ 
cial  miles  on  a  dozen  airlines,  I  realize 
the  difference  two  decades  have 
made,”  he  wrote  in  his  Friday,  July 
28,  “Plain  Talk”  column  for  USA 
Today. 

“Most  of  the  young,  attractive, 
enthusiastic  female  flight  atten¬ 
dants  —  then  called  stewardesses  — 
have  been  replaced  by  aging  women 
who  are  tired  of  their  jobs  or  by  flighty 
young  men  who  have  trouble  balanc¬ 
ing  a  cup  of  coffee  or  tea,”  he  wrote, 
in  part. 

Neuharth  issued  a  call  for  the 
return  of  “sky  girls”;  flight  atten¬ 
dants  who  are  “female  nurse[s]; 
unmarried;  under  age  25;  not  over  5 
feet  4  inches  tall;  weight  less  than  1 15 
pounds.” 

“I  understand  why  so  many  older 
attendants  aren’t  very  peppy  or 
happy  after  20  or  30  years  at  the  same 
job.  If  they’re  good,  they  should  have 
been  promoted  to  better  positions 
with  the  airline,”  he  added. 

“Of  course,  experience  in  the  cock¬ 
pit  is  important,  as  recent  airline 
tragedies  have  demonstrated,”  Neu¬ 
harth  wrote.  “But  in  the  passenger 
cabin,  both  enthusiastic  service,  and 
safety  training,  which  nurses  can  pro¬ 
vide,  should  take  priority.” 

By  the  following  Monday,  July  31, 
the  paper  had  received  more  immedi¬ 
ate  reaction  than  for  any  other  col¬ 
umn,  according  to  deputy  editorial 
director  Paul  McMasters. 

That  Monday’s  “Inquiry”  ques- 
tion-and-answer  op-ed  feature  was 
devoted  to  the  response  of  Susan 
Bianchi-Sand,  president  of  the  Asso¬ 
ciation  of  Flight  Attendants;  a  letter 
signed  by  more  than  175  USA  Today 
“offended,  outraged  and  embar¬ 


rassed”  news  staffers;  and  seven  let¬ 
ters  from  readers. 

McMasters  explained  that  not  only 
was  the  content  of  the  column 
debated  prior  to  its  publication,  but 
also  its  timing:  On  Friday,  July  28,  a 
memorial  service  was  held  for  23- 
year-old  flight  attendant  Rene 
LeBeau,  who  was  killed  in  the  crash 
of  United  Airlines  flight  232  in  Sioux 
City,  Iowa. 

The  Detroit  News  reported  that  the 
Association  of  Flight  Attendants 
spent  five  hours  the  day  before  the 
column  ran  trying  to  persuade  USA 
Today  not  to  run  it.  The  union  report¬ 
edly  became  concerned  after  newspa¬ 
per  staffers  called  for  comment. 

Judy  Stack,  assistant  to  the  union 
president,  told  the  News  that 
although  the  column  was  not  killed, 
USA  Today  did  agree  to  omit  the 
following  paragraph: 

“I  also  think  it’s  discrimination  to 
deny  pretty,  young  females  a  chance 
of  glamorous,  entry-level  jobs  in  the 
air,  and  to  deny  passengers  the  peppy 
playfulness  of  their  company  to  ease 
cabin  pressures.” 


“The  decision  was  made  [Friday 
afternoon]  that  it  would  be  good  to 
come  back  Monday  giving  more 
space  to  the  flight  attendants’  associa¬ 
tion,”  who,  along  with  others,  had 
been  given  a  chance  for  a  brief  com¬ 
ment  in  Friday’s  “Feedback”  column 
following  Neuharth,  McMasters  said. 

“My  f,eling  was  that  A1  Neuharth 
is  either  a  Neanderthal  or  some  sort  of 
court  jester,”  Bianchi-Sand  was 
quoted  in  the  “Inquiry”  column  that 
Monday. 

“Flight  attendants  help  build  a 
company,  they  save  people’s  lives 
and  they  build  families  around  it,” 
she  said.  “Our  responsibility  [in  an 
emergency]  is  to  prepare  the  passen¬ 
gers  and  the  cabin  for  an  emergency 
landing.  Once  there  is  a  landing,  we 
give  instructions  on  what  people 
should  do  and  help  people  physically 
exit  the  aircraft.  We  do  not  leave  the 
plane  until  the  smoke  is  too  thick,  or 
the  fire  is  too  hot  or  the  water  is  too 
high.  That’s  our  assigned  responsi¬ 
bility.  We  stay  there  until  the  bitter 
end. .  .  . 

(Continued  on  page  36) 


Al  Neuharth  works  at  a  vintage  typewriter  aboard  his  private  jet  during  his 
1 988  JetCapade  world  tour. 
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The  tape  she  left  behind 

A  reporter  for  the  Phoenix  Gazette  finds  herseif  in  a  iegai  tangie 
after  she  mistakeniy  ieaves  her  casette  tape  in  a  source’s  office 


By  Ben  McConnell 

When  Phoenix  Gazette  reporter 
Leslie  Irwin  realized  she  had  mistak¬ 
enly  left  one  of  her  casette  tapes  in  the 
office  of  Tempe,  Ariz.,  businessman 
Conley  Wolfswinkel,  she  had  an 
uneasy  feeling  it  might  become  an 
issue  that  would  reach  the  Arizona 
Supreme  Court. 

Her  feeling  came  true,  and  it  turned 
out  to  be  a  colorful  and  unfortunate 
mistake  for  Irwin  and  the  1 12,000-cir¬ 
culation  afternoon  daily  Gazette. 

The  tape  contained  off-the-record 
interviews  with  federal  government 
officials  who  had  been  telling  the  27- 
year-old  reporter  about  financial 
aspects  to  the  empire  of  Charles 
Keating  Jr. ,  a  Phoenix  developer  who 
had  recently  filed  for  bankruptcy  on 
more  than  $5  billion  in  investments. 
One  of  those  investments,  Lincoln 
Savings  and  Loan  of  California,  had 
recently  been  taken  over  by  federal 
regulators. 

Keating  is  the  brother  of  William 
Keating,  chairman  of  the  Associated 
Press  and  chairman  of  the  Detroit 
Newspaper  Agency. 

Keating’s  attorney  got  ahold  of  the 
tape  and  claimed  it  is  a  “smoking 
gun”  that  proves  regulators  have 
been  leaking  confidential  information 
about  Keating’s  business  interests  in 
an  effort  to  destroy  him. 

It  is  against  federal  law  for  regula¬ 
tors  to  release  information  about 
banks’  clients.  The  U.S.  Justice 
Department  is  studying  the  tape  and 
considering  whether  a  federal  grand 
jury  should  be  called  on  to  determine 
any  wrongdoing  on  the  part  of  federal 
regulators.  Keating’s  attorney,  A. 
Melvin  McDonald,  claims  hat  five  or 
six  interviews  on  the  tape  violate  the 
federal  statute. 

Irwin  and  the  Gazette  are  waiting  to 
find  out  if  they  will  have  to  fight  any 
compulsory  disclosure  orders  if  a  fed¬ 
eral  grand  jury  demands  that  the 
reporter  reveal  the  sources’  names. 

Meanwhile,  a  subsequent  court 


(McConnell  is  a  Scottsdale,  Ariz.- 
based  free-lance  writer.) 


Charles  Keating  Jr.  announcing  last 
April  that  his  company,  American  Con¬ 
tinental  Corp.,  was  filing  for  Chapter 
1 1  bankruptcy.  During  the  press  con¬ 
ference  Keating  lashed  out  at  federal 
banking  regulators. 

decision  in  Phoenix  dealt  a  blow  to  the 
rights  of  ownership  the  press  has  over 
its  working  materials.  Maricopa 
County  Superior  Court  Judge  Stanley 
Goodfarb  ruled  that  the  Gazette  was 
entitled  only  to  the  exclusive  rights  of 
the  tape’s  contents  for  eight  days. 
Keatings  attorneys  were  then  free  to 
make  the  tape’s  contents  public, 
which  they  did  at  a  press  conference 
July  11. 

gave  them  a  short  period  of  time 
to  get  their  story  out,”  Goodfarb  said 
in  an  interview.  “It  seemed  to  me  a 
reasonable  amount  of  time.  News  is 
so  transitory.  News  has  a  value  which 
declines  on  a  timely  basis.  In  my 
opinion,  after  eight  days,  the  value  is 
gone.” 

Goodfarb  said  he  didn’t  base  his 
decision  on  any  previous  cases. 


When  asked  if  Wolfswinkel’s  giv¬ 
ing  Irwin’s  tape  to  Keating  could  be 
considered  theft,  Goodfarb  said,  “I 
suppose  it  could,  but  it’s  not  much  of 
a  theft.  What  is  it,  a  two-dollar  tape?” 

Keatings  attorneys  had  challenged 
the  court  decision  in  an  appellate 
court  and  before  the  Arizona 
Supreme  Court,  arguing  that  the 
Gazette  should  not  have  been  given  a 
copy  of  the  tape  —  up  to  60  copies 
reportedly  had  been  made  by  Keat¬ 
ing’s  attorneys  —  until  the  Justice 
Department  had  completed  its  inves¬ 
tigation.  The  state  Supreme  Court 
upheld  Goodfarb’s  decision. 

Just  to  get  a  copy  of  its  own  tape, 
the  Gazette  spent  26  days  and  untold 
thousands  of  dollars  in  attorneys’ 
fees.  It  is  a  case  that  has  serious  rami¬ 
fications  for  the  press,  according  to 
one  attorney. 

“The  effects  are  very  disquieting,” 
claims  David  Bodney,  a  Phoenix 
attorney  who  represents  a  number  of 
media  outlets  in  Arizona  and  is  the 
legal  representative  of  the  First 
Amendment  Coalition  of  Arizona. 

“The  average  fellow  who  reads 
about  this  case  sees  that  it  is  some¬ 
how  lawful  to  invade  the  work  prod¬ 
uct  of  a  journalist,”  he  said.  “It  also 
sets  up  some  kind  of  waiver 
problem.  .  .  .  Did  they  [Irwin  and  the 
Gazette]  waive  any  right  to  ownership 
through  negligence?  It’s  hard  to  say.” 

For  James  Henderson,  the  attorney 
who  represented  the  Gazette  in  its 
court  battles,  “there’s  no  question  to 
ownership:  it  belongs  to  the  Phoenix 
Gazette.” 

Henderson  argued  in  court  that  by 
withholding  the  tape,  Keating’s  attor¬ 
neys  engaged  in  prior  restraint  even 
though  the  case  did  not  involve  the 
government,  as  most  prior  restraint 
cases  do. 

“If  you  restrain  someone  from 
publishing  something  by  withholding 
their  materials  —  I  don’t  care 
whether  it’s  the  government  or  a  pri¬ 
vate  third  party  —  it’s  still  prior 
restraint,”  he  said. 

Ironically  enough,  the  Gazette  does 
not  plan  to  publish  any  of  the  material 
contained  on  Irwin’s  tape. 
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Pam  Johnson 

“There’s  not  any  information  there 
for  just  one  story,”  said  Don  Hennin- 
ger,  the  paper’s  business  editor. 
“There’s  plenty  of  information  on  it, 
though,  some  of  it  very  valuable,  and 
we  might  use  some  of  it  for  future 
stories.” 

Irwin  has  not  been  reprimanded  for 
the  mistake.  Gazette  managing  editor 
Pam  Johnson,  in  a  July  6  colun.n  in 
her  paper  on  the  tape  caper,  said 
Irwin  had  been  victimized  by  a 
“Keating  smoke  screen  aimed  at 
diverting  attention  from  the  effects 
his  actions  are  having  on  investors 
who  trusted  him,  contractors  who 
worked  for  him,  and  taxpayers  who 
will  cover  his  losses.” 

Yet,  for  Irwin,  the  experience  — 
one  which  a  university  journalism 
scholar  termed  a  “one-in-a-million 
shot”  —  has  been  heartwrenching. 

“I  felt  that  I  had  let  them  [her  sour¬ 
ces  on  the  tape]  down,”  Irwin  said.  “I 
felt  real  lousy  about  that.  That’s  prob¬ 
ably  the  hardest  part  to  deal  with.” 

The  “one-in-a-million  shot”  saga 
began  when  Irwin  went  to  interview 
Wolfswinkel,  a  developer  and  one  of 


Keating’s  strongest  allies. 

Irwin’s  recorder  malfunctioned 
early  in  the  interview  and  Wolfs¬ 
winkel  offered  Irwin  the  use  of  his 
desktop  recorder.  Irwin  placed  her 
tape  in  the  recorder,  which  did  not 
have  a  recording  function.  Wolfs¬ 
winkel  hunted  down  another  recorder 
and  tape  for  Irwin  to  use,  which  she 
did,  and  the  interview  proceeded. 

At  the  interview’s  conclusion, 
Irwin  got  up  to  leave  without  her 
purse.  Wolfswinkel  reminded  her  to 
take  her  bag,  which  she  did,  but  her 
original  tape  —  with  the  off-the-rec¬ 
ord  interviews  —  remained  in  Wolfs- 
winkel’s  desktop  player. 

Wolfswinkel  passed  the  tape  to 
Keating  and  thus  began  the  drama, 
which  the  Gazette  chronicled  in  about 
a  dozen  stories. 

On  the  tape,  Irwin  had  made  dispar¬ 
aging  remarks  about  Wolfswinkel  and 
his  brother. 

“I  told  her  [during  a  phone 
conversation]  I  thought  it  was  unethi¬ 
cal  conduct,”  Wolfswinkel  said.  “I 
wasn’t  concerned  about  myself  so 
much  as  I  was  concerned  about  possi¬ 
ble  illegalities  Leslie  might  have  been 
involved  in.” 

The  Gazette  pulled  Irwin  off  cov¬ 
ering  Keating  directly  but  it  does 
leave  her  covering  U.S.  bankruptcy 
court,  where  many  of  Keating’s 
problems  are  being  resolved. 

Besides  the  legal  ramifications  the 
court  case  established,  Irwin’s  mis¬ 
take  has  been  making  it  difficult  for 
journalists  to  obtain  information 
about  Keating  and  his  Phoenix-based 
corporation,  American  Continental, 
several  reporters  say. 

“It’s  made  things  more  difficult,” 
said  Jim  McTague,  a  reporter  for 
American  Banker  newspaper,  which 
obtained  a  copy  of  the  tape  and 
declared  that  the  information  regula¬ 
tors  provided  Irwin  was  already  part 
of  the  public  record. 


Leslie  Irwin 

“Some  sources  are  reluctant  to  talk 
now,”  McTague  noted. 

James  S.  Granelli  of  the  Los 
Angeles  Times  said  his  sources  on 
Keating  have  been  “taking  a  more  cau¬ 
tious  approach”  in  releasing  informa¬ 
tion. 

“Some  regulators  are  worried 
about  it,  for  obvious  reasons,”  he 
observed. 

Nonetheless,  most  of  the  reporters 
who  have  been  covering  Keating  say 
the  Gazette  has  taken  the  proper  road 
in  forgiving  the  reporter,  who  has  been 
with  the  paper  for  nearly  one  year. 

“It  seems  to  me  that  no  one’s  per¬ 
fect,”  said  Jon  Laing  of  Barron’s. 
“My  gosh,  you’ve  got  to  look  at  the 
body  of  work.  She  was  way  out  in 
front  of  the  competition  [in  reporting 
on  Keating].  I  think  she  merits  a  sec¬ 
ond,  third  or  fourth  chance.” 

McTague  of  American  Banker  said 
all  reporters  do  “stupid  things”  at 
some  point  in  their  careers  and  should 
be  forgiven  for  them  but,  he  added 
jokingly,  “I  can’t  think  of  a  reporter 
doing  something  dumb  without  it 
being  criminal.” 


lAPA  outlines  lack  of  press  freedoms 


Panama  was  described  as  the 
“black  spot”  for  freedom  of  the  press 
in  the  hemisphere  at  a  meeting  of  the 
executive  committee  of  the  Inter 
American  Press  Association  in 
Miami,  Fla. 

Chairman  of  the  freedom  of  the 
press  committee,  Robert  Cox,  who 
has  been  monitoring  the  situation  of 
the  press  in  Panama,  said  that  “The 
shrill  hysteria  of  self-serving  propa¬ 
ganda  has  driven  out  any  objectivity 
in  the  news  that  existed  ^ter  Noriega 
cracked  down  on  the  media.” 


The  lAPA  reported  that  Cox  said 
the  situation  of  the  press  had 
worsened  since  the  elections  and  that 
“There  is  no  domestically  produced 
accurate  information  available  in 
Panama  today,  and  there  is  no  fair 
comment.  The  best  of  what  remains 
of  the  media  —  following  the  closure 
of  La  Prensa  and  every  other  inde¬ 
pendent,  dissident  or  opposition 
voice  —  is  made  meaningless  by  self¬ 
censorship,”  he  said.  “The  worst  of 
the  journalism  amounts  to  aggressive, 
often  obscene,  ranting  against  the 


United  States.  The  official  press  also 
targets  foreign  correspondents,  as  if 
to  provoke  attacks  upon  them.  Even 
the  archbishop  has  been  subjected  to 
grossly  libelous  tirades  in  the  govern¬ 
ment  newspapers.” 

Cox  also  reported  that  the  perilous 
situation  of  the  press  has  not 
improved  in  Colombia. 

lAPA  noted  that  Enrique  Santos 
Calderon,  vice  chairman  of  the  free¬ 
dom  of  the  press  committee  for 
Colombia,  reported  that  the  media  in 
(Continued  on  page  27) 
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Chicago  Sun-Times  unveils  new  ad  network 


By  Mark  Fitzgerald 

In  a  bid  to  blunt  the  Chicago  Tri¬ 
bune's  dominance  in  the  nation’s 
third-largest  market,  the  Chicago 
Sun-Times  is  offering  a  lower  cost 
one-order  advertising  network  com¬ 
bining  its  daily  with  its  chains  of  61 
community  papers  in  the  southern, 
western  and  northern  suburbs. 

Sun-Times  executives  unveiled  a 
rate  card  for  the  daily-weekly  ad  net¬ 
work  that  it  says  offers  far  more  read¬ 
ers  at  a  significantly  lower  cost-per- 
thousand  than  the  Tribune. 

The  Sun-Times  Newspaper  Net¬ 
work,  which  the  media  company  says 
is  unique  in  the  newspaper  industry, 
also  claims  better  demographics  than 
the  Tribune,  based  on  the  results  of 
two  readership  studies. 

“The  simple  fact  is  the  network 
chews  up  the  Chicago  Tribune  in 
almost  any  area  you  want  to  talk 
about,”  Sun-Times  publisher  Charles 
T.  Price  said  in  an  interview.  “It  out¬ 
paces  the  Tribune  in  just  about  every 
area.” 

Some  kind  of  ad  combination  had 
been  long  awaited  by  Chicagoland 
marketers  following  the  Sun-Times 


purchase  of  two  big  suburban  com¬ 
munity  papers. 

In  1986,  the  Sun-Times  Co.  pur¬ 
chased  the  18-flag,  89,992-circulation 
Star  Publications,  which  serves  49 
communities  in  south  suburban  Chi¬ 
cago. 

This  January,  the  company  added 
the  43  newspapers  of  Pioneer  Press, 
which  circulate  in  the  affluent  north 
and  northwestern  suburbs  as  well  as 
some  nearby  west  communities.  That 
chain  has  a  circulation  of  185,891  and 
a  market  penetration  of  52%. 

For  its  new  network,  the  papers 
offer  an  unduplicated  circulation  lead 
of  758,942,  says  the  Sun-Times,  citing 
Audit  Bureau  of  Circulations  figures. 

A  Mediamark  Research  Inc.  (MRI) 
study  conducted  this  spring  claims  an 
unduplicated  readership  lead  by  the 
Sun-Times  network  of  2,402,200. 

Publisher  Price  said  this  most 
recent  study  confirmed  the  somewhat 
controversial  findings  of  recent  years 
by  Scarborough-Simmons  that  the 
Sun-Times  readership  led  the  Tri¬ 
bune.  MRI  said  Sun-Times  reader- 
ship  alone  is  1,904,900,  compared 
with  1,795,800  for  the  Tribune. 
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The  Chicago  Sun-Times  ran  this  ad  in  the  New  York  Times,  Midwest 
edition  of  the  Wall  Street  Journal  and  other  publications  to  announce  its 
new  network  to  advertisers. 


Tribune  daily  circulation,  accord¬ 
ing  to  the  latest  Audit  Bureau  of  Cir¬ 
culations  FAS-FAX,  is  740,154  com¬ 
pared  with  554,670  for  the  Sun-Times. 

“The  thing  that  amazed  me  when  I 
got  here  is  that  we  have  tremendous 
readership  —  and  nobody  talked 
about  it,”  Price  said.  “We’re  a  mod¬ 
em-sized  newspaper,  convenient  for 
today.” 

Similarly,  the  network  cites  the 
MRI  study  to  claim  demographics  as 
high  as,  or  better  than,  the  Tribune  in 
many  areas. 

According  to  MRI,  the  Sun-Times 
network  and  the  Tribune,  for  exam¬ 
ple,  are  virtually  even  in  readers  who 
attended  college  (44%  for  network 
against  42%  for  the  Tribune);  are  pro¬ 
fessionals  (43%-44%);  or  have  homes 
worth  more  than  $100,000  (44%- 
42%). 

The  study  claims  Sun-Times  net¬ 
work  has  higher  comparisons  in 
recent  department  store  shopping 
(47%-35%);  weekly  supermarket  vis¬ 
its  of  over  $100  (48%-34%);  and 
recent  trips  abroad  (44%-35%). 

In  addition  to  selling  the  reach  of 
the  new  network,  the  Sun-Times  is 
emphasizing  its  lower  cost. 

For  example,  a  national  advertiser 
with  a  1,600-inch  bulk  contract  would 
pay  $12,055  for  a  full-page  ad  across 
the  network,  compared  with  $28,552 
for  the  Tribune.  CPM  on  a  circulation 
basis  would  be  $14.51,  said  Mark 
Dacey,  senior  vice  president  of  adver¬ 
tising. 

He  said  the  same  advertiser  with  a 
full-page  buy  could  reach  483,600 
readers  between  the  ages  of  25  and  54 
with  household  incomes  of  $50,000  at 
a  CPM,  on  a  readership  basis,  of 
$24.93.  The  same  cost  for  the  Tri¬ 
bune,  Dacey  said,  would  be  $58.99. 

Dacey  indicated  the  300  network 
salespeople  would  first  target  Tribune 
advertisers. 

“Our  first  plan  of  attack  will  be  at 
those  heavy  spenders  on  other  media 
in  town,”  he  said. 

The  network  rate  represents  a  con¬ 
siderable  discount  over  the  separate 
open  rates  of  the  daily  and  the  two 
chains,  Dacey  said. 

“A  retail  page  in  three  papers 
before  was  $19,920;  the  open  rate  on 
the  network  is  $  1 1 ,000.  In  the  national 
or  general  advertising,  it  was  $25,164; 
it’s  now  $13,555,”  he  said. 

(Continued  on  page  21) 
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KRI  shifts  Lawrence  from  Detroit  Free  Press  to  Miami  Heraid 


By  Mark  Fitzgerald 

With  the  Detroit  newspapers  joint 
operating  agreement  still  on  hold 
more  than  three  years  after  it  was  first 
proposed,  Knight-Ridder  Inc.  has 
decided  to  move  Detroit  Free  Press 
publisher  and  chairman  David 
Lawrence  Jr.  to  its  Miami  Herald 
flagship. 

Lawrence,  47,  had  long  been  seen 
as  the  heir  apparent  to  the  top  Miami 
spot,  but  his  departure  from  Detroit 
had  previously  hinged  on  approval  of 
the  JOA  between  the  Free  ftess  and 
Gannett  Co.’s  Detroit  News. 

The  JOA  has  been  approved  by  the 
U.S.  attorney  general  and  two  federal 
courts,  but  has  been  stalled  by  the 
tenacious  opposition  of  Michigan 
Citizens  for  an  Independent  Press,  a 
coalition  of  readers,  advertisers  and 
some  weekly  competitors.  The  case  is 
now  before  U.S.  Supreme  Court, 
which  is  not  expected  to  rule  on  it 
until  at  least  next  spring. 

Rumors  of  Lawrence’s  transfer 
popped  up  regularly  during  the  long 
JOA  process,  and  they  heated  up 
again  when  the  publisher,  who  has 
been  learning  Spanish  over  the  last 
year,  returned  from  a  July  vacation  in 
South  America. 

In  its  July  27  announcement, 
Knight-Ridder  said  Lawrence  would 
assume  the  Miami  posts  of  publisher 
and  chairman  on  Sept.  I.  He  will 
report  to  P.  Anthony  Ridder,  presi¬ 
dent  of  Knight-Ridder’ s  newspaper 
division. 


He  replaces  Richard  G.  Capen  Jr., 
55,  who  will  become  a  Knight-Ridder 
vice  chairman  for  business  informa¬ 
tion  and  cable  television  properties. 
In  addition,  Capen,  the  publisher 
since  1983,  will  take  on  “newly 
created  responsibilities  in  the  area  of 
public  affairs,’’  the  company  said. 
Capen,  who  is  a  member  of  Knight- 
Ridder’ s  executive  and  operating 
committees,  will  report  to  president 
and  CEO  James  K.  Batten. 

Succeeding  Lawrence  as  Free 
Press  publisher  will  be  Robert  J.  Hall, 
44,  who  became  president  of  the 
paper  last  May. 

Lawrence  leaves  a  paper  whose 
staff  morale  has  been  shaken  by  the 
JOA  uncertainties  —  Knight-Ridder 
has  vowed  to  close  the  paper  if  the 
partial  merger  is  rejected  —  to  join  a 
paper  suffering  from  falling  ad  linage 
and  sometimes  shaky  relations  with 
both  the  large  Cuban  and  Central 
American  community  and  the  Anglo 
population  living  outside  Dade 
County. 

Lawrence  joined  the  Free  Press  as 
executive  editor  in  1978,  following  a 
stint  as  executive  editor  at  the  Char¬ 
lotte  Observer.  He  was  named 
publisher  and  chairman  in  1985. 

Capen  joined  Knight-Ridder  in 
1979  as  senior  vice  president/opera¬ 
tions,  coming  from  Copley  Newspa¬ 
pers  where  he  had  been  a  senior  vice 
president  and  director.  He  became 
publisher  of  the  Herald  in  1983. 

From  1968  to  1971,  Capen  worked 
for  the  Department  of  Etefense,  ini¬ 


tially  as  deputy  assistant  secretary  of 
defense  and  later  as  assistant  to  the 
secretary  of  defense  for  legislative 
affairs. 

Under  Capen,  the  Herald 
revamped  and  enlarged  its  Spanish- 
language  edition,  renamed  El  Nuevo 
Herald,  in  an  effort  to  broaden  its 
appeal  to  the  Hispanic  market.  The 
Herald  also  brought  in  Janet  Chusmir 
from  Knight-Ridder’ s  Boulder  (Colo.) 
Daily  Camera  to  be  the  Herald’s 
executive  editor  as  part  of  that  effort. 

Heath  Meriwether  moved  from  the 
Herald  to  executive  editor  of  the  Free 
Press  when  Chusmir  went  to  Miami. 

The  Herald  won  five  Pulitzer  Prizes 
during  Capen’ s  tenure  as  publisher. 
He  leaves  at  a  time  when  the  newspa¬ 
per  is  once  again  recording  strong 
gains  in  circulation  and  advertising 
has  also  rebounded. 

Knight-Ridder  said  Capen  was 
moving  back  into  corporate  manage¬ 
ment  at  a  time  when  the  Herald  is 
enjoying  good  relations  with  the 
diverse  ethnic  groups  that  make  up 
South  Florida. 

Capen,  who  learned  Spanish  as  part 
of  his  community  relations  endea¬ 
vors,  met  with  more  than  500  civic 
leaders  during  his  five  years  as 
publisher. 

Before  going  to  Detroit  in  1985  as 
executive  vice  president  and  general 
manager.  Hall  had  served  in  various 
executive  financial  positions  with  the 
Philadelphia  Inquirer  and  Daily 
News,  becoming  a  senior  vice  presi¬ 
dent  in  1980. 
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Guild  and  Washington  Post  reach  settlement 


By  George  Garneau 

Overwhelming  rank-and-file 
approval  of  a  sweeping  five-year  con¬ 
tract  signals  a  thawing  of  long-frigid 
labor  relations  at  the  Washington 
Post,  both  sides  said. 

Voting  225  to  17  on  Aug.  2,  the 
beleaguered  Baltimore-Washington 
Newspaper  Guild  Local  35,  after 
three  years  without  a  contract,  rati¬ 
fied  a  pact  providing  average  raises  of 
4%  a  year  for  about  1 ,300  Guild-cov¬ 
ered  employees  of  the  Post’s  3,000- 
member  work  force.  It  raises  union 
benefits  to  the  level  of  non-union 
workers. 

Employees  in  news,  circulation, 
advertising  and  data  processing  have 
been  working  without  a  contract  since 
July  1986.  Management  declared  an 
impasse  in  negotiations  in  1987  and 
imposed  work  rules,  many  of  which 
were  adopted. 

“This  is  a  long  step  in  a  return 
toward  normal  labor  relations,  and  I 
think  that’s  healthy,”  said  Frank 
Swoboda,  Post  reporter  and  Guild 
unit  chairman. 

“If  you  look  at  the  last  15-year  his¬ 
tory  at  the  Post,  I  think  it’s  an  aston¬ 
ishing  achievement.” 

While  raises  are  low  compared  with 
company  profits,  he  said,  they  are 
near  other  union  settlements. 

“I  think  there’s  a  sense  of  relief,” 
he  said. 

“It  really  is  in  a  sense  the  end  of  an 
era  at  the  Post  .  .  .  and  the  beginning 
of  a  very  different  sort  of  era,”  said 
vice  president  for  labor  relations 
Frank  Havlicek.  The  paper’s  history 
of  labor  conflict  includes  a  Guild 


strike  in  1974,  a  partial  sympathy 
strike  a  year  later,  and  two  long  per¬ 
iods  without  contracts,  1980-83  and 
1986-89. 

Guild  local  official  Lance  Compa 
said  the  agreement  was  “very  signifi¬ 
cant.  It  does  mark  something  of  an 
end  to  an  earlier  chapter  and  a  begin¬ 
ning  of  a  new  chapter  between  the 
Post  and  the  Guild.  It  doesn’t  mean 


The  contract,  retroactive  to  July  9, 
includes:  Language  banning  strikes, 
sympathy  strikes  and  lockouts  while 
the  contract  is  in  force. 

•  For  the  first  time  in  the  Post’s  51- 
year  Guild  history,  a  management 
rights  clause,  giving  management 
“sole  discretion  to  determine  the 
manner  and  means  of  operation  and 
production”  except  as  specified  by 


“This  is  a  iong  step  in  a  return  toward  normai  iabor 
reiations,  and  i  think  that’s  heaithy,”  said  Frank 
Swoboda,  Post  reporter  and  Guiid  unit  chairman. 


we  aren’t  going  to  have  problems 
and  conflicts  in  the  future.” 

The  stage  was  set  for  the  exception¬ 
ally  long  and  broad  agreement  last 
February  after  the  Guild  dropped, 
before  trial,  unfair-labor-practices 
charges  against  the  Post  before  the 
National  Labor  Relations  Board. 
Negotiations  began  anew  in  May, 
accelerating  to  nearly  non-stop  July  4 
until  an  agreement  was  reached  at  5 
a.m.  July  28,  Havlicek  said. 

He  called  the  contract  “a  major 
departure”  because  of  its  scope  and 
the  intensity  of  labor  conflict  but 
“very  realistic  in  terms  of  the  paper’s 
needs.”  Unlike  negotiations  dealing 
with  selected  items,  virtually  the 
entire  Guild  contract  was  renego¬ 
tiated  “from  adoption  assistance  to 
video  display  terminals,”  he  said.  “I 
think  it’s  going  to  be  a  benchmark 
contract  for  both  newspapers  and  the 
Guild.” 


agreement.  The  Guild  said  it  “codi¬ 
fied  rights  management  already  had.” 

•  Better  health  benefits  -  but  at  a 
cost  to  employees.  Formerly  100% 
company-paid  health  insurance  is 
expanded  to  include  dental  and  vision 
coverage,  but  employees  will  pay 
20%  of  health-care  costs,  with  a  maxi¬ 
mum  outlay  tied  to  income  and 
employee-paid  premiums  starting  at 
$12.50  a  month  for  families. 

One  of  the  major  issues  for  the 
Guild,  employee  responsibility  for 
health  costs  was  seen  as  “inexor¬ 
able.” 

•  Exclusion  of  105  jobs  —  circula¬ 
tion  zone  managers  and  personnel 
department  employees  —  from  union 
jurisdiction.  Union  representation 
shrinks  from  1,400  to  1,300  people. 
The  Post  had  filed  a  unit  clarification 
petition  with  the  NLRB  seeking  to 
exempt  the  jobs  from  union  represen- 

(Continued  on  page  38) 


Donald  Piazza  resigns  from  the  Chicago  Sun-Times 


Donald  Piazza  —  who  was  instru¬ 
mental  in  arranging  the  leveraged 
buyout  of  the  Chicago  Sun-Times 
from  Rupert  Murdoch,  and  who  later 
played  a  key  role  in  forcing  out  former 
publisher  Robert  Page  —  is  resign¬ 
ing,  the  paper  announced. 

In  a  statement.  Piazza  said  he  was 
resigning  as  executive  vice  president 
of  the  Sun-Times  Co.  to  acquire  and 
run  his  own  business.  The  resignation 
is  effective  Aug.  31. 

“I’ve  learned  a  great  deal  about 
business  management  and  I  now  want 
to  apply  this  to  my  own  business,”  he 
said. 

Sun-Times  Co.  chief  executive  offi¬ 


cer  Sam  McKeel  said  Piazza  will  be 
an  outside  consultant  to  the  media 
group  “while  seeking  an  acquisi¬ 
tion.” 

Though  Piazza  maintained  a  low 
profile  during  his  ei^t  years  at  the 
Sun-Times  —  especially  in  contrast 
to  the  more  flamboyant  Murdoch  and 
Page  —  he  was  at  the  center  of  the 
significant  developments  at  the  media 
company. 

Piazza  played  an  important  part  in 
gathering  the  investor  group  that 
bought  the  paper  when  cross-owner¬ 
ship  rules  forced  Murdoch  to  choose 
between  the  Sun-Times  and  a  Chi¬ 
cago  station  for  his  Fox  television 


network. 

It  was  Piazza,  too,  who  apparently 
first  became  disenchanted  with 
publisher  Page’s  management  style. 
As  the  executive  suites  split  into  basi- 
, cally  two  camps.  Piazza  found 
himself  on  the  winning  side  as 
Page  was  forced  to  resign  and 
sell  back  his  share  in  the  com¬ 
pany. 

Piazza  also  was  involved  in  the  two 
major  expansions  of  the  company,  the 
1986  purchase  of  the  Star  weekly 
chain  and  the  1989  purchase  of  the 
Pioneer  Press  community  newspa¬ 
pers. 

—  Mark  Fitzgerald 
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From  playing  field  to  press  box 

Former  Phillies  star  outfielder  Richie  Ashburn  now  hits  VDT  keys 
as  a  twice-weekly  columnist  for  the  Phiiadeiphia  Daily  News 


By  Jim  Haughton 

When  a  rain-delayed  mid- June  dou¬ 
bleheader  between  the  St.  Louis  Car¬ 
dinals  and  the  Phillies  did  not  end 
until  nearly  2  a.m.  at  Philadelphia’s 
Veterans  Stadium,  Phils’  broadcaster 
and  former  Major-League  outfield  star 
Richie  Ashburn  did  not  sit  down  at  the 
computer  in  his  Main  Line  home  until 
almost  3  a.m. 

Two  hours  later  he  had  written  one 
of  the  twice-weekly  columns  he  does 
for  the  Philadelphia  Daily  News,  an 
assignment  he  began  initi^ly  16  years 
ago  with  the  old  Philadelphia  Bulle¬ 
tin.  “The  column  usually  takes  me  a 
couple  of  hours.  I  write  Monday  for 
Tuesday  and  Wednesday  for  Thurs¬ 
day.  Most  of  the  time  I  write  after  a 
game,  but  I  was  tied  up  sponsoring  my 
annual  golf  tourney  for  charity  on 
Monday,’’  Ashburn  explained. 

For  years,  American  sports  fans 
have  read  ghostwritten  columns 
bylined  by  national  and  local  sports 
heroes  in  everything  from  golf  to  foot¬ 
ball,  baseball  to  hockey  and  basket¬ 
ball.  Most  columns  surface  at  playoff. 
World  Series  or  Super  Bowl  time. 

Ashburn  is  one  of  those  rare  excep¬ 
tions,  a  former  athlete  who  writes 
well  and  does  not  need  a  ghostwriter. 
Former  Houston  Astros  pitcher 
Larry  Dierker,  now  an  Astros  broad¬ 
caster,  writes  a  column  for  the  Hous¬ 
ton  Chronicle.  Jim  Brosnan,  a  former 
Chicago  pitcher  who  worked  as  an 
advertising  copywriter  in  the  off-sea¬ 
son,  has  written  a  number  of  books 
and  magazine  articles. 

Ashburn,  who  spent  15  seasons  in 
the  majors  with  the  Phillies,  Cubs  and 
Mets  and  batted  .308  with  2,576  hits, 
prides  himself  on  his  writing.  “I’m  a 
clean  writer.  I  know  spelling  and 
punctuation.  I  just  can’t  write  sloppy. 
That  bothers  me.  It  has  to  be  clean,’’ 
insists  the  Tilden,  Neb.,  native. 

Ashburn  found  himself  in  the  news¬ 
paper  business  when  Herb  Stutz, 
sports  editor  of  the  Bulletin,  sug¬ 
gested  he  write  a  column  in  conjunc¬ 
tion  with  the  late  Ray  Kelly,  a  long- 

(Haughton  is  a  free-lance  writer.) 


Richie  Ashburn 


time  Bulletin  sportswriter  who  was 
held  in  high  regard  in  baseball  ranks. 
The  Flyers’  Bobby  Clarke  was  doing 
a  column  for  the  paper  at  the  time. 

“I  said  to  him  [Stutz]  that  I  had 
some  writing  experience.  I  had  stud¬ 
ied  journalism  and  did  some  sports- 
writing  at  Norfolk  Junior  College.  I 
told  him,  ‘Let  me  try  it.  If  you  don’t 
like  it,  you  can  go  the  other  way.’  I’ve 
been  doing  it  ever  since,”  he  noted. 

Like  all  columnists,  Ashburn  likes 
to  know  when  the  desk  makes  copy 
changes.  The  biggest  problem  he 
faces  is  space  limitations.  Executive 
sports  editor  Mike  Rathet  or  one  of 
the  other  editors  will  call  and  explain 
the  changes. 

“I’ve  never  had  a  column  rejected. 
I’ve  had  some  edited  more  than  I 
would  like,  usually  for  space,  but 
never  edited  for  spelling  or  punctua¬ 
tion,”  he  observed  with  a  touch  of 
pride. 

Ashburn’s  columns  run  the  full 
gamut  and  the  emphasis  is  primarily 
on  baseball.  He  may  comment  on  the 
Phillies  or  other  players  or  teams. 
Because  of  his  40-plus  years’  associa¬ 
tion  with  Major-League  baseball,  he 
has  a  tremendous  list  of  contacts  and 


hundreds  of  baseball  stories. 

Richie  is  now  in  his  2?th  season  as  a 
Phillies’  broadcaster,  part  of  a  crew  of 
Harry  Kalas,  Andy  Musser,  Chris 
Wheeler  and  occasionally  Gary  Mad¬ 
dox  who  broadcast  for  the  team  on 
radio-television  and  PRISM,  a  pay 
channel.  They  work  on  a  network  of 
stations  that  covers  eastern  and  cen¬ 
tral  Pennsylvania,  central  and  south¬ 
ern  New  Jersey,  and  Delaware. 

When  Phils’  third  baseman  Mike 
Schmidt  suddenly  retired  in  May, 
Daily  News  sports-tv  columnist 
Kevin  Mulligan  suggested  that 
Schmidt  be  worked  into  the  team’s 
broadcast  operation  and  not  lose  him 
to  New  York,  as  happened  with  Tim 
McCarver.  Mulligan  had  a  few  tart 
observations  about  Ashburn ’s  style, 
which  the  tough  Nebraskan  did  not 
appreciate. 

Ashburn  called  Mike  Rathet,  who 
explained  that  the  paper’s  columnists 
enjoy  wide  latitude  with  their  views 
on  what  is  regarded  as  one  of  the 
country’s  best  sports  sections.  Daily 
News  columnists  have  been  known  to 
disagree  in  print.  Ashburn  accepted 
the  explanation. 

As  many  as  four  Daily  News  writ¬ 
ers  or  columnists  may  be  assigned  to  a 
Phillies  game.  They  can  include  beat 
writer  Paul  Hagen,  now  in  his  third 
season  after  coming  from  the  Fort 
Worth  Star  Telegram',  columnists 
Stan  Hochman,  Bill  Conlin,  Rich 
Hoffman,  or  perhaps  another  baseball 
writer. 

Ashburn  said  that  there  are  times 
when  his  opinions  are  the  opposite  of 
those  of  other  Daily  News  columnists 
but  he  has  never  had  any  criticism 
from  editors. 

“Mike  Rathet  gives  his  writers 
their  head.  I  will  disagree  with  Bill 
Conlin.  He  will  respect  my  viewpoint. 
I  respect  his,”  Ashburn  pointed  out. 

Ashburn  says  he  writes  from  the 
players’  perspective.  “They  may 
have  two,  three  or  four  people  cover¬ 
ing  a  game.  I  never  write  what  they 
write.  I  look  for  a  perspective  in  a 
game  that  maybe  they  don’t  see.  They 
(Continued  on  page  37) 
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Columnist  arrested 
on  drug  charge 

Philadelphia  Daily  News  sports 
columnist  Elmer  Smith  was  arrested 
July  6  in  Mount  Laurel,  N.J.,  on  drug 
possession  charges  after  police  found 
marijuana  and  cocaine  in  his  car. 

Smith  was  stopped  around  12:30 
a.m.  after  police  observed  him  driving 
erratically.  Police  said  they  found 
cocaine  and  less  than  50  grams  of 
marijuana  and  drug  paraphenelia  in 
the  car. 

Smith,  44,  was  released  on  $1,000 
bail. 

Smith  has  specialized  in  writing 
about  boxing  since  he  joined  the  Daily 
News  in  1982  when  the  Philadelphia 
Bulletin  folded.  He  has  been  a  boxing 
columnist  since  1987. 

Daily  News  editor  Zachary  Stal- 
berg  said  Smith  would  probably  be 
taken  ofThis  column,  but  will  remain  a 
member  of  the  sports  staff. 

In  an  interview  with  the  Daily 
News  following  his  arrest.  Smith  said 
he  had  had  a  serious  drug  problem 
“since  before  I  came  to  the  Daily 


News”  and  has  been  receiving  treat¬ 
ment  for  some  time. 

Smith  said  that  although  he  has 
been  in  a  treatment  program,  he  still 
has  had  lapses  of  “small  use.” 

Special  edition  out 
within  hour  of  putt 

Wolfe  Publications  Inc.  —  a  chain 
of  nine  community  newspapers  in 
upstate  New  York  —  published  an 
“Extra”  edition  June  18  publicizing 
Curtis  Strange’s  one-shot  victory  at 
the  U.S.  Open  golf  tournament. 

The  publishing  company  reported 
that  within  an  hour  of  Strange’s  tap-in 
putt  at  the  18th  hole  on  the  Oak  Hill 
Country  Club  East  Course,  a  putt  that 
provided  the  cushion  for  the  victory, 
copies  of  the  Wolfepapers  “Extra” 
were  being  distributed  in  communi¬ 
ties  around  Rochester,  at  Oak  Hill 
and  in  the  tournament’s  media  head¬ 
quarters. 

The  four-page  “Extra”  featured  a 
story  on  Strange’s  victory,  features 
on  the  tournament,  the  media,  the 
week’s  rain  and  a  golf  writers’  party 
hosted  by  Wolfe  Publications  before 


the  tournament. 

The  special  edition  was  put 
together  by  stationing  managing  edi¬ 
tor  John  S.  Wolfe  at  Oak  Hill  and 
sports  editor  Thomas  Murphy  at  the 
main  newsroom  in  Fishers.  By  relay¬ 
ing  information,  those  two  and  a  stjdf 
of  three  put  the  “Extra”  together  on 
the  Sunday  afternoon  final  of  the  tour¬ 
nament. 

New  section  for  the 
Asbury  Park  Press 

A  new  Saturday  pullout  section. 
Sports  Plus,  recently  debuted  in  the 
Asbury  Park  (N.J.)  Press. 

The  new  section  includes  coverage 
of  every  area  high  school  and  college 
game,  as  well  as  professional  sports, 
an  expanded  “Sports  on  TV”  page,  a 
new  column  called  “TV  Sports”  by 
former  sports  anchor  Kevin  Christo¬ 
pher,  a  review  of  local  sports  bars 
called  “The  Watering  Hole,”  and 
“Couch  Potato  Chips,”  a  quick  reci- 
pie  for  sports  junkies  who  watch  and 
snack  at  home. 

In  addition,  a  sports  calendar  gives 
a  weekly  listing  of  planned  events  for 
popular  recreational  sports,  and  a 
new  summary  page  lists  results  in 
recreational  sports,  as  well  as  events 
seeking  competitors.  A  new  weekly 
column  on  surfing  joins  those  on  run¬ 
ning,  racket  sports,  golf,  bowling  and 
horses,  as  well  as  fishing  tips. 

Gottlieb  named 
visiting  professor 

Martin  S.  Gottlieb,  former  editor  in 
chief  of  the  Village  Voice  in  New 
York,  has  been  named  visiting  profes¬ 
sor  at  Columbia  University’s  Gradu¬ 
ate  School  of  Journalism.  The  profes¬ 
sorship  is  funded  by  the  Gannett 
Foundation. 

Gottlieb,  an  adjunct  professor  at 
the  journalism  school  since  1982,  will 
teach  reporting  and  writing  and  will 
be  responsible  for  the  school’s 
weekly  publication.  His  one-year 
appointment  began  July  1. 

Whittaker  retires  as 
Gazette  reader  rep 

Stephanie  Whittaker  has  retired  as 
ombudsman  for  The  Gazette  in  Mon¬ 
treal,  Quebec,  to  serve  as  a  full-time 
mother  to  her  2'/2-year-old  son, 
Nicholas. 

Replacing  her  is  Bob  Walker,  who 
formerly  served  as  the  newspaper’s 
deputy  managing  editor. 


So  long.  It’s  been  good  to  know  ya! 


Neal  Shine,  former  Detroit  Free  Press  senior  managing  editor,  waves 
to  passersby  on  Lafayette  Street,  where  his  office  was  moved  by  col¬ 
leagues  on  June  30,  his  last  day  at  the  paper.  The  office  was  complete, 
right  down  to  a  working  VDT  and  coffeepot.  Shine  started  as  a  copyboy 
in  1950,  and,  after  39  years,  his  co-workers  thought  that  since  he  b^an 
his  career  on  the  streets,  it  should  end  there  too. 

Shine's  column  will  continue  two  days  a  week  in  the  Free  Press  and  he 
will  teach  journalism  at  Oakland  University  in  Rochester,  Mich.,  begin¬ 
ning  in  September. 
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Chicago  pol  drops 
Sun-Times  iibei  suit 

A  former  Chicago  mayoral 
candidate  has  dropped  the  libel  suit  he 
filed  two  years  ago  after  the  Chicago 
Sun-Times  published  a  story,  shortly 
before  election  day  in  1987,  about  a 
supposed  meeting  between  him  and 
an  organized  crime  figure. 

Edard  R.  Vrdolyak,  a  former 
powerful  Chicago  alderman  and  twice 
unsuccessful  mayoral  candidate,  said 
through  his  lawyer  that  he  dropped 
the  suit  because  pretrial  discovery 
“established  that  the  stories  of  my 
meeting  with  [alleged  crime  boss] 
Joseph  Ferriola  were  all  secondhand 
rumors  which  emananted  from  politi¬ 
cal  supporters  of  Tom  Hynes.” 

At  the  time  the  story  was 
published,  Hynes  was,  like  Vrydolak, 
an  independent  candidate  in  the  1987 
race  for  mayor,  which  was  won  by 
Democrat  Harold  Washington. 

In  the  story,  Sun-Times  political 
editor  Steve  Neal  wrote  that 
Vrdolyak  had  met  with  Ferriola. 
Hynes  was  quoted  in  the  story  as 
saying  he  had  heard  of  the  meeting 
and  believed  it  had  occurred. 

Vrdolyak  heatedly  denied  that  it 
had  ever  taken  place. 

Vrdolyak”s  lawyer,  Joseph  E. 
Tighe,  said  pretrial  discovery 
established  that  Neal’s  only  sources 
for  the  story  were  Hynes  and  Hynes 
supporters. 

Sun-Times  lawyer  Richard  J. 
O’Brien  Jr.,  however,  cited  the  fact 
the  suit  is  being  dropped  as  a 
vindication  of  Neal  and  the  newspa¬ 
per 

“It  was  a  newsworthy  article, 
reporting  the  charge  of  a  rival 
candidate  during  the  heat  of  the 
campaign,”  he  said. 

Daily  News  runs 
life-size  poster 
of  Abdul-Jabbar 

A  life-size  —  yes,  life-size  —  full 
color  photo  of  basketball  great 
Kareem  Abdul-Jabbar  ran  in  a  recent 
Sunday  issue  of  the  Daily  News  of 
Los  Angeles. 

The  picture  was  meant  as  a  farewell 
tribute  to  the  Los  Angeles  Lakers  star 
and  the  NBA’s  all-time  leading 
scorer,  who  retired  from  the  game  this 
spring. 

Printed  on  four  separate  double¬ 
truck  broadsheet  pages,  the  photo 
came  with  easy-to-assemble  instruc¬ 
tions  for  readers. 


The  commemorative  poster,  more 
than  seven  feet  long,  was  included  as 
part  of  a  Lakers  souvenir  section.  It 
was  distributed  to  more  than  200,000 
households  throughout  the  paper’s 
circulation  area  and  placed  on 
selected  newsracks  and  stands  in 
Southern  California. 

A  Daily  News  spokeswoman  said 
the  section  accounted  for  a  “dramatic 
increase”  in  circulation  that  day. 

Editor  Bob  Burdick  said  the  photo 
represented  the  first  time  the  newspa¬ 
per  had  attempted  to  publish  a  single 


photograph  oh  more  than  one  page. 

“Obviously,  it  would  have  been 
easier  to  run  a  photo  of  Willie  Shoe¬ 
maker,  but  we  never  like  to  shy  away 
from  a  challenge,”  Burdick  quipped. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  214  grants  totaling  $995,125 
in  54  communities  served  by  Gannett 
Co.  Inc.  media  interests.  To  date  in 
1989,  the  foundation  has  approved 
nearly  $8  million  in  grants. 


See  What  Candice  Bergen, 
Richard  Chamberlain  and 
Harvey  Korman 
Will  Be  Up  To  On  TV 
This  Fall. 


Give  Your  Readers  Jon  Burlingame’s 
“Tune  In  Tonight” 

The  new  fall  TV  season  will  offer  more  stars,  more 
channels  and  more  choices  than  ever  before.  Jon 
Burlingame  helps  viewers  decide  what  to  watch  in 
"Tune  In  Tonight"  a  well-written,  critical  daily  column. 
Position  "Tune  In  Tonight'  on  your  TV  listings  page  or 
in  your  entertainment  section.  The  column  can  be 
edited  easily  to  enhance  even  limited  editorial  space. 

For  a  free  six-week  sneak  preview  of 
"Tune In  Tonight"  call  Brad  Busheil  at 
1-800-221-4816  (in  New  York,  212-692-3700). 

United  Media  Canada,  416-821-0661. 

UNITED  FEATURE 
ill  SYNDICATE 

200  mRK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFnUATE  OF  UNITED  MEDIA 
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Arson  suspected 

Bum  patterns  of  the  floor  lead  authorities  to  believe  the  fire 
that  destroyed  Pratt  (Kan.)  Tribune’s  plant  was  set  deliberately 


By  Carla  Marie  Rupp 

Just  three  days  after  the  fire 
destroyed  a  Kansas  daily  newspaper 
plant  authorities  labeled  the  case  the 
work  of  an  arsonist  because  of  burn 
patterns  on  the  floor. 

The  Pratt  (Kan.)  Tribune  facility 
was  destroyed  by  a  fire  during  the 
early  morning  hours  of  July  18.  A 
reward  of  up  to  $5,000  has  been 
offered  for  information  leading  to  a 
conviction  in  the  arson  case,  said 
police. 

The  town’s  residents  awoke  to  find 
the  local  newspaper  office  reduced  to 
a  brick  shell  with  practically  every¬ 
thing  inside  destroyed.  Charles  G. 
“Chuck”  Barnes,  editor  and 
publisher  of  the  newspaper,  said  he 
hopes  the  company’s  Goss  Commu¬ 
nity  printing  press  could  be  rebuilt, 
although  it  was  charred  in  the  fire.  “It 
was  all  insured,”  he  stated. 

The  insurance  policy  was  said  to  be 
worth  $300,000,  approximately  the 
estimate  of  the  fire’s  damage  to  the 
Tribune,  said  media  reports,  but  the 
insurance  will  not  replace  some  of  the 
contents.  They  included  about  80 
years’  worth  of  bound  newspaper  edi¬ 
tions  dating  back  to  the  late  1800s. 

Incinerated  in  the  fire  were  the  Tri¬ 
bune’s  computer  editing  and  typeset¬ 
ting  system,  advertising  and  circula¬ 
tion  records,  all  offices,  furnishings, 
layout  tables,  pressroom  equipment, 
printing  materials  and  a  supply  of 
newsprint. 

“Obviously  it’s  a  big  disappoint¬ 
ment  to  see  something  like  this 
happen,  but  you  can’t  cry  over 
what’s  happened.  You  have  to  go  on,” 
Barnes  remarked  to  reporters. 

He  did  not  want  to  disappoint  the 
3,500  subscribers  and  made  plans  to 
get  out  that  day’s  afternoon  paper. 
“We’ll  be  an  awful  late  afternoon 
paper  today,”  he  said. 

Barnes  promptly  sent  reporters  to 
work  at  his  home  and  at  the  local 
community  center,  which  had  one 
phone  set  up  with  the  paper’s  usual 
number  (316)  672-5511. 


(Rupp  is  a  free-lance  writer.) 


A  local  firm,  Stan  Reimer  Photog¬ 
raphy,  was  contracted  to  develop  pic¬ 
tures  of  the  fire  for  the  lead  story  in 
the  six-page  edition,  finally  published 
about  10  p.m.  on  July  18. 

Barnes  had  quickly  arranged  for 
area  newspapers’  assistance,  includ¬ 
ing  the  St.  John’s  News,  the  Kiowa 


County  Signal  and  the  Great  Bend 
Tribune.  He  made  plans  to  print  6,0(X) 
newspapers,  with  extra  copies  going 
to  neighboring  communities. 

“The  newspaper  is  a  really  impor¬ 
tant  thing  to  a  town  like  this  for  com¬ 
munity  news,  advertising,  and 
announcing  events,”  said  Reimer.  “It 
really  is  devastating.” 

The  Barnes  family  also  owns  news¬ 
papers  in  Greensburg,  Kan.,  and  in 
St.  John,  where  the  Pratt  Tribune 
staff  used  the  terminals.  When  the 
pasteup  pages  were  completed  the 
day  of  the  fire,  they  were  taken  to 
Great  Bend,  where  page  negatives 
and  press  plates  were  made  and  the 
papers  published  on  the  Great  Bend 
Tribune’s  press  by  special  arrange¬ 
ment.  Three  Pratt  trucks  then  deliv¬ 
ered  the  papers. 

Barnes  said  this  out-of-town 
arrangement  would  continue  for  two 
weeks  after  the  fire,  or  at  least  as  long 
as  the  company  goes  about  finding  a 
new  location  in  j^att  and  getting  new 
equipment.  He  said  the  city  of  Pratt 
offered  the  newspaper  temporary 
office  space  during  the  transition. 

Employees  of  the  Tribune  told 
Kansas  reporters  that  the  newspaper 
had  been  up  for  sale.  The  Hutchinson 
News  reported  that  Barnes  had 
announced  to  his  staff  that  the  Tri¬ 
bune  was  to  be  sold.  El  Barnes,  the 
publisher’s  former  wife  and  part- 
owner  of  the  Tribune,  said  on  the  day 


of  the  blaze  that  the  newspaper 
“should  have  been  sold  a  week  or  so 
ago,  but  Chuck  didn’t  have  all  the 
material  together. 

“I  don’t  know  the  buyer.  I’m  not  at 
liberty  to  guess  who  it  might  be.” 

She  said  she  had  been  counting  on 
the  pending  sale.  “We  were  so  close 


to  a  sale.  It  meant  money  in  my 
pocket.  It’s  just  coming  down  real 
hard  on  me.  We  were  going  to  sell  the 
building  and  get  out  from  under  it, 
then  have  some  extra  cash.  We  would 
know  the  buildings  were  sold  and  take 
care  of  some  debts  we  have.” 

She  arrived  at  the  newspaper  fire 
about  4  a.m.  She  stood  there  in  the 
street  at  7  a.m.  gazing  at  the  rubble. 
“I’m  shaking  inside,”  she  told  report¬ 
ers.  “It’s  a  tremendous  loss.  I  am  just 
sick.  I  hurt  all  over.” 

Initially,  Chuck  Barnes  told  Kan¬ 
sas  reporters  that  he  believed  the  fire 
may  have  been  caused  by  an  electrical 
short  circuit.  He  said  wiring  in  the 
darkroom  was  suspected  because  the 
fire  was  first  located  on  the  second 
story  at  the  back.  At  noon  on  July  18, 
the  Pratt  Fire  Department  said  the 
fire’s  cause  was  unknown  and  under 
investigation. 

Cynthia  Larey,  classified  manager 
of  the  Tribune,  confirmed  that  the 
staff  had  extra  difficulties.  The  day 
after  the  fire  she  said  the  publisher 
was  at  the  newspaper  with  the  fire 
marshal.  “We  can’t  take  anything  out 
of  the  building.  I  believe  we  lost  all  of 
our  plates  for  the  mailings.”  She  said 
the  classifieds  for  the  edition  the  day 
of  the  fire  were  reconstructed.  “I’m 
just  trying  to  reconstruct  what  I  can.” 

The  Tribune  building  was  con¬ 
structed  as  a  bowling  alley  in  the 
(Continued  on  page  43) 


Incinerated  In  the  fire  were  the  Tribune’s  computer 
editing  and  typesetting  system,  advertising  and 
circulation  records,  all  offices,  furnishings,  layout 
tables,  pressroom  equipment,  printing  materials  and  a 
supply  of  newsprint. 
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Reporters  pull  bylines  from  Massachusetts  newspaper 
in  dispute  over  job  protection  clauses  In  contract 


By  John  W.  Newton 

In  apparent  pique  because  of  man¬ 
agement  efforts  to  delete  two  clauses 
from  their  contract,  Newspaper  Guild 
members  in  historic  Salem,  Mass., 
are  witholding  their  bylines  from  the 
Salem  Evening  News. 

These  days  the  venerable  publica¬ 
tion  in  Massachusetts’  Witch  City  is 
crediting  local  news  stories  to  “A 
news  st^  report”  and  letting  it  go  at 
that. 

The  109-year-old  six-day  daily  has 
a  circulation  of  about  30,()00. 

The  byline  strike  began  in  April 
when  members  of  Local  105,  ANG, 
decided  to  protest  the  requested  dele¬ 
tion  of  two  paragraphs  in  their  con¬ 
tract  and  bargaining  talks,  lagging  at 
that  point,  stalled  on  the  question. 
News  staffers  have  now  been  without 
a  contract  for  10  months  and  the  end 
of  the  stalemate  is  not  yet  in  sight. 

Sale  of  the  News  has  been  rumored 


(Newton  is  a  free-lance  writer  based 
in  Marblehead,  Mass.) 


for  some  time.  When  that  rumor 
popped  up  again  in  early  bargaining 
sessions,  editorial  staffers  became 
concerned  when  management  wanted 
to  eliminate  severance  pay  if  employ¬ 
ees  are  terminated  in  the  event  of  a 
sale  but  rehired  by  any  new  owner 
and  be  able  to  free  itself  from  a 
demand  that  vacancies  be  filled 
within  90  days. 

There  are  about  85  union  members 
at  the  News.  If  all  were  terminated 
severance  would  total  about 
$700,000. 

News  publisher-editor-president 
Cyrus  Newbegin  insists  the  newspa¬ 
per  is  not  on  the  market,  thus  the  need 
for  the  clauses  in  question  to  be  con¬ 
tained  in  the  contract  is  unnecessary. 
“I’m  the  boss  and  we  aren’t  selling,” 
he  has  declared. 

The  Guild  feels  differently.  It  cites 
two  somewhat  unusual  reassignments 
which  some  members  claim  reflect 
management  sniping  at  union  activ¬ 
ists  in  rebuttal  to  the  stalled  contract 
talks.  Other  union  members  are  not 
certain  that  is  true. 


Reporter  Glen  Johnson,  who  cov¬ 
ered  Salem’s  City  Hall  and  was 
cranking  up  to  cover  the  city’s 
always-exciting  mayoral  race,  quit  a 
few  weeks  back  when  transferred  to  a 
less  demanding  assignment  in  nearby 
Peabody. 

In  a  similar  shift  which  some 
Guildsmen  question,  Statehouse 
reporter  John  Laidler  was  assigned  to 
nearby  Marblehead,  Salem’s  abutting 
“Yachting  Capital  of  the  World,” 
while  the  regular  on  the  beat  vaca¬ 
tioned. 

Rumors  abound  concerning  the 
sale  of  the  News.  It  was  reported  that 
last  fall  Texas  publisher  Dean  Single- 
ton  offered  to  purchase  it.  Elsewhere 
it  has  been  said  one  heir  is  considering 
suing  to  force  the  company  to  sell. 
Yet  another  rumour  intimates  a  group 
headed  by  Newbegin  wishes  to  buy 
out  the  heirs. 

The  News  was  founded  in  1880  by 
teen-aged  Damon  Lyons.  Upon  his 
death  in  1920  he  left  the  property  in 
the  hands  of  10  heirs,  stipulating  tliat 
(Continued  on  page  27) 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non- insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system. . 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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IN  BRIEF 


Minority  fellowship 
program  under  way 

The  Scripps  Howard  Minority  Fel¬ 
lowship  program  was  recently 
launched  in  Memphis,  Tenn.  It  is  a 
project  of  the  Scripps  Howard  Found¬ 
ation,  which  provided  $75,000  in 
funding. 

Those  participating  were  slated  to 
attend  specially  designed  workshops 
at  Memphis  State  University  from 
June  18-28,  followed  by  firsthand 
experience  at  Scripps  Howard  news¬ 
papers  and  broadcast  facilities  from 
July  5-Aug.  9.  These  sessions  are 
slated  to  be  followed  by  an  Aug.  10-1 1 
wrapping-up  in  Cincinnati,  Ohio, 
Scripps  Howard’s  corporate  head¬ 
quarters. 

Co-directors  of  the  first  Minority 
Fellowship  program  are  Jerome 
Wright,  editorial  writer,  the  Commer¬ 
cial  Appeal,  Memphis,  Tenn.,  and 
Carole  Philipps,  assistant  managing 
editor,  the  Cincinnati  Post. 

Daily  Local  News 
to  be  an  a.m.  paper 

The  Daily  Local  News  of  West 
Chester,  Pa.,  is  slated  to  convert  from 
an  afternoon  to  a  morning  publication 
beginning  Aug.  21. 

In  a  June  26  “Message  to  Read¬ 
ers,”  publisher  Deborah  Shaw  said  a 
primary  factor  for  the  change  “is 
what  our  readers  tell  us  —  that  a.m. 
delivery  will  better  fit  with  the  life¬ 
styles  of  the  residents  of  Chester 
County. 

New  tabloid 
for  youngsters 

Every  Saturday,  kids  who  open  the 
Santa  Clarita  (Calif.)  Signal  will  find 
“The  Newshound’s  Mini  Signal,”  a 
tabloid  for  youngsters  5-13. 

The  “Newshound”  is  staff  writer 
Janet  Patterson  who,  with  help  from 
other  staffers,  has  put  together  a 
paper  aimed  at  teaching  children  to 
read  and  write  and  encouraging  them 
to  become  newspaper  readers  when 
they  get  older. 

The  flag  features  a  cartoon  of  a  dog 
(Newshound)  with  a  press  card  in  his 
hat  and  holding  a  copy  of  the  newspa¬ 
per. 

The  front  page  story  by  “The 
Newshound”  in  the  first  issue  of  the 
Mini  Signal  on  June  24  promised  read¬ 
ers  news  of  interest  to  kids,  an  advice 
column,  recipes  for  “making  your 


favorite  treats”  and  “lots  of  con¬ 
tests.” 

The  first  issue  also  contained  an 
interview  with  tv  star  Ron  Perlman 
(“Beauty  and  the  Beast”),  brief  bio¬ 
graphies  of  actor  Michael  J.  Fox  and 
former  President  Jimmy  Carter,  a 
description  of  the  body’s  gall  bladder 
and  its  function,  an  outline  of  Ameri¬ 
ca’s  national  park  system  and  a  cur¬ 
rent  events  quiz. 

Announcements  also  were  made  of 
art  and  photo  contests  and  a  commu¬ 
nity  carnival. 

AP  photographer 
returns  to  homeland 

Associated  Press  photographer 
Charles  Tasnadi  returned  to  his  native 
Hungary  for  the  first  time  in  38  years 
when  he  was  part  of  the  press  corps 
accompanying  President  Bush  on  his 
tour  of  Eas'em  Europe. 

The  stop  in  Hungary  marked  the 
first  time  a  U.S.  president  had  visited 
that  country. 

Tasnadi  and  his  future  wife,  Maria, 
along  with  six  other  adults  and  two 
children  fled  Hungary  in  the  winter  of 
1950-51,  making  their  way  through 
heavy  snow  and  minefields  to  Aus¬ 
tria. 

Boston  paper  folds 

The  weekly  Boston  Ledger  has 
ceased  publication  after  52  years. 

Circulation  of  the  free-distribution 
tabloid  had  gone  from  48,000  in  1982 
to  29,000  this  year.  In  the  same 
period,  advertising  revenue  fell  about 
40%  and  the  staff  was  cut  to  two  full¬ 
time  employees  from  a  peak  of  eight, 
publisher  Frederic  N.  Phinney  said. 

“It  was  not  an  easy  decision  to 
make,  but  the  realities  of  business  set 
in.  The  advertising  support  was  just 
not  there,”  Phinney  said. 

The  Phinney  family  company.  Citi¬ 
zen  Group  Publications  Inc.,  also 
publishes  two  paid-circulation  week¬ 
lies,  the  Allston-Brighton  Citizen  and 
the  Brookline  Citizen,  and  a  free 
weekly,  the  Charleston  Ledger. 

—  AP 

Fanning  honored 

Governors  State  University,  Uni¬ 
versity  Park,  Ill.,  recently  awarded 
Katherine  Fanning,  former  editor  of 
the  Christian  Science  Monitor  znd  the 
Anchorage  Daily  News,  an  honorary 
doctorate  during  its  commencement 
ceremonies. 


Agreement  ends 
three-week  strike 

Employees  at  the  Sun  Times,  Owen 
Sound,  Ontario,  have  accepted  a  two- 
year  contract,  ending  a  three-week 
strike. 

The  agreement  covers  about  47 
drivers,  mailers,  inserters,  compos¬ 
ing  and  pressroom  workers  and 
includes  wage  increases,  vacation 
improvements,  shift  premiums  and 
benefits  for  part-time  employees. 

Mike  Zajac,  president  of  Graphics 
Communications  International  Union 
Loceil  5(X)M,  said  he  is  relieved  the 
strike  is  over  but  said  he  wasn’t 
entirely  happy  with  the  agreement. 

“You  don’t  get  everything  you  ask 
for,”  Zajac  said.  “Some  of  these 
things  we  can  live  with  for  now  but  the 
next  contract  we’ll  improve.” 

Wages  for  part-time  composing  and 
pressroom  employees  will  increase  to 
$14.64  (all  dollar  figures  Canadian)  an 
hour  from  $13.30  with  a  5%  increase 
in  October. 

Full-time  truck  drivers,  mailers  and 
inserters  will  receive  a  10%  increase 
effective  immediately  and  an  8%  raise 
in  January. 

The  first  increase  gives  city  truck 
drivers  and  mailers  $9.05  an  hour  and 
they  will  get  $9.70  on  Jan.  1 .  Inserters 
will  get  $6.47  and  go  to  $6.99. 

The  daily  newspaper  published 
during  the  strike,  using  management 
staff  and  staff  of  other  newspapers 
owned  by  Southam  Inc. 

—  CP 

Schedule  available 

Valassis  Inserts  has  announced  its 
co-op  free-standing  insert  date  sched¬ 
ule  for  1991.  It  will  offer  46  dates, 
including  all  peak  ad  weeks  and  holi¬ 
day  ad  weeks  in  the  year. 

Redesign  for  p.m. 
paper  in  Fort  Worth 

The  p.m.  edition  of  the  Fort  Worth 
(Texas)  Star-Telegram  has  been  rede¬ 
signed  to  make  it  easier  for  readers  to 
tell  which  edition  they  are  buying. 

The  staff  of  the  p.m.  edition,  which 
stresses  the  words  Evening  Star-Tele¬ 
gram,  has  been  working  for  some  IVi 
years  to  develop  a  separate  identity 
for  their  edition. 

Included  in  the  evening  paper’s 
new  look  is  a  coupon  at  the  bottom  of 
the  paper’s  Page  One  column. 
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District  Managers 

(Continued  from  page  7) 


ized  a  very  potent  weapon.” 

“The  damage,”  said  Newspaper 
Guild  field  operations  director  Bill 
McLeman,  “is  there  is  a  field  the 
employer  is  attacking.  If  successful, 
we  lose  members.  Any  collective 
group  is  harder  to  deal  with  than  indi¬ 
viduals,”  McLeman  said.  “Employ¬ 
ers  do  have  much  more  control  over 
individuals  .  .  .  They  don’t^  want 
unionized  operations  and  they  will 
use  any  tactic  they  can  to  get  to  a 
group  for  which  they  don’t  have  to 
bargain.” 

However,  the  Guild  “will  not  hesi¬ 
tate”  to  organize  district  managers  if 
it  can  and  will  fight  each  case  indivi¬ 
dually,”  McLeman  said. 

A  recent  unit  clarification  action:  In 
a  ruling  last  March,  the  NLRB  upheld 
arguments  by  the  Burlington  (Vt.) 
Free  Press  that  its  district  sales  man¬ 
agers  were  managerial  employees  and 
exempt  from  contracts  with  the 
Graphic  Communications  Interna¬ 
tional  Union. 

The  Denver  Newspaper  Guild 
Local  74  appealed  last  December  an 
NLRB  regional  director’s  decision 
holding  that  115  Rocky  Mountain 
News  district  managers  were  mana¬ 
gerial  employees  based  on  their  con¬ 
trol  over  carriers  and  contract  haul¬ 
ers. 

The  San  Diego  Union-Tribune  last 
year,  days  before  contract  talks 
began,  filed  to  eliminate  262 jobs  from 
collective  bargaining  —  180  of  them 
district  managers  and  substitutes.  If 
successful,  it  would  liquidate  a  quar¬ 
ter  of  the  San  Diego  Guild  local’s 
bargaining  unit. 

Gannetl’s  Stockton  (Calif.)  Record 
in  July  filed  to  remove  12  district  man¬ 
agers  from  Guild  coverage. 


Sun-Times 

(Continued  from  page  12) 


In  introducing  the  plan  to  advertis¬ 
ers  at  a  recent  reception,  the  Sun- 
Times  Co.’s  new  president  and  chief 
executive  officer  said  the  one- 
invoice,  one-order,  one-materials  set 
plan  was  a  “logical  step  in  the  devel¬ 
opment  of  the  corporation  into  a  sig¬ 
nificant  media  company  that  also 
strengthens  the  competitive  environ- 
ment  for  the  news  media  in 
Chicago  .  .  .  We’re  confident  the 
new  Sun-Times  Newspaper  Network 
will  contribute  to  the  resources  at  all 
62  publications.” 


A  regional  NLRB  decision  last  year 
approved  the  Tacoma  (Wash.)  News 
Tribune's  creating  a  new  job  category 
for  single-copy  deliverers  outside  its 
Teamsters  unit,  following  the  paper’s 
takeover  by  McClatchy  Newspapers. 
The  decision  said  the  new  category 
did  not  belong  in  the  unit  representing 
district  managers. 

A  regional  NLRB  director  decided 
last  year  that  district  supervisors  and 
substitutes  at  the  Peninsula  Times 
Tribune  in  Palo  Alto  (Calif.)  were 
managerial  employees  and  ineligible 
to  vote  in  a  teamsters  representation 
election.  Management  doesn’t  always 
win:  Unions  point  to  Hearst  Corp.’s 
San  Antonio  (Texas)  Light  as  a  sign  of 
hope.  An  NLRB  regional  director, 
finding  60  district  managers  there  to 
be  neither  supervisors  nor  managerial 
employees,  dismissed  management’s 
effort  to  exempt  them  from  the  Guild 
unit.  The  ruling  cited  their  advisory 
rather  than  actual  managerial  role  and 
lack  of  supervisory  authority. 

The  Washington  Post  has  appealed 
to  the  full  NLRB  a  regional  director’s 
decision  last  February  holding  that 
zone  managers  and  other  circulation 
classifications  were  not  managerial 
employees.  It  based  its  appeal  on  sev¬ 
eral  above-mentioned  cases.  Origi¬ 
nally  seeking  to  remove  104  people  in 
30  positions  in  several  departments, 
80  were  disputed.  An  NLRB  regional 
director  held  that  50  people,  most  in 
three  zone  manager  titles,  must 
remain  in  the  bargaining  unit. 

In  other  cases:  United  Press  Inter¬ 
national  filed  in  June  to  exclude  some 
seven  job  classifications  affecting 
between  50  and  75  employees. 

Much  of  unit  clarification  involves 
fitting  many  real  duties  into  arcane 
legal  classifications.  Generally, 
supervisors  have  authority  over 
employees  and  managerial  employees 
have  authority  over  employees  or 
independent  contractors. 

Speaking  at  the  circulation  manag¬ 


ers,  convention.  Hunt  of  King  &  Bal- 1 
low  said  neither  title  has  a  federally 
protected  right  to  collective  bargain¬ 
ing  and  employers  are  held  account¬ 
able  for  the  actions  of  people  in  both 
positions.  Supervisors  are  excluded 
from  collective  bargaining  under  the 
National  Labor  Relations  Act  while 
managerial  employees  are  excluded 
by  NLRB  and  court  decisions. 

In  unit  clarification,  the  NLRB 
looks  at  i^ople’s  actual  role  in  form¬ 
ing  and  implementing  management 
policy.  It  takes  into  account  their 
ability  to  exercise  independent  judg¬ 
ment  in  starting  and  stopping  employ¬ 
ment  contracts,  assigning  work,  set¬ 
ting  pay  and  benefits,  acting  on  griev¬ 
ances  and  attending  management 
meetings.  Hunt  said. 

Urging  newspapers  to  view  unit 
clarification  “company wide,”  Hunt 
advised  circulation  managers  to  win 
the  hearts  of  district  managers. 

“You  don’t  want  them  to  have  an 
affinity  with  unions,”  he  said.  “You 
want  them  to  identify  with  manage¬ 
ment.” 

Unit  clarification  through  the 
NLRB  can  take  years  and  can  cost  a 
lot  of  money.  The  Washington  Post 
spent  65  days  in  hearings  over  a  unit 
clarification  that  was  filed  in  1986, 
decided  by  a  regional  director  in  early 
1989,  and  is  being  appealed  to  the  full 
NLRB. 

Sometimes,  however,  unions  agree 
to  exempt  positions  that  are  clearly  i 
managerial.  Frequently,  especially  ; 
lately,  unions  are  calling  unit  clarifi¬ 
cations  abusive. 

Lakeland  adds  new 
paper  to  its  group 

The  Libertyville  News  recently 
joined  the  stable  of  Grayslake,  111.- 
based  Lakeland  Publishers,  becom¬ 
ing  the  fourth  new  newspaper  added 
to  the  group  in  the  past  18  months. 
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Job-sharing  gets  mixed  reviews  at  Caiif.  daiiies 


By  Sarah  Warnick 

She  wanted  part-time  work  until  her 
children  went  to  school  full  time.  He 
wanted  to  see  more  of  his  newborn 
son.  Neither  seriously  considered 
job-sharing  until  their  boss,  California 
Delta  Newspapers  managing  editor 
Bob  Weaver,  mentioned  it. 

Six  months  of  job-sharing  worked 
well,  however,  for  Pam  Then-Temby 
and  Tim  Roberts,  newsside-report- 
ers-turned-feature-writers  for  the 
Antioch  Daily  Ledger  and  Pittsburg 
Post  Dispatch  lifestyle  department. 

“I  got  to  see  my  one-year-old  son 
grow  up  —  share  those  important 
months  with  him,”  pointed  out 
Roberts,  whose  career  plans  include  a 
high  school  English  department  posi¬ 
tion  after  he  collects  his  teaching  cre¬ 
dentials  next  year. 

Part  time  at  the  VDT  offers  another 
bonus  for  Roberts  —  near  hourlong 
commutes  come  around  only  twice  a 
week  now  instead  of  five. 

For  Then-Temby,  the  big  plus  in 
job-sharing  is  flexible  hours. 

She  can  set  a  schedule  that  dove¬ 
tails  with  her  husband’s  frequent  shift 
changes,  cutting  baby-sitting  costs  for 
Brooke,  five,  and  Matthew,  18 
months. 

Job-sharing  isn’t  all  good  news, 
however. 

Finding  sources  who  are  available 
only  on  Mondays  and  Wednesdays 

(Warnick  is  a  lifestyle  writer  for  the 
Antioch  [Calif.]  Daily  Ledger  and 
Pittsburg  [Calif.]  Post-Dispatch.) 


Tim  Roberts  and  Pam  Then-Temby 
decided  to  give  job-sharing  a  try  so 
they  could  devote  more  time  to  parent¬ 
ing. 

when  you  work  Tuesdays  and  Thurs¬ 
days  proved  a  real  bear  for  Roberts. 

“You  can  go  a  couple  of  weeks 
without  getting  in  touch  with  some¬ 
one  you  need  for  a  story,”  he  noted, 
“and  you  do  have  to  schedule  your 
time  carefully.  You  can’t  carry  over  a 
lot  of  work  from  one  day  to  the  next.” 

Then-Temby  says  there  is  not 
enough  time  to  develop  in-depth  sto¬ 
ries  or  work  on  long-range  projects. 
Part-time  work  also  does  not  include 


health  benefits. 

Still,  such  disadvantages  do  not 
deter  the  two  from  advocating  job¬ 
sharing  in  the  right  circumstances. 

“I  would  recommend  it  if  you  can 
afford  to  do  it  —  if  you  have  savings 
or  are  a  two-career  family,”  Roberts 
commented.  His  wife  Teresa  Baggot 
is  a  reporter  at  another  newspaper. 

Lifestyle  department  editor  Clay 
Kallam  also  gave  job-sharing  a  mixed 
review.  “It  worked  real  well  because 
of  the  quality  of  the  people  in  it,”  he 
observed.  “It  was  like  getting  two 
employees  for  the  price  of  one,”  but 
there  were  some  necessary  adjust¬ 
ments. 

Part-timers  expect  more  flexible 
schedules,  sometimes  leaving  him 
without  a  writer  to  get  a  story  in  as 
quickly  as  desired. 

Slower  turnaround  times  are  also  a 
problem,  though  careful  planning  can 
help  in  that  area.  “Scheduling  time  in 
the  office  is  a  problem,  too,”  Kallam 
pointed  out.  “You  may  have  both  of 
the  employees  for  eight  hours  one  day 
but  you  may  not  have  anyone  around 
for  eight  hours  the  next.” 

Despite  its  drawbacks,  Kallam  sup¬ 
ports  job-sharing.  “Especially  if  they 
would  be  Pam  and  Tim,  because  the 
key  is  really  the  people  involved.” 

Kallam  predicts  the  workplace  as 
well  as  newsrooms  will  see  more  job¬ 
sharing  as  lifestyles  change  to  meet 
demands  away  from  the  job. 

“It  will  very  likely  become  more 
common  in  the  future  and  [bosses] 
will  have  to  cooperate  with  the  inevi¬ 
table,”  he  believes. 


Oregonian  awards 
33  scholarships 

The  Oregonian  Publishing  Co.  has 
awarded  33  college  scholarships  to¬ 
taling  $60,6(H)  to  students  in  Oregon 
and  Vancouver,  Wash. 

The  grants  come  from  a  scholarship 
fund  established  with  a  $2-million  gift 
from  the  Samuel  I.  Newhouse  Found¬ 
ation. 

The  fund  also  will  award  an  addi¬ 
tional  $350,466  in  renewable  scholar¬ 
ships  for  180  previous  winners. 

Since  the  grants  were  first  awarded 
in  1983,  approximately  $1,077,293  has 
been  granted  in  new  undergraduate 
scholarships  to  335  students.  Selec¬ 
tions  are  made  each  year  by  a  state¬ 
wide  advisory  council  appointed  by 
the  foundation. 

The  company  publishes  the  Orego¬ 
nian,  a  Newhouse  newspaper. 


Recently,  the  company  was  hon¬ 
ored  by  the  Portland  Public  Schools 
for  its  contributions  to  students. 

Along  with  nine  other  local  firms,  it 
received  a  plaque  at  an  award  cere¬ 
mony. 

“The  Oregonian  has  a  long  history 
of  supporting  youth,”  said  Kristine 
Iverson,  speaker  at  the  ceremony  and 
college  counselor  at  Benson  High 
School. 


Day  runs  NIE  series 
about  environment 

The  Community  Relations  Depart¬ 
ment  of  The  Day  in  New  London, 
Conn.,  recently  published  a  four- 
month  series  of  Newspaper  in  Educa¬ 
tion  activity  calendars  exploring 
environmental  issues. 


The  full-page  NIE  activity 
calendars  —  which  appeared  in  the 
paper  from  January  to  April  —  were 
researched  and  written  by  Elaine 
Stattler,  community  relations  direc¬ 
tor  and  NIE  coordinator.  Each  calen¬ 
dar  focused  on  a  specific  area  of 
environmental  concern  —  including 
air,  water,  noise  and  thermal  pollu¬ 
tion;  ecosystems  and  food  chains; 
endangered  species;  problems  caused 
by  overpopulation;  and  the  value  of 
recycling  and  recycling  efforts  in  their 
community. 


Wilson  named  chair 

Bill  Wilson,  corporate  sales  train¬ 
ing  consultant  for  Knight-Ridder  Inc. , 
has  been  named  chairman  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives  Minority 
Affairs  Committee. 
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How  free  will  the  Soviet  press  be? 

Two  press  laws  are  being  debated  in  the  U.S.S.R.;  one  by  the  government 
in  secret  and  a  more  liberal  'alternative'  that  is  open  to  public  scrutiny 


By  Leonard  R,  Sussman 

The  Supreme  Soviet  has  before  it 
the  draft  law  that  would  define  the 
rights  and  responsibilities  of  journal¬ 
ists  in  the  Soviet  Union.  Though  the 
debate  has  been  secret,  an  alterna¬ 
tive,  unofficial  press-law  draft  has 
been  permitted  public  examination. 
The  latest  version  of  the  alternative 
draft  has  just  been  received  here. 

Two  fundamental  premises  of  the 
official  draft,  we  have  learned,  are  the 
retention  of  censorship  —  though 
probably  somewhat  limited  —  and 
the  outlawing  of  independent 
journalism  —  permitting  only  state- 
supported  media  to  operate. 

Tliere  would  presumably  be  penal¬ 
ties  for  unauthorized  (independent) 
journalists,  as  there  were  in  pre-glas- 
nost  decades  when  samizdat  writers 
were  imprisoned.  Several  indepen¬ 
dent  Soviet  journalists,  Lev  Timo¬ 
feyev  and  Sergei  Grigoryants  among 
the  best-known  today,  served  long 
prison  terms  for  writing  samizdat  in 
the  bad  old  days. 

The  alternative  draft  states: 

•  Censorship  is  “not  allowed” 
(though  the  draft  later  equivocates). 

•  An  individual  citizen  may  create 
a  mass  medium,  even  a  competitor 
to  TASS. 

•  A  “founder”  (publisher)  may  not 
“interfere”  with  editorial  work. 

•  Journalists  may  give  personal 
viewpoints. 

•  Officials  must  receive  journalists 
“without  delay”  and  face  “corrective 
labor”  for  two  years  for  using  “com¬ 
pulsion”  on  a  journalist. 

•  Circulation  and  debate  of  the 
alternative  draft  are  an  important  phe¬ 
nomenon.  The  issues  raised  are  fun¬ 
damental  for  all  Soviet  citizens. 
Indeed,  the  alternative  draft  raises 
issues  of  journalistic  ethics  and  labor- 
management  relationships  which 
trouble  Western  as  well  as  Soviet 
practitioners  though,  of  course,  in 
quite  different  contexts. 

Particularly  significant  is  the  will- 


(Leonard  R.  Sussman  is  a  senior 
scholar  in  international  communica¬ 
tions  at  Freedom  House,  New  York.) 


ingness  of  some  Soviet  officials  to 
have  the  alternative  press  draft  placed 
before  the  public  for  discussion  at  the 
moment  when  the  official  draft  is 
debated  in  secret.  One  may  assume 
that  the  Kremlin  is  seeking  “second 
opinions,”  or  wants  to  give  that 
impression;  or  that  there  is  more  than 
one  “Kremlin”  approach  to  mass 
communication. 


the  CSCE’s  follow-up  meeting,  the 
London  Information  Forum  in  May- 
June,  “can  considerably  strenghthen 
freedom  of  speech,  one  of  the  most 
important  rights.”  The  editors  invite 
“all  citizens”  to  participate  in  the 
Public  Council. 

To  initiate  discussion,  the  editors 
print  “Letter  one:  censorship  of  the 
mass  media.”  They  quote  the  free¬ 


Two  fundamental  premises  of  the  official  draft,  we 
have  learned,  are  the  retention  of  censorship  — 
though  probably  somewhat  limited  —  and  the 
outlawing  of  Independent  journalism  —  permitting 
only  state-supported  media  to  operate. 


There  is,  however,  no  question  that 
the  alternative  draft  has  been  author¬ 
ized  for  publication.  It  is  not  samizdat 
(self-published).  The  draft  has 
appeared  since  last  year  in  eight  offi¬ 
cial  Soviet  publications:  first  in  an 
Estonian-language  periodical,  then  in 
an  Estonian  youth  publication  in  Rus¬ 
sian,  next  in  two  more  serious  jour¬ 
nals  in  Russian,  in  a  general  publica¬ 
tion  appearing  in  five  languages,  and 
in  two  youth  periodicals,  one  widely 
circulated.  Most  significant,  perhaps, 
is  the  latest  version  in  XX  Century 
and  Peace.  The  April  number  of  the 
monthly,  published  in  Russian, 
English,  French,  Spanish  and  Ger¬ 
man,  carries  the  recently  revised  full 
text  of  the  alternative  press  law. 
Established  in  1958,  the  publication  is 
produced  by  the  Soviet  Peace  Com¬ 
mittee,  the  domestic  arm  of  the 
Soviet-inspired  World  Peace  Council. 

The  alternative  press  law  appears 
immediately  following  the  announce¬ 
ment  that  XX  Century  and  Peace  has 
established  a  “Public  Council 
‘Vienna’”  to  monitor  compliance  — 
within  the  U.S.S.R.  and  abroad  — of 
the  Vienna  agreements  approved  in 
January  by  the  35  nations  of  the  Con¬ 
ference  on  Security  in  Europe.  (The 
CSCE  reviews  compliance  with  or 
violations  of  the  1975  Helsinki 
accords  on  human  rights,  security  and 
economics.)  The  editors  declared  that 


flow-of-information  commitment  of 
Article  19  in  the  Universal  Declara¬ 
tion  of  Human  Rights,  and  add,  “It 
seems  obvious  to  us  that  the  practice 
of  preliminary  censorship  of  the  mass 
media,  accepted  in  the  U.S.S.R.,  runs 
counter  to  the  above-mentioned  pro¬ 
visions.”  Nothing  could  be  clearer. 

“Moreover,”  say  the  editors,  there 
are  no  laws  “on  the  press  and  on  state 
secrets,  and  the  regulations  on  cen¬ 
sorship  bodies  are  closed  to  the  broad 
public,  just  as  are  the  criteria  for  the 
permissibility  or  inadmissibility  of 
publishing  information.”  Thus,  “cen¬ 
sorship  is  arbitrary  and  runs  counter 
to  the  commitment  recorded  in  the 
text  of  the  Vienna  (CSCE)  meeting.” 

The  alternative  draft,  “Law  on  the 
Press  and  Other  Mass  Media,”  begins 
with  the  state  guaranteeing  freedom 
of  the  press  under  article  50  of  the 
U.S.S.R.  constitution.  Chapter  I, 
article  1  of  the  draft  declares,  “Cen¬ 
sorship  is  not  allowed.”  Yet  chapter 
VII,  article  55  is  headed  “Censor¬ 
ship.”  This  stipulates  that  “prelimi¬ 
nary  censorship,”  when  used  either 
to  impose  or  remove  information, 
must  carry  “the  name  and  post  of  a 
person  who  performs  the  act  of  cen¬ 
sorship.”  This  language  addresses 
the  most  sensitive  issue:  retention  of 
glavnit,  the  massive  Soviet  censoring 
authority.  Public  labeling  presumably 
(Continued  on  page  30) 
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NEWSPEOPLE  IN  THE  NEWS 


CARLIN  ROMANO,  literary  critic  of  the  Philadelphia 
Inquirer  and  this  past  year  a  Fellow  at  the  Gannett  Center 
for  AAedia  Studies  in  New  York,  is  the  first  Eisenhower  Fellow 
from  the  United  States  to  Israel. 

Romano,  who  also  has  been  a  Visiting  Scholar  in  the 
Columbia  University  philosophy  department,  will  spend  up 
to  two  months  on  intensive  consultations  with  present  and 
future  leaders  in  the  interest  of  international  cooperation. 

A  1985  graduate  of  Columbia  Low  School  and  a  former 
lecturer  in  philosophy  at  Yale,  Romano  has  worked  as  a 
reporter  for  the  Washington  Post  and  the  New  York  Daily 
News,  and  columnist  for  the  Village  Voice  Literary  Supple¬ 
ment. 

His  Gannett  Center  project  was  to  research  a  book  on 
philosophical  problems  of  journalism. 

Honorary  chairman  of  the  Eisenhower  Fellowships  estab¬ 
lished  in  1 953  as  a  tribute  to  President  Eisenhower  is  former 
President  Gerald  R.  Ford  and  former  Secretary  of  Defense 
Donald  H.  Rumsfeld  is  chairman  of  the  board  of  trustees. 


James  Wiegart,  a  former  editor 
and  executive  vice  president  of  the 
New  York  Daily  News  and  recently 
with  Special  Prosecutor  Lawrence 
Walsh  in  the  Office  of  Independent 
Counsel  in  Washington,  D.C.,  is 
moving  to  Central  Michigan  Univer¬ 
sity  on  Aug.  21  to  head  the  journalism 
program. 

In  the  special  prosecutor’s  office, 
Wieghart  was  director  of  public  infor¬ 
mation  for  the  Iran-contra  investiga¬ 
tion.  He  had  been  managing  Sen. 
Edward  Kennedy’s  staff  when  Judge 
Walsh  asked  him  to  take  the  Iran- 
contra  job. 

In  1984,  Wiegart  left  the  Daily 
News  after  a  new  publisher  was 
appointed  and  became  a  national 
political  correspondent  and  columnist 
for  the  Scripps  Howard  News  Service 
in  Washington. 

He  had  joined  the  Daily  News  in 
1%9  as  Pentagon  correspondent  and 
became  bureau  chief  in  1975,  then 
assistant  to  the  editor  and  executive 
editor. 

He  grew  up  in  Michigan  and 
attended  Central  Michigan  Univer¬ 
sity,  Mt.  Pleasant,  for  one  semester 
after  serving  in  the  Army  and  met  his 
wife,  Sharon,  there.  Wiegart  earned  a 
bachelor  of  arts  degree  with  honors  at 
the  University  of  Wisconsin  and 
began  graduate  work  in  public 
administration. 

*  *  * 

Alan  H.  Dant  has  been  named 
executive  vice  president  of  the  Green¬ 
ville  (S.C.)  News-Piedmont  Com¬ 
pany,  effective  Aug.  14.  He  will 
report  to  William  deB.  Mebane, 
president  of  Multimedia  Newspaper 


Company,  who  continues  as  publisher 
of  the  Greenville  dailies  but  relin¬ 
quishes  responsibility  for  day-to-day 
operations. 

Dant,  a  native  of  Cleveland,  is  the 
former  general  sales  manager  for  Mall 
Network  Publications,  publisher  of 
fashion/lifestyle  magazines  for  shop¬ 
ping  malls.  He  was  advertising  direc¬ 
tor  for  the  Cleveland  Plain  Dealer  in 
1972-88. 

*  *  * 

Daniel  H.  Barkin  will  necome 
publisher  of  the  Carroll  County 
Times,  Westminster,  Md.,  on  next 
Jan.  1,  succeeding  Edward  E. 
Beeler,  who  is  retiring  at  the  end  of 
the  year. 

In  his  new  capacity,  Barkin  will  be 
chief  operating  officer  of  all  Land¬ 
mark  Community  Newspaper  opera¬ 
tions  in  Maryland.  LCNI  is  a  subsid¬ 
iary  of  Landmark  Communications, 
Norfolk,  owner  of  the  Virginian 
Pilot!  Ledger-Star. 

Barkin  expects  to  report  for  work  in 
mid-August  from  the  Virginian-Pilot, 
where  he  most  recently  has  been 
assistant  managing  editor  for  adminis¬ 
tration  of  five  bureaus  in  Portsmouth, 
Suffolk,  Smithfield,  Franklin  and 
Newport  News. 

*  *  « 

Robert  W.  Rose,  vice  president  of 
finance  and  operations  at  the  Eagle 
Publishing  Co.,  Pittsfield,  Mass.,  is 
shedding  his  operations  function  to 
assume  full-time  responsibility  for  the 
company’s  real  estate  development 
enterprises  and  strategic  develop¬ 
ment. 

Succeeding  Rose  as  chief  operating 
officer  is  Martin  C.  Langeveld,  who 


has  been  marketing  director  since 
1983.  Both  Rose  and  Langeveld  are 
on  the  board  of  directors. 

The  new  marketing  director  is 
Brooks  W.  Fisher,  a  vice  president 
and  advertising  marketing  director  of 
U.S.  News  &  World  Report  in  New 
York  City  since  January  1987. 

*  *  * 

Bernie  Miklasz,  who  covered  the 
football  Cardinals  for  the  St.  Louis 
Post-Dispatch  in  1985-88  before 
moving  to  the  Dallas  Morning  News 
as  Dallas  Cowboys  reporter,  returned 
to  the  Post-Dispatch  as  sports  colum¬ 
nist  on  July  30.  He  joined  the  Post- 
Dispatch  in  1985  and  covered  the  Car¬ 
dinals  until  their  flight  to  Phoenix. 

*  *  * 

Joe  Leonard,  associate  managing 
editor/operations  and  planning  of  the 
Chicago  Tribune,  has  been  named 
associated  editor. 

*  *  * 

Parry  Gettleman  is  the  Orlando 
SentineTs  newly  named  popular 
music  writer  and  she  also  will  cover 
radio.  Gettleman  moved  to  the  Sen¬ 
tinel  from  arts  feature  writer  for  The 
Middlesex  News,  Framingham, 
Mass.  She  earlier  worked  as  a  govern¬ 
ment  researcher  in  the  Boston  area. 

*  «  * 

Arnold  H.  Ismach,  dean  of  the 
University  of  Oregon  School  of  Jour¬ 
nalism,  has  been  reappointed  to  the 
board  of  directors  of  the  Oregon 
Newspaper  Publishers  Association  in 
an  announcement  by  Carl  Ver- 
TREES,  publisher  of  the  Redmond 
Spokesman  and  incoming  president 
of  the  association. 
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Barbara  Ireland  has  been  named 
editorial  page  editor  of  the  Buffalo 
fN.Y.)  News,  succeeding  Leonard 
Halpert,  who  retired  July  31  after 
eight  years  in  the  position. 

Ireland  joined  the  News  in  1977  as  a 
copy  editor,  served  as  editor  of  the 
Sunday  Magazine  in  1980-84  and 
joined  the  editorial  board  in  1985.  She 
was  a  John  S.  Knight  Fellow  at 
Stanford  University  this  past 
academic  year. 

A  Phi  Beta  Kappa  graduate  of 
Cornell  University,  she  subsequently 
was  on  the  staff  of  the  Auburn  (N.Y.) 
Citizen  and  the  Knickerbocker  News, 
Albany. 

Halbert  joined  the  News  as  a 
reporter  in  1948,  moved  to  the 
Washington  Times  Herald  as  an  edi¬ 
torial  writer  in  1950  and  in  six  months 
rejoined  the  News  as  an  editorial 
writer. 

*  *  * 

Judith  L.  Fanshaw  has  become 
“of  counsel”  to  The  Copley  Press 
Inc.,  La  Jolla,  Calif.  A  partner  in  the 
La  Mesa,  Calif.,  law  firm  of 
Wahrenbrock  and  Fanshaw,  she  will 
assist  Copley  vice  president  and 
general  counsel  Harold  W.  Fuson 
Jr.,  in  providing  legal  advice  to  the 
company’s  13  daily  newspapers  and 
related  operations. 

*  *  * 

Kathleen  Waltz,  manager  of 
recruitment  advertising  at  the 
Chicago  Tribune  since  1987,  has  the 
newly  created  position  of  director  of 
customer  satisfaction.  She  joined  the 
newspaper  as  a  member  of  the 
telemarketing  staff  in  1973  and 
subsequent  positions  included  city 
retail/entertainment  manager. 

He  *  * 

At  the  Charleston  (W.Va.) 
Gazette,  Vic  Burkhammer  is  now 
news  editor,  and  Danny  Wells, 
executive  sports  editor. 

Burkhammer  succeeded  E.  How¬ 
ard  Cochran,  a  member  of  the  edito¬ 
rial  board,  who  retired  July  28. 
Cochran  joined  the  newspaper  in  1952 
and  worked  as  a  reporter  and  copy 
editor  before  being  named  news  edi¬ 
tor  in  1%2. 

Burkhammer  has  been  a  copy  edi¬ 
tor  since  joining  the  Gazette  in  1979. 
Wells,  who  started  as  a  sportswriter 
in  1962,  has  been  a  sports  columnist 
most  recently.  Both  Burkhammer  and 
Wells  are  graduates  of  West  Virginia 
University. 

Another  recent  change  was  the  pro¬ 
motion  of  Jim  Balow  from  City  Hall 
reporter  to  business  editor.  A  Brown 
University  graduate,  he  has  been  on 
the  staff  since  1984,  first  as  a  copy 
editor. 


Barbara  Ireland 

David  J.  Auger  becomes  publisher 
of  the  Los  Angeles  Daily  News  effec- 
tive  Aug.  7,  according  to  an 
announcement  by  Jack  Kent  Cooke, 
owner  of  the  newspaper.  The  Daily 
News  is  a  division  of  Cooke’s  media 
group. 

Auger  has  been  vice  president/mar¬ 
keting  for  Cooke  Cable  Vision  Inc., 
Woodland  Hills,  Calif.,  and 
previously  was  a  marketing  executive 
with  Warner  Communications  Inc.’s 
cable  division. 

*  *  * 

James  W.  Hopson  is  the  newly 
named  publisher  of  The  Press  of 
Atlantic  City.  He  succeeds  Charles 
C.  Reynolds,  who  retired  after  23 
years  with  the  newspaper.  Reynolds 
is  a  past  president  of  the  New  Jersey 
Press  Association. 

Hopson  most  recently  was 
publisher  of  the  Middlesex  News, 
Framingham,  Mass.,  and  president  of 
the  Harte-Hanks  group  of  newspa¬ 
pers  in  suburban  Boston.  He  holds  an 
MBA  degree  from  the  Harvard  Uni¬ 
versity  School  of  Business  and  a 
bachelor’s  degree  from  the  Univer¬ 
sity  of  Missouri  School  of  Journalism. 


James  W.  Hopson 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


William  A.  Cummings,  national 
advertising  services  manager  for  the 
Wall  Street  Journal  since  1985,  is 
moving  to  publisher  of  the  Wall  Street 
Jour  nail  Europe,  Brussels,  effective 
Aug.  15. 

He  succeeds  Thomas  P.  Eglinton, 
who  was  appointed  managing  director 
of  Review  Publishing  Co.  Ltd.  and 
publisher  of  the  Far  Eastern 
Economic  Review,  both  Dow  Jones 
properties,  based  in  Hong  Kong. 

Cummings,  joined  Dow  Jones  in 
1%3  as  a  junior  accountant  in  New 
York,  moved  to  the  Journal’s  ad  staff 
in  1970  and  subsequently  was 
Southwest  ad  sales  manager  and 
Eastern  regional  sales  manager. 

*  *  * 

John  Ancona,  who  began  his  New 
York  Daily  News  career  in  1966  as  an 
advertising  sales  representative  and 
most  recently  served  as  retail  man¬ 
ager,  was  promoted  to  retail  advertis¬ 
ing  director. 


David  J.  Auger 
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OBITUARIES 


Richard  G.  Adams,  85,  a  retired 
secretary  and  general  counsel  to  the 
Times  Mirror  Co.,  died  July  13.  He 
retired  in  1960,  after  30  years  with  the 
newspaper. 

He  handled  libel  and  tax  matters  for 
the  newspaper  and  helped  formulate 
benefits,  health  and  welfare  pro¬ 
grams. 

*  *  * 

Smith  Barrier, 72,  a  former  sports 
editor  of  the  Greensboro  (N  .C.)  News 
&  Record  who  spent  most  of  a  40-year 
newspaper  career  with  the  newspa¬ 
per,  died  June  2,  apparently  of  a  heart 
attack. 

*  *  « 

Albert  W.  Bates  81 ,  former  editor 
of  the  editorial  page  of  the  Orange 
Coast  Daily  Pilot,  Costa  Mesa,  Calif, 
died  July  15  at  his  home  in  Hemet, 
Calif.,  aher  a  long  illness. 

A  graduate  of  Oregon  State  Univer¬ 
sity  in  1929,  with  a  bachelor’s  degree 
in  business  administration,  he 
became  national  executive  director  of 
Sigma  Delta  Chi,  now  known  as  The 
Society  of  Professional  Journalists. 
He  left  in  1934  and  worked  as  a  public 
relations  executive  in  Honolulu, 
Washington,  D.C.,  and  New  York 
City. 

Bates  moved  to  the  Daily  Pilot  in 
1961  and  also  was  associate  editor  of 
the  Hiingtinton  Beach  edition  and 
received  the  1%8  California  Newspa¬ 
per  Publishers  Association  award  for. 
the  state’s  best  editorial. 

In  1972,  Bates  joined  the  US.  Postal 
Service  in  Washington  as  a  special 
assistant  postmaster  for  public  rela¬ 
tions  and  retired  the  next  year.  He 
received  Sigma  Delta  Chi’s  highest 
service  award,  the  Wells  Memorial 
Key,  two  times. 

*  *  * 

Ralph  A.  Brandt,  85,  former  man¬ 
aging  editor  of  the  Bridgeton  (N.J.) 
Evening  News  and  author  of  “The 
Scribbler’’  column  for  65  years,  died 
July  19  at  South  Jersey  Hospital  Sys¬ 
tem  in  Bridgeton. 

He  joined  the  paper  in  1922  as  a 
reporter,  advancing  to  sports  editor, 
and  then  managing  editor  in  1940,  and 
retired  from  the  latter  position  in 
1972. 

Brandt  began  his  column  in  1924 
and  the  final  one  was  published  July 
13,  making  it  one  of  the  longest-run¬ 
ning  newspaper  columns  in  the 
United  States. 

*  *  * 

Lois  Sager  Foxhall,  72,  who  was 
with  the  Dallas  Morning  News  in 
1943-49  and  covered  post-World  War 
II  events  in  Europe,  including  the 


Nuremberg  trials,  died  July  6  at  a 
Childress  (Texas)  hospital. 

She  covered  United  Nations  ses¬ 
sions  in  New  York  and  her  career 
included  a  Neiman  Fellowship  at  Har¬ 
vard  University.  She  began  working 
at  the  Childress  Index  before  entering 
the  University  of  Texas. 

After  marrying  Lewis  Foxhall  in 
1949,  she  moved  to  Memphis  and  for 
several  years  wrote  feature  stories  on 
a  free-lance  basis  for  the  Morning 
News.  One  of  her  daughters,  Nene 
Foxhall,  is  political  editor  of  the 
Houston  Chronicle. 

*  *  * 

Harvey  W.  Georges,  71,  whose 
41-year  career  as  an  Associated  Press 
photographer,  included  covering 
eight  presidents,  died  July  13  after  a 
heart  attack  at  Reston  Hospital  Cen¬ 
ter,  Va.,  where  he  was  under  treat¬ 
ment  for  cancer. 

Georges  joined  AP  in  Washington 
in  August  1941,  determined  to 
become  a  photographer.  After  serv¬ 
ing  as  a  dictationist,  copyboy,  wire- 
photo  operator  and  darkroom  tech¬ 
nician,  he  achieved  his  goal  in 

1945. 

Georges  photograhed  presidents 
from  Harry  S.  Truman  to  Ronald  Rea¬ 
gan,  covered  major  news  event.  Con¬ 
gress,  and  made  exclusive  photo¬ 
graphs  of  the  Pennsylvania  Avenue 
scene  after  the  attempted  assassina¬ 
tion  of  Truman  in  1950.  He  retired  in 
1982. 

*  *  * 

Hank  Greenspun,  79,  publisher  of 
the  Las  Vegas  Sun  and  a  colorful  and 
controversial  figure  in  American 
journalism,  died  July  22  after  a  long 
battle  with  cancer. 

Greenspun  took  an  active  role  with 
the  paper,  writing  his  feisty  column, 
“Where  I  Stand,’’  and  paying  close 
attention  to  the  news  columns.  For 
years,  the  paper  has  been  considered 
a  potent  political  force  in  Nevada. 

A  lawyer  and  a  decorated  World 
War  II  veteran,  the  Brooklyn,  N.Y., 
native,  who  was  bom  Herman  Milton 
Greenspun,  moved  to  Las  Vegas  in 

1946.  His  first  venture  was  as 
publisher  of  an  entertainment  maga¬ 
zine,  Las  Vegas  Life. 

In  1950  with  a  $1 ,000  bank  loan  as  a 
down  payment,  Greenspun  bought 
the  thrice-weekly  Las  Vegas  Free 
Press  for  $104,000.  He  later  changed 
the  name  to  the  Sun  and  went  daily. 

He  gained  national  prominence  in 
the  ’50s  while  testifiying  before  the 
U.S.  Senate’s  Kefauver  Committee 
investigating  organized  crime.  He 
also  battled  the  late  Senator  Joseph 
McCarthy  in  his  column  after  McCar¬ 


thy  called  him  an  “ex-communist”  in 
a  Las  Vegas  speech. 

Among  Greenspun’s  survivors  are 
his  wife,  Barbara,  who  is  co-publisher 
of  the  Sun,  and  sons,  Daniel,  vice 
president,  and  Brian,  executive  editor 
of  the  paper. 

*  «  * 

Arthur  Briggs  Hanson,  72,  a 
Washington  lawyer  and  retired  major 
general  in  the  Marine  Corps  reserves, 
died  July  1  of  cancer  at  his  home  in 
Potomac. 

He  was  an  authority  on  First 
Amendment  law  and  author  of  “Han¬ 
son  on  Libel  and  Related  Torts.” 

A  general  counsel  of  the  American 
Newspaper  Publishers  Association  in 
1962-81  and  of  the  National  Geo¬ 
graphic  Society  in  1963-78,  among 
other  organizations,  he  was  a  found¬ 
ing  member  and  served  on  the  advi¬ 
sory  board  of  the  Media  Law  Reporter 
Hanson  had  been  general  counsel  of 
Printing  Industries  of  America  since 
1986. 

*  *  * 

Retired  Army  Brig.  Gen.  Ensley 
M.  Llewellyn,  83,  founder  of  Stars 
and  Stripes  during  World  War  II,  died 
July  19  of  a  heart  ailment  at  his  physi¬ 
cian’s  office  in  Tacoma,  Wash.,  while 
undergoing  a  checkup. 

He  established  the  newspaper  for 
U.S.  forces  in  Europe  and  the  Pacific 
at  Gen.  Dwight  D.  Eisenhower’s 
request  and  built  it  into  a  worldwide 
group  of  dailies  with  a  circulation  of 
two  million. 

He  retired  in  1951  from  active  duty 
after  30  years  and  then  owned  and 
operated  the  Llewellyn  Advertising 
Agency  in  Tacoma. 

*  *  * 

Roger  Ellis  Sylvester,  78,  a 
retired  managing  editor  for  the 
Springfield  (Mass.)  Newspapers,  died 
June  28  in  Cape  Cod  Hospital,  Hyan- 
nis. 

He  joined  the  Evening  Union  in 
1935,  later  transferred  to  the  copy 
desk  of  the  morning  paper  and  in  1950 
was  named  news  editor.  He  was 
appointed  managing  editor  of  the 
Springfield  Union  and  Sunday  Repu¬ 
blican  in  1969  and  retired  the  next 


Gladys  F.  Wellington,  93, 
widow  of  G.G.  (Pete)  Wellington,  for¬ 
mer  executive  editor  of  the  Kansas 
City  Star  and  the  Kansas  City  Times, 
died  June  5. 

Her  husband  joined  the  Kansas- 
City  newspapers  in  1916  as  a  reporter 
and  served  as  executive  editor  from 
1954  until  his  death  in  1960. 
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complete  with  pullout  section.  Editorial  will  focusoft  tlveigany  aspe^ 
of  color  in  newspapers  including  effectiveness  on  color  in  advising; 

case  histories  and 


tedinicj)^^,for  color  mipting, 


Press  law 

(Continued  from  page  23) 


may  deter  the  censor  from  extrava¬ 
gant  use  of  his  power.  Perhaps  the 
^tentative  authors  said  in  chapter  I 
what  they  believe,  and  in  chapter  VII 
what  is  politically  prudent. 

The  first  “task  of  the  law”  would 
be  to  “provide  the  necessary  condi¬ 
tions”  for  individuals  to  exercise  their 
“rights  and  duties  in  the  sphere  of 
mass  information.”  This  would  be  a 
radical  innovation.  For  70  years  only 
public  institutions,  including  the  offi¬ 
cial  media  and  state-run  labor,  youth 
and  farm  groups,  could  operate  the 
mass  media.  The  alternative  press  law 
repeatedly  defines  the  rights  of 
“Soviet  citizens,”  individuals  and 
groups,  to  become  founders  and  oper¬ 
ators  of  mass  media. 

The  “main  tasks”  of  the  media  are 
listed:  “to  implement  the  constitu¬ 
tional  principles  of  glasnost  [wider 
discussion  of  official  objectives], 
inform  citizens  about  domestic  and 
world  events,  express  public  opinion, 
and  provide  citizens  and  their  associ¬ 
ations  with  an  opportunity  to  express 
their  views  freely.” 

The  media  would  have  some 
required  content.  They  “must  publish 
free  of  charge  and  on  the  indicated 
date,  the  verdict  of  a  court  or  state 
arbitration  body.”  There  would  also 
be  some  restrictions  on  content.  The 
media  “shall  not  be  allowed  to 
divulge  ...  a  state  or  other  secret 
specially  protected  by  the  law,  shall 
not  be  used  to  change  forcefully  the 
existing  state  and  public  system 
[change  by  nonviolent  means  is  not 
mentioned],  or  to  propagate  war,  rac¬ 
ism,  ethnic  and  religious  intolerance, 
hatred,  violence,  cruelty,  pornogra¬ 
phy,  or  other  offenses  punishable  by 
law.”  A  wide  range  of  reporting  and 
commentary  could  become  action¬ 
able  under  these  broad  categories. 

Detailed  rules  are  set  forth  for 
founding  and  registering  mass  media. 
The  dr^  would  make  it  difficult  to 
deny  a  license.  Refusal  must  be 
clearly  and  promptly  explained,  and 
an  appeal  ^er  rejection  is  encour¬ 
aged.  A  license  may  be  denied,  how¬ 
ever,  “if  the  founder  is  a  convicted 
criminal.”  Would  samizdat  writers 
formerly  imprisoned  be  prevented 
from  securing  official  media  licenses 
under  the  new  law?  Or  has  the  statute 
of  limitations  run  out  for  such 
“crimes”? 

The  draft  speciTes  the  functions  of 
the  founder,  publisher,  editor  in  chief 
and  the  editorial  board.  The  founder 
is  made  responsible  for  the  “program 


of  activity”  and  its  implementation. 
He  bears  responsibility  for  com¬ 
plaints.  Yet  “interference  of  the 
founder  in  the  [editorial]  work  of  mass 
media  shall  not  be  allowed.”  Disputes 
between  the  two  shall  be  settled  by 
the  editorial  statutes.  The  editor  in 
chief,  who  heads  the  editorial  board, 
shall  be  elected  by  secret  voting  of  the 
journalists  of  the  board,  approved  by 
the  founder.  The  editor  becomes 
responsible  for  the  editorial  content 
as  well  as  administrative  and  financial 
functions  of  the  board.  Once  orga¬ 
nized,  the  medium  must  apply  for 
registration  within  10  days  before  first 
publication  or  broadcast.  An  appeal  is 
provided  for  a  medium  denied 
registration. 


refused  by  the  editors”  unless  a  law 
requires  it.  Yet  the  law  stipulates  that 
it  is  the  duty  of  the  medium  to  carry 
the  denial  of  a  citizen  or  group  that 
believes  there  has  been  inaccurate 
reporting. 

Confidential  sources  must  not  be 
divulged,  says  the  draft,  unless  under 
a  court  order  or  with  the  agreement  of 
the  source. 

The  rights  of  a  journalist  are 
described.  He  shall  not  only  “have 
the  right  to  look  for  and  get  informa¬ 
tion,”  the  draft  states,  but  “to  be 
received  without  delay... by  officials 
of  state  bodies  and  public  organiza¬ 
tions.”  He  shall  also  have  the  right  to 
state  his  “personal  judgments  and 
assessments”  in  the  mass  media,  and 


The  draft  clearly  enlarges  the  right  of  journalists  to 
secure  information.  The  draft  states,  “Mass  media 
shall  have  the  right  to  get  information  that  interests 
them  from  state  bodies,  public  organizations  and 
official  functionaries.” 


In  the  spirit  of  pluralism,  the  draft 
provides  the  right  of  individuals  and 
others  to  create  news  agencies  such 
as  TASS,  the  Telegraph  Agency  of 
the  Soviet  Union.  TASS,  while  com¬ 
peting  abroad  with  AP,  UPI,  Reuters 
and  Agence-France  Presse,  has  never 
had  to  compete  at  home. 

Another  innovation  extends  the 
rules  of  this  draft,  intended  for  radio 
and  television,  to  apply  as  well  to 
telecommunications  networks.  This 
anticipates  the  era  when  computer, 
cable  and  satellite  linkages  form 
diverse  information  channels.  Such 
channels  in  the  United  States  have 
not  yet  been  recognized  as  “equals” 
of  print  and  broadcast  media,  and 
assured  First  Amendment  protection. 

The  draft  clearly  enlarges  the  right 
of  journalists  to  secure  information. 
The  draft  states,  “Mass  media  shall 
have  the  right  to  get  information  that 
interests  them  from  state  bodies, 
public  organizations  and  official  func¬ 
tionaries.”  Officials  shall  be  “duty- 
bound  to  supply  the  needed  informa¬ 
tion,”  the  draft  emphasizes.  Refusal 
to  grant  state  information  shall  be 
possible  “only  if  it  contains  facts 
which  constitute  state  secrets.” 
Refusal  must  be  given  in  writing 
within  three  days,  and  the  reasons 
must  be  spelled  out.  Appeals  are  pro¬ 
vided  when  information  is  refused, 
and  penalties  may  be  imposed  on  the 
recalcitrant  official. 

Letters  to  the  editor,  if  not  pub¬ 
lished,  must  be  answered,  but 
“nobody  shall  have  the  right  to  make 
I  the  mass  media  publish  material 


“to  reject  preparing  materials  running 
counter  to  his  convictions.”  Tb's  is  a 
right  generally  not  given  journalists  in 
the  Western  media.  The  draft  makes 
punishable  by  law  the  preventing  by 
officials  of  lawful  activities  of  a  jour¬ 
nalist,  or  forcing  him  to  disseminate 
or  refuse  to  disseminate  information. 
Journalists  would  also  be  protected  in 
using  audiovisual  or  other  equipment 
for  note-taking. 

The  journalist  is  also  assigned  cer¬ 
tain  duties:  to  verify  the  authenticity 
of  information  he  reports,  assure  that 
the  source  approves  if  information  is 
being  released  for  the  first  time, 
obtain  consent  from  the  individual  if 
his  private  life  is  being  reported,  or 
reject  an  assignment  if  it  is  “in  viola¬ 
tion  of  the  law  or  runs  counter  to 
socialist  morality  and  standards  of 
ethics.” 

Stiff  penalties  are  provided  for 
reporting  “careless  information.” 
This  is  described  as  “containing  facts 
not  corresponding  to  reality.”  Pun¬ 
ishment  shall  be  exclusion  from  jour¬ 
nalism  for  one  year,  and  denial  of  the 
use  of  a  pen  name  to  sign  articles.  The 
draft  also  proposes  that  the  “use  of 
compulsion”  on  a  journalist  by  state 
officials  shall  be  punished  with  “cor¬ 
rective  labor  for  a  term  of  about  two 
years  or  with  a  fine  of  200  rubles.” 

This  alternative  press  law  written 
by  three  distinguished  lawyers  and 
journalists  adds  two  radical  depar¬ 
tures  from  the  leaked  official  text. 
Censorship  would  be  greatly  reduced 
and  unofficial  journalism  would  be 
(Continued  on  page  44) 
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NEWS/TECH 


Ma  Bell  gets  a  green  light 

Federal  Judge  Harold  Greene  lifts  ban  that  prevented  AT&T 
from  owning  information  transmitted  over  its  phone  lines 


By  George  Garneau 

A  red  light  has  turned  green,  sig¬ 
naling  that  the  American  Telephone 
and  Telegraph  Co.  may  enter  elec¬ 
tronic  publishing  ventures. 

U.S.  District  Judge  Harold  Greene, 
a  sort  of  telecommunications  traffic 
cop,  ruled  July  28  that  the  ban  he 
imposed  on  AT&T  in  the  1982 
breakup  of  the  giant  phone  company 
would  not  be  extended  after  it  expires 
this  month. 

The  regional  Bell  operating  compa¬ 
nies,  however,  remain  under  court 
order  not  to  become  providers  of  elec¬ 
tronic  information. 

Greene  barred  AT«&T  from  offering 
electronic  information  to  allow  com¬ 
petition  to  develop.  Seven  years  later, 
he  found  competitors  abounding. 

AT&T  faces  “vigorous  and 
increasing  competition”  for  long-dis¬ 
tance  services  and  “a  significant 
number  of  well-financed,  established 
entrants”  in  electronic  publishing, 
Greene  said  in  a  10-page  ruling. 

Seeing  no  need  for  extension, 
Greene  granted  a  motion  AT&T  filed 
in  April  that  allows  the  ban  to  expire 
Aug.  24. 

“In  the  absence  of  such  conduct  or 
of  a  bottleneck  or  other  monopoly 
possessed  by  AT&T  that  would 
enable  it  to  discriminate  or  to  cross- 
subsidize  improperly,  there  is  no  war¬ 
rant  for  a  continued  restriction,” 
Greene  ruled. 

He  rejected  suggestions  by  the 
American  Newspaper  Publishers 
Association  and  the  Consumer  Feder¬ 
ation  of  America  that  difficulty  in 
switching  from  AT&T  800  and  900 
services  hurts  independent  compa¬ 
nies. 

ANPA  did  not  oppose  AT&T’s 
motion,  but  did  file  comments. 

Several  audiotex  companies 
opposed  the  motion,  contending  that 
that  market  needed  to  develop  before 
allowing  AT&T  to  enter,  but  Greene 
found  such  objections  insufficient 
to  warrant  a  continued  prohibi¬ 
tion. 


The  ruling  allows  AT&T  to  com¬ 
pete  with  newspapers  and  many  other 
companies  that  provide  information 
and  transaction  services  to  busi¬ 
nesses  and  homes.  Services  delivered 
electronically  to  personal  computers 
are  called  videotex.  Those  delivered 
by  phone  are  called  audiotex.  News, 
stock  quotes,  banking,  shopping, 
accounting  and  endless  other  services 
are  available. 


ANPA  vice  president  and  general 
counsel  Terry  Maguire  said  Greene’s 
decision  was  no  surprise  but  had  little 
effect  on  ANPA’s  efforts  to  prevent 
regional  Bell  operating  companies 
(RBOCs),  which  control  local  phone 
lines,  from  competing  with  newspa¬ 
pers  and  other  information  providers 
who  use  those  lines. 

Newspapers  and  RBOCs  are 
locked  in  a  regulatory  battle  over  the 
future  of  emerging  electronic  infor¬ 
mation  markets.  ANPA  argues  — and 
Greene  has  agreed  —  that  RBOCs 
should  not  control  local  phone  lines 
and  the  information  that  moves  on 
them.  RBOCs  are  appealing  Greene’s 
ruling. 

“While  the  judge  found  significant 
competition  in  the  large  telephone 
marketplace,  there  has  been  no  com¬ 
petition  to  emerge  in  the  provision  of 
local  telephone  services,”  Maguire 
said.  “I  find  it  very,  very  hard  to 
believe  anyone  could  make  the  same 
decision  with  respect  to  RBOCs  since 
they  have  a  local  transmission 
monopoly  —  and  not  even  any  pre¬ 
dictions  of  competition  in  the  fu¬ 
ture.” 

AT&T  said  in  a  statement  it  was 


“happy”  with  Greene’s  ruling,  which 
“reflects  his  thorough  understanding 
of  forces  at  work  in  today’s  highly 
complex  and  competitive  telecommu¬ 
nications  marketplace. 

“The  ruling  also  shows  that  Judge 
Greene  carefully  weighed  the  con¬ 
cerns  of  all  interested  parties,  includ¬ 
ing  customers,  competitors,  provid¬ 
ers  and  policymakers.  Now  custom¬ 
ers  will  at  least  have  a  chance  to  try 


what  AT&T  might  have  to  offer  them. 
There  is  no  question  that  this  field 
offers  potential  new  opportunities 
for  AT&T.” 

A  spokesperson  declined  to  say 
what  if  anything  AT&T  planned  to  do 
with  its  newfound  freedom,  citing  a 
policy  not  to  speculate  on  new  proj¬ 
ects. 

However,  it  has  been  reported  that 
AT&T  has  been  developing  informa¬ 
tion  products  on  its  own.  Last  month 
AT&T  said  it  was  looking  into  an 
agreement  with  Nintendo  Co.  for  an 
interactive  network  involving  video 
games. 

If  AT&T  were  to  offer  any  informa¬ 
tion  services,  they  would  most  likely 
be  national. 

Newspapers,  which  purvey  vast 
amounts  of  local  information,  as  an 
industry  adopted  a  strategy  designed 
to  adapt  telecommunications  technol¬ 
ogy  to  enhance  their  value  and  to  fend 
off  potential  competitors. 

Major  newspaper  companies  have 
started  or  bought  nation^  electronic 
information  services  and  some  50 
papers  have  begun  local  audiotex  and 
videotex  services. 


ANPA  vice  president  and  generai  counsel  Terry 
Maguire  said  Greene’s  decision  was  no  surprise  but 
had  little  effect  on  ANPA’s  efforts  to  prevent  regional 
Bell  operating  companies  (RBOCs),  which  control 
local  phone  lines,  from  competing  with  newspapers 
and  other  information  providers  who  use  those  lines. 
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Phoenix  Newspapers  to  build  satellite  plant 


By  Jim  Rosenberg 

Phoenix  Newspapers  Inc.,  which 
publishes  the  Arizona  Republic,  the 
Phoenix  Gazette,  and  the  weekly 
Arizona  Business  Gazette, 
announced  it  will  build  a  $127.9-niil- 
lion  satellite  production  plant  by  late 
summer  1992. 

The  254,000-square-foot  facility  in 
Deer  Valley,  18  miles  from  downtown 
Phoenix,  will  feature  new  production 
equipment,  including  four  offset 
presses  with  36  printing  couples  for 
improved  color  reproduction.  The 
building  will  also  house  circulation 
and  news  offices. 

According  to  PNI  vice  president 
and  general  manager  William  Hogan, 
the  plant  is  needed  to  meet  growing 
circulation.  The  projected  1992  peak 
circulation  period  calls  for  the  daily 
Republic  to  grow  by  15.4%,  the  Sun¬ 
day  Republic  by  11%  and  the  dailv 
Gazette  by  1.9%. 

PNI  called  its  downtown  plant’s 
existing  weekly  traffic  of  1 ,500  trucks 
“inconsistent  with  a  revitalized 
downtown  that  will  be  known  for 
retail  shops  and  entertainment,”  and 
noted  that  the  move  will  open  up 
“badly  needed  office  space.” 

For  PNI,  the  investment  will 
increase  its  ability  to  make  and  move 
daily  zoned  editions  like  its  East  Val¬ 
ley  News  Day,  produced  at  the  Mesa 
plant,  a  215,000-square-foot  produc¬ 
tion,  news  and  circu'  *ion  facility 
dating  from  1982. 

The  third  plant’s  location  will  per¬ 
mit  more  timely  delivery  to  noi  them 
and  western  parts  of  metropolitan 
Phoenix  and  northern  Arizona,  with 
more  flexible  deadline  and  delivery 
times. 

The  company  worked  with  the 
state’s  Department  of  Transportation 
to  assure  access  off  I- 17  for  newsprint 
delivery  because  the  site  is  not  acces¬ 
sible  by  rail.  Land  owned  by  PNI  in 
Tolleson  will  provide  a  site  for  a 
fourth  satellite  plant  on  the  west  side 
of  the  valley. 

Production  director  Bob  Kotwa- 
sinski  said  that  so  far  the  only  equip¬ 
ment  contract  is  one  signed  in  July  for 
six  Harris  2299  inserters.  The  Phoe¬ 
nix  mailroom  already  uses  Harris 
inserters,  .while  the  Mesa  plant  has 
three  Ferag  8-into-l  inserters  with 
Rotadisc  winders  and  unwinders. 
“So  that  we’re  compatible”  and  to 
“establish  continuity  between 
plants,”  he  said,  three  2299s  will  go 
into  Deer  Valley  and  the  three  others 


will  soon  replace  Mesa’s  existing  sys¬ 
tems. 

Other  equipment  recommenda¬ 
tions  have  been  made  to  the  board  but 
without  further  commitments,  said 
Kotwasinski,  who  added  that  PNI  is 
negotiating  with  Goss  for  the  presses 
and  looking  at  automatic  guided  vehi¬ 
cle  systems  to  handle  newsprint  rolls. 

He  noted  that  “one  of  the  things  we 
hope  to  incoi^orate  into  that  [Deer 
Valley]  facility  is  remote  typeset¬ 
ting.”  PNI  now  paginates  virtually  all 
black-and-white  pages.  It  wants  to 
produce  page  films  at  production  sites 
rather  than  transmit  facsimile  pages. 
“We’ll  simply  mn  the  link  right  from 
the  pagination  system  to  the  remote 
site. 

“Before  we  are  able  to  accomplish 
the  remote  typesetting,”  Kotwa¬ 
sinski  continued,  “we  plan  to  inter¬ 
face  our  color  scanner  with  the  pagi¬ 
nation  system  to  give  us  the  ability 
then  to  remotely  typeset  everything, 
100  percent.”  He  said  that  step  will  be 
taken  first  at  Mesa,  and  may  be  oper¬ 
ating  by  early  1991.  Once  functioning 
satisfactorily,  the  same  system  would 
be  installed  in  Deer  Valley  the  next 
year. 

PNI  enjoys  the  advantage  of  plan¬ 
ning  another  satellite  plant  with  the 
personnel  from  the  Mesa  plant  project 
still  in  place  and  knowing  what  to  do 
and  what  to  avoid.  “It  should  be  a 


much  smoother  operation,”  said  Kot¬ 
wasinski. 

PNI,  which  will  soon  select  con¬ 
struction  management  and  an 
architectural  engineering  firm  for 
Deer  Valley,  has  already  accom¬ 
plished  preliminary  design  work  in 
house  on  its  own  CAD-CAM  system. 
“We’ve  got  a  real  good,  solid  initial 
design,”  said  Kotwasinski. 

(Continued  on  page  35) 

Ferag  to  install 
mailroom  systems 
at  Newsday 

Ferag  Inc.  concluded  an  agreement 
with  Newsday  for  installation  of  four 
mailroom  systems  at  the  paper’s  Mel¬ 
ville,  Long  Island  (N.Y.)  plant.  Sys¬ 
tems  will  each  include  a  Single  Copy 
Conveyor,  inserting  drum  and  Var- 
iodisc  buffer-preprint  storage  system. 

The  Variodisc,  introduced  to  the 
North  American  market  at  the  June 
ANPA/TEC,  will  consist  of  one  Com- 
bistation,  capable  of  winding  and 
unwinding,  two  unwinder  stations 
and,  for  each  Combistation  and 
unwinder,  an  Auto-Loader  that  auto¬ 
matically  loads  or  removes  discs. 

Installation  will  begin  early  next 
year.  Completion  is  scheduled  for 
spring  1991. 
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TECHNICAL  BRIEFS 


Georgia  daily 
installs 

Papertrak  system 

The  Brunswick  (Ga.)  News  has 
installed  the  Papertrak  business  man¬ 
agement  software  system  from  Data 
Sciences  Inc. 

According  to  general  manager  Ron 
Maulden,  the  16,000-circulation  daily 
chose  the  system  not  only  to  improve 
current  operations  but  to  accommo¬ 
date  anticipated  growth. 

In  addition  to  circulation  and  billing 
functions  and  provision  of  manage¬ 
ment  information  on  line  and  in 
reports,  the  system  allowed  the  News 
to  “handle  complaints  more  effi¬ 
ciently.” 

The  newspaper’s  package  included 
hardware,  software,  database  crea¬ 
tion/conversion,  installation,  on-site 
training  by  DSl  staff  and  technical 
telephone  support. 

Durham  papers 
break  ground 
for  new  plant 

The  Durham  (N.C.)  Herald  Co. 
broke  ground  in  June  for  a  new  build¬ 
ing  to  house  its  operations. 

The  company  publishes  the  Dur¬ 
ham  Morning  Herald  and  the  Dur¬ 
ham  Sun,  evenings  (67,417  combined 
circulation). 

Plans  for  the  116,000-square-foot, 
two-story  brick  building  were  pre¬ 
pared  by  The  Austin  Company.  Com¬ 
pletion  is  expected  by  fall  of  next 
year. 

The  company  is  now  sited  on  about 
an  acre  of  downtown  property.  Its 
new  facility  will  sit  on  12  to  14  acres 
with  room  for  expansion  —  within 
the  city  limits  but  out  of  the  down¬ 
town  area,  close  to  a  shopping  mall 
and  a  main  highway,  according  to 
Steed  Rollins  Jr.,  head  of  Durham 
Herald  promotion  and  marketing.  He 
said  the  company  may  establish  a 
small  downtown  bureau  sometime 
after  the  move. 

Durham  Herald  said  a  third  of  its 
$27-million  investment  in  the  new 
facility  will  buy  a  six-unit  Goss  Head¬ 
liner  Offset  press,  scheduled  for 
delivery  next  summer.  The  new  press 
will  offer  “an  abundance  of  color 
positions”  and  better  color  than  is 
currently  printed,  Rollins  said. 

He  added  that  no  decision  had  been 
made  on  new  mailroom  equipment 
and  that  the  company  is  also  looking 


for  a  new  front-end  system.  Already 
in  is  a  Collier-Jackson  advertising, 
business  and  circulation  system.  The 
business  system  is  up  and  running. 
The  circulation  component  will  be 
automated  next  and  advertising  will 
follow. 

In  addition  to  the  two  main  daily 
products,  Durham  Herald  publishes 
the  Chapel  Hill  Herald,  a  10,000-cir¬ 
culation  daily  edition  of  the  morning 
paper  zoned  for  neighboring  Orange 
County.  It  prints  an  extra  15,000 
copies  of  that  edition  once  a  week  for 
delivery  to  nonsubscribers  —  a  prac¬ 
tice  Rollins  said  was  quite  successful 
in  picking  up  new  subscribers.  The 
company  also  prints  the  Durham 
Advertiser  and  operates  two  radio  sta¬ 
tions. 

tooth  Flexoman 
unit  purchased 

MAN  Roland  reported  that  the 
Miami  Herald,  which  began  testing 
newspaper  flexography  with  the 
pressmaker’s  first  Flexoman  design 
in  1984  and  has  since  ordered  addi¬ 
tional  Flexoman  units,  is  ready  to  go 
on  edition  with  another  eight  flexo 
units. 

With  this  latest  order,  the  Knight- 
Ridder  Inc.  paper  will  acquire  the 
100th  Flexoman  unit  built  by  MAN. 
In  all,  149  flexo  units  have  been  pur¬ 
chased  for  Knight-Ridder  newspa¬ 
pers  since  the  Herald  tested  a  MAN 
Roland  prototype  in  1983. 

MAN  Roland’s  flexo  presses  are 
printing  KRI’s  Fort  Wayne  (Ind.) 
Newspapers,  the  Wichita  Eagle-Bea¬ 
con,  the  Charlotte  (N.C.)  Observer 
and,  soon,  the  Akron,  Ohio  Beacon- 
Journal. 

CAT  system 
effective  at 
Orlando  Sentinel 

Since  incorporating  the  Computer 
Aided  Telemarketing  system  into  its 
phone  room,  the  Orlando  (Fla.)  Sen¬ 
tinel  reports  increased  sales  produc¬ 
tion,  lower  sales  personnel  turnover, 
contact  with  all  possible  customers, 
no  unnecessary  customer  contacts 
and  up-to-date  records  on  potential 
customers. 

Before  using  the  CAT  system,  the 
Sentinel  said  it  started  about  350  new 
subscriptions  per  week  and  used  out¬ 
side  contractors  at  a  cost  of  $13  per 
subscription. 

It  now  averages  about  1 ,500  starts 
per  week,  with  contractor  costs  at  $7 


per  subscription.  It  also  reduced  tele¬ 
phone  downtime  and  increased  long¬ 
distance  calling  to  four  more  coun¬ 
ties. 

The  paper’s  38-member  telemarket¬ 
ing  staff  uses  16  CAT  stations,  each 
of  which  is  capable  of  receiving  three 
telephones  lines  simultaneously, 
allowing  the  system  to  make  as  many 
as  300  calls  per  hour.  Whereas  aver¬ 
age  sales  per  hour  were  1.3  before 
adopting  the  new  system,  the  average 
per-hour  total  now  stands  at  three. 

Autologic,  Adobe 
In  licensing  pact 

Autologic  Inc.  has  licensed  the 
right  to  use  Adobe  Systems  Inc.  pro¬ 
prietary  font  technology  to  develop 
PostScript  typefaces  for  imagesetters 
and  displays  using  Adobe’s  Post¬ 
Script  interpreter. 

The  agreement  allows  Autologic  to 
convert  its  existing  library  of  1,500 
typefaces  into  Type  1  PostScript 
typefaces,  which  are  encrypted,  com¬ 
pact  and  employ  “hints”  that  only 
fiinction  on  Adobe  PostScript  devices 
such  as  Autologic’s  APS-PS  PIP. 

Hinting .  carries  intelligent  scaling 
techniques  for  rendering  high-quality 
typefaces  when  output  at  lower  reso¬ 
lutions.  The  fonts  will  also  be  avail¬ 
able  for  use  with  Adobe’s  Display 
Post-Script  technology.  The  first  con¬ 
verted  typefaces  are  expected  to  be 
available  in  September. 

Environmental 
seminar  scheduled 

“Managing  the  Regulatory 
Revolution  —  Awareness  &  Solu¬ 
tions”  will  be  the  theme  of  the  fifth 
annual  Environmental  Concerns  for 
the  Printer  seminar,  sponsored  by  the 
Research  and  Engineering  Council  of 
the  Graphic  Arts  Industry  Inc.,  held 
Oct.  3-4  in  Washington,  D.C. 

Keynote  speaker  will  be  Dr. 
Richard  T.  Cooper,  E.I.  Du  Pont  de 
Nemours  environmental  affairs  direc¬ 
tor.  Three  general  sessions  will  cover 
air  toxics,  solid  waste  and  water.  For 
more  information,  contact  the  R&E 
Council  at  (215)  388-7394. 

Ostman  chairs 
library  group 

Sharon  Ostman,  Orange  County 
(Calif.)  Register  library  director,  now 
chairs  the  News  Division  of  the  Spe¬ 
cial  Libraries  Association. 
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San  Jose  paper 
plans  purchase 
of  Goss  presses 

The  San  Jose  Mercury  News 
announced  it  intends  to  purchase  two 
10-unit  Goss  Headliner  Offset  presses 
as  a  part  of  its  $39. 5-million  press 
expansion  project  expected  to  be 
completed  by  May  1991. 

The  presses  will  join  10  press 
units  added  to  existing  Metro  and 
Headliner  offset  presses,  making  for 
an  entirely  offset  operation. 
Improved  color  and  increased  capac¬ 
ity  (about  12%)  were  cited  as  reasons 
for  the  new  press  purchase.  Accord¬ 
ing  to  the  Mercury  News,  the  new 
presses  will  meet  future  capacity 
requirements  but  improve  current 
color  quality. 

The  project  also  includes  building 
modifications,  a  new  newsprint  roll 
handling  system,  and  platemaking 
and  mailroom  support  equipment. 

L.A.  daily  buys 
two  Harris  inserters 

The  Daily  News  of  Los  Angeles  has 
purchased  two  Harris  Graphics  news¬ 
paper  inserters  for  its  Woodland  Hills 
plant. 

The  facility  is  replacing  an  older 
NP-1372  with  the  same  model  and 
adding  a  second  NP-1472.  The  exisit- 
ing  models  have  been  running  18 
hours  daily  for  several  years. 

The  NP-1472  handles  papers  up  to 
300  pages  and  can  operate  in  three 
modes:  In  single  delivery  it  can  place 
13  inserts  into  a  jacket  at  up  to 
25,000/hour;  dual  delivery  handles 
five  inserts  at  50,000/hour;  in  triple 
delivery,  two  inserts  are  placed  at 
speeds  up  to  75,000/hour. 

Task  force 
for  flexo 
deinking  formed 

Sun  Chemical  Corp.  announced 
that  the  Kitchener-Waterloo  (Ont.) 
Record  and  its  suppliers.  General 
Printing  Ink  and  Quebec  and  Ontario 
Paper  Co.,  have  formed  a  task  force 
to  develop  an  acceptable  flotation 
method  for  deinking  newspapers 
printed  with  flexographic  ink. 

In  considering  a  change  to  newspa¬ 
per  flexography  as  part  of  its  press¬ 
room  renovation,  the  newspaper 
found  its  newsprint  supplier’s  current 
flotation  recycling  process  cannot 
adequately  deink  flexo-printed  news¬ 
print. 


According  to  Sun  Chemical,  most 
U.S.  newsprint  recycling  mills 
employ  a  wash  process  “which  has 
been  successful  in  removing  flexo 
inks.”  Artimus  Hamilton,  publication 
flexo  inks  manager  at  Sun,  said  that 
conventional  deinking  of  letterpress 
and  offset  publications  is  effective 
because  the  oil-based  inks  rise  to  the 
surface  when  the  recycled  paper  is 
reduced  to  a  watery  slurry  containing 
soap.  The  ink  is  skimmed  and  residual 
pulp  made  into  newsprint. 

Flexo  inks  present  difficulties 
because  of  their  different  composi¬ 
tion.  The  task  force  has  already  found 
that  pigment  particles  from  water- 
based  flexo  inks  remain  dispersed 
throughout  the  slurry,  diminishing  the 
brightness  of  the  product.  “Rela¬ 
tively  high  fiber  loss”  was  also  found, 
which  increases  overall  processing 
costs. 

Sun  said  the  addition  of  another 
chemical  to  the  flotation  process 
already  shows  improved  newsprint 
brightness,  but  added  that  further 
improvements  are  necessary  before 
flotation  deinking  of  flexo-printed 
newsprint  is  commercially  accept¬ 
able. 

Combined  wash  and  flotation  pro¬ 
cesses  may  offer  a  solution,  according 
to  previously  published  studies.  Sun 
said  the  task  force  is  expected  to  issue 
a  report  “when  its  findings  have 
advanced  sufficiently.”  To  contact  or 
join  the  task  force,  call  Anthony  Yau 
at  Q&O  (416/227-1121)  or  Artimus 
Hamilton  at  GPI  (201/935-8666). 

S.C.  papers  name 
production  head 

Bobby  K.  Clay  has  been  named  the 
new  production  superintendent  at 
The  Evening  Post  and  The  News  and 
Courier. 

Clay  moved  to  the  Charleston, 
S.C.,  papers  from  his  position  as  Dal¬ 
las  Morning  News  assistant  produc¬ 
tion  manager. 

Prior  to  joining  Dallas,  Clay  was 
production  manager  at  Beckley 
Newspapers  Inc.,  in  his  home  state  of 
West  Virginia,  where  he  earned  tech¬ 
nical  and  business  degrees. 


Salaries 

(Continued  from  page  8) 


$19,952  for  entry-level  reporters, 
5.1%  to  $31,437  for  copy  editors  and 
4.2%  to  $24,539  for  advertising 
artists/copywriters . 

United  States  and  Canadian 
publishers  responding  to  the  survey 
received  an  average  annual  base  sal¬ 


ary  of  $105,763,  an  increase  of  7.8% 
over  last  year’s  $101,608.  The  highest 
base  pay  for  a  publisher,  however, 
was  down  to  $45(),000  from  $504,000  a 
year  ago. 

Sixty-two  categories  of  jobs 
reported  by  526  dailies  are  included  in 
the  1988  survey.  Comparative  per¬ 
centages  are  based  only  on  newspa¬ 
pers  that  have  responded  to  both 
surveys  over  the  past  two  years. 

Data  were  collected  and  processed 
by  the  Inland  Press  Association  under 
the  supervision  of  Hervey  A.  Juris  of 
the  Kellogg  School,  Northwestern 
University,  and  Robert  J.  Greene  of 
Touche  Ross  &  Co.,  Chicago.  The 
overall  project  was  directed  by 
Thomas  C.  Fichter,  ANPA  executive 
vice  president. 


Phoenix 

(Continued  from  page  33) 


The  design  work  was  a  team  effort 
by  people  in  various  departments,  he 
said,  noting  that  it  made  use  of  assis¬ 
tant  production  manager  Rick  Bam- 
bauer’s  background  as  a  pressman, 
his  management  experience  in  Mesa 
and  his  University  of  Arizona  degree 
in  architecture.  Bambauer  coordi¬ 
nated  the  computer-aided  design 
work.  “We  saved  a  lot  of  initial  work 
for  the  architect,”  said  Kotwasinski. 

(The  CAD-CAM  system  belongs  to 
the  facilities  department  for  use  in 
remodeling  projects.  Kotwasinski 
said  it  was  helpful  in  board  presenta¬ 
tions,  especially,  because  it  allowed 
images  from  vendors’  floppy  discs  to 
be  incorporated  into  drawings.) 

Following  a  decision  on  construc¬ 
tion  management  and  an  architect, 
Kotwasinski  said  “we  are  going  to  try 
to  get...  equipment  contracts  signed 
as  early  as  possible  so  we  can  involve 
those  suppliers  with  the  architectural 
people  from  the  onset  so  .  .  .  every¬ 
thing  fits  and  is  in  the  right  place  from 
the  word  go.” 
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Neuharth 

{Continued  from  page  9) 


“Waitresses  and  waiters  do  a  very 
good  job,  but  I  don’t  know  of  any  who 
have  been  asked  to  evacuate  a 
restaurant,”  Bianchi-Sand  con¬ 
tinued.  “That’s  really  the  difference: 
Your  life  does  not  depend  on  that 
waiter  or  the  waitress,  and  it  indeed 
may  depend  on  the  flight  atten¬ 
dant.  .  .  . 

“I  guess  that  he  hasn’t  recognized 
flight  attendants  as  full-time  women 
workers,”  she  said  when  asked  how 
Gannett’s  history  of  taking  the  lead  in 
hiring  women  and  minorities  squared 
with  Neuharth’s  column.  “I  guess 
he’s  just  stuck  in  the  ’50s  mentality  of 
this  being  some  sort  of  frivolous  job. 

“The  other  thought  I  have  could  be 
that  he  writes  articles  to  be  controver¬ 
sial,  to  promote  himself  and  his 
book,”  she  added. 

Developing  parallel  to  this, 
McMasters  continued,  was  a  letter 
being  circulated  by  news  staffers.  The 
letter,  signed  by  more  than  175  of 
USA  Today’s  426  newsroom  employ¬ 
ees,  stressed  that  views  expressed  in 
the  column  were  Neuharth’s  alone, 
not  those  of  the  staffers. 

The  letter  said,  in  part,  that  Neu¬ 
harth’s  column  was  “bigoted  and 
insulting  —  not  only  to  flight  atten¬ 
dants  and  nurses,  but  also  to  the 
women  and  men  who  work  for  Gan¬ 
nett  Co.  Inc.  .  .  .  While  Neuharth 
has  the  right  to  express  his  opinions, 
no  matter  how  bigoted,  we  don’t  want 
to  be  associated  with  those  views.” 

Among  the  USA  Today  readers 
whose  letters  were  printed  that  Mon¬ 
day  was  Robert  Bentley,  executive 
editor  of  the  Bakersfield  (Calif.)  Cali¬ 
fornian. 

Bentley,  who  said  he  was  hired  by 
Neuharth  in  1%9  and  went  on  to  edit 


three  Gannett-owned  newspapers, 
told  E&P  that  he  wrote  the  letter 
because  if  Neuharth  “puts  it  in  print, 
he  should  be  criticized  in  print.” 

Neuharth’s  Friday  column  became 
the  focus  for  Bentley’s  own  column  in 
the  Bakersfield  Californian  that  Sun¬ 
day,  July  30. 

“Neuharth  hired  me  in  1%9,  and  I 
edited  three  Gannett  newspapers,” 
he  wrote,  in  part.  “Our  relationship 


When  asked  if  he  thought  Neu¬ 
harth’s  motives  behind  the  column 
might  have  been  more  for  publicity 
than  profession,  USA  Today’s 
McMasters  responded  that  “A1  Neu¬ 
harth  is  a  lot  more  complicated  than 
any  of  those  theories  [in  the  column] 
allow  for.” 

Those  who  simplify  the  issue  by 
charging  bigotry  or  publicity  seeking 
“both  err  in  jumping  to  conclusions 


In  light  of  Neuharth’s  pending  autobiography, 
Bentley  added  that  he  found  himself  wondering  about 
Neuharth’s  motives  behind  the  controversiai  coiumn, 
and  noted  that  “it’s  hard  to  beiieve  it’s  not 
premeditated.’’ 


was  close  enough  that  I  never  mistook 
him  for  being  a  character-driven 
champion  of  women  and  minorities.  I 
credited  him,  though,  for  profession¬ 
ally  rising  above  his  dearth  of  per¬ 
sonal  motivation  .  .  . 

“Neuharth  is  correct  that  at  a  cer¬ 
tain  age  and  stage  of  life,  pride  in 
attire  and  appearance,  and  even 
thought  processes  and  word  usage 
slide  a  little. 

“In  view  of  this,  plus  Neuharth’s 
professional  contributions  toward 
equality,  perhaps  he  may  be  pardoned 
if  his  show  is  slipping,”  Bentley 
wrote. 

He  told  E&P  that  with  all  Neuharth 
has  accomplished,  “It’s  a  shame  that 
people  will  see  him  as  a  sexist  old 
geezer  who  just  wants  to  be  sur¬ 
rounded  by  young  women.” 

In  light  of  Neuharth’s  pending  auto¬ 
biography,  Bentley  added  that  he 
found  himself  wondering  about  Neu¬ 
harth’s  motives  behind  the  controver¬ 
sial  column,  and  noted  that  “it’s 
ha^'d  to  believe  it’s  not  premedita¬ 
ted.” 


about  a  very  complex  man,”  he 
added.  “He  seldom  does  anything  he 
has  not  thought  about  carefully.  I 
think  any  sort  of  simplistic  assess¬ 
ment  of  what  he  says  or  does  is  off  the 
mark.” 

John  Seigenthaler,  USA  Today  edi¬ 
torial  director  and  editor  and 
publisher  of  the  Tennessean  in  Nash¬ 
ville,  commented  that  he  does  not 
“try  to  second-guess  the  opinion  of 
authors”  on  the  paper’s  editorial 
pages,  but  he  does  believe  Neuharth 
“takes  the  column  as  seriously  as  do 
the  other  people  who  appear  on  that 
page.” 

He  noted  that  USA  Today  keeps  its 
opinion  pages  “as  open  and  accessi¬ 
ble  to  ideas  as  we  could  make  them,” 
and  that  in  the  past,  printing  outspo¬ 
ken  opinions  on  controversial  issues 
such  as  gun  control  and  the  rights  of 
AIDS  victims  has  created  other  “fire¬ 
storms  of  controversy.” 

Neuharth,  said  to  be  traveling  — 
presumably  not  by  commercial 
airline  —  could  not  be  reached  for 
comment. 


Phony  front  pages 
pop  up  in  Conn. 

Two  Connecticut  newspapers  have 
joined  the  growing  hit  list  of  those 
targeted  by  a  group  placing  phony 
front  pages  over  the  day’s  editions  in 
newsboxes  in  an  attempt  to  draw 
attention  to  human  rights  violations  in 
Central  America. 

Thousands  of  copies  of  the  July  19 
Hartford  Courant  were  covered  with 
these  look-alike  wraps  by  a  Hartford 
group  calling  itself  the  ad  hoc  Com¬ 
mittee  for  Truth  in  Reporting,  while 
the  New  Haven  Register  was  report¬ 
edly  targeted  by  the  New  Haven 


chapter  of  the  Committee  in  Solidar¬ 
ity  with  the  People  of  El  Salvador. 

The  pages  were  wrapped  around 
papers  in  vending  boxes  and  inserted 
into  bundles  for  sale  at  retail  outlets. 

The  Courant  has  discussed  the  pos¬ 
sibility  of  bringing  charges  against 
those  responsible  —  who  identified 
themselves  at  a  news  conference  that 
day  —  but  as  of  deadline  had  not 
acted  officially. 

Other  papers  that  have  been  hit  by 
similar  groups  include  the  Arizona 
Daily  Star  in  Tucson,  the  Baltimore 
(Md.)  Sun,  the  Chicago  Tribune,  the 
Springfield  (Ill.)  State  Journal-Regis¬ 
ter,  the  New  York  Times,  and  the  Star 
Tribune  of  Minneapolis. 


Vancouver  paper 
installs  Howtek 
prepress  system 

Howtek  Inc.  announced  the  instal¬ 
lation  of  its  Colorscan  prepress  pro¬ 
duction  system  at  Pacific  lYess  Ltd., 
Vancouver,  B.C.  The  Southam  group 
company  publishes  The  Province  and 
the  Vancouver  Sun. 

The  system  supports  translation  of 
Mac  files  under  PostScript  language 
drivers  from  various  composition  and 
graphics  programs  through  its  Post¬ 
Script  Interpreter.  It  permits  output 
of  fully  integrated  pages  of  text  and 
graphics  in  color  or  black  and  white. 
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Ashburn 

(Continued  from  page  15) 


don’t  see  the  same  things.  Part  of  my 
job  is  not  to  write  what  they  write.” 

“We’re  all  given  lots  of  freedom. 
We  have  the  opportunity  to  write 
what  we  think.  After  a  game,  Whi- 
tey  sees  it  differently,”  Hagen  ob¬ 
served. 

The  Daily  News  is  a  Knight-Ridder 
paper  and  some  Ashburn  columns  run 
on  the  Knight-Ridder  sports  wire  and 
appear  throughout  the  country.  Ash¬ 
burn  has  also  contributed  to  The 
Sporting  News  and  Baseball  Digest. 

Ashburn  finds  a  strong  contrast 
between  baseball  and  newspaper  per¬ 
formances.  “One  thing  that  bothers 
me  about  the  newspaper  business  is 
that  you  don’t  get  much  reaction.  It 
seems  that  you  car.  be  in  the  business 
for  50  years  and  they’ll  never  tell  you 
whether  you’re  great  or  whether 
you’re  a  horse’s  tail. 

“In  baseball,  you  get  a  reaction.  If 
you  get  a  three-base  hit  or  mess  up  a 
play,  you  get  an  immediate  reaction. 
I’m  not  complaining  about  it,  but  it’s 
strange  you  don’t  get  more  reaction.” 
Ashburn  treasures  a  letter  he  received 
from  the  late  Robert  McLean,  presi¬ 
dent  of  the  Bulletin,  lauding  him  for  a 
particular  column. 

Rathet  remarked  that  if  the  Ash- 
bum  column  doesn’t  run  for  several 
days,  he  gets  a  surprising  amount  of 
reader  mail.  Richie  says  he  gets  more 
mail  as  a  broadcaster  than  he  did  as  a 
player.  He  usually  writes  the  column 
from  February,  out  of  his  Clearwater, 
Fla.,  home,  to  after  the  World  Series, 
then  takes  a  break  to  concentrate  on 


his  tennis.  Ashburn  is  also  a  champ¬ 
ion  squash  player. 

Ashburn  doesn’t  have  a  contract 
with  the  Daily  News,  although  they 
have  been  after  him  for  several  years 
to  sit  down  and  discuss  one.  Bob  Ken¬ 
nedy,  sports  editor  of  the  Camden 
Courier-Post,  said  he  wanted  to  sign 
Ashburn  when  the  Bulletin  closed. 


until  five  years  after  he  leaves  the 
game,  then  he  has  15  years  of  eligibil¬ 
ity.  His  chances  then  depend  on  the 
Old  Timers  committee  who  select  two 
players  each  year. 

Richie  Ashburn  has  never  collected 
enough  votes  to  enter  Cooperstown. 
There  are  many  baseball  people  who 
feel  he  has  excellent  credentials,  but 


"One  thing  that  bothers  me  about  the  newspaper 
business  is  that  you  don’t  get  much  reaction,  it  seems 
that  you  can  be  in  the  business  for  50  years  and 
they’ii  never  teii  you  whether  you’re  great  or  whether 
you’re  a  horse’s  taii.” 


but  he  had  already  agreed  to  join  the 
Daily  News. 

Since  the  Daily  News  is  a  six-day 
paper,  a  sports  executive  of  its  sister 
paper,  the  Philadelphia  Inquirer, 
tried  to  enlist  Ashburn  to  write  a  Sun¬ 
day  column  after  the  Bulletin  closed. 
He  called  F.  Gilman  Spencer,  then 
Daily  News  editor  and  now  editor  of 
the  New  York  Daily  News.  The  Daily 
News  editor  responded  in  true 
Spencerian  form.  “Screw  the 
Inquirer,”  he  told  the  paper’s  sports 
executive. 

Stan  Hochman,  one  of  the  paper’s 
veteran  columnists,  said  having  Ash¬ 
burn  is  a  bonus.  “He  brings  a  certain 
dry  Nebraska  wit  to  the  job.  He  is  not 
dazzled  by  some  phenom  who  hits 
.420  in  April,”  Hochman  said. 

Ashburn  is  a  member  of  the  Base¬ 
ball  Writers  Association,  the  group 
that  selects  candidates  for  the  sport’s 
Hall  of  Fame  in  Cooperstown,  N.Y. 
A  player  is  not  eligible  to  be  voted  on 


many  of  today’s  voters  never  saw  him 
play.  Ashburn  has  never  used  his  col¬ 
umn  as  a  platform  for  seeking  baseball 
immortality.  Yet  he  was  named  to  the 
National  League  All-Star  team  as  a 
rookie  in  1948. 

Ashburn  was  a  close  friend  of  the 
late  Red  Smith,  a  columnist  for  the 
New  York  Times,  Herald  Tribune  and 
Philadelphia  Record.  He  recalled  sit¬ 
ting  near  Smith  at  a  Cincinnati-Bos- 
ton  World  Series.  Ashburn  and  sev¬ 
eral  nearby  writers  had  almost  fin¬ 
ished  while  Smith  was  still  pondering 
over  his  tyjiewriter. 

“Some  of  the  writers  sat  down  and 
wrote  with  ease.  Red  struggled. 
Maybe  that’s  why  he  was  so  good,” 
Ashburn  reasoned. 

Smith  said  that  several  times  he  had 
cast  Hall  of  Fame  Votes  for  Ashburn. 
“If  Red  Smith  said  I  was  a  Hall 
of  Famer,  that’s  good  enough  for 
me,”  the  former  outfielder  com¬ 
mented. 


Former  Houston  Astros  pitcher  now  a  Chrohicle  columnist 


Larry  Dierker  spent  13  seasons 
pitching  for  the  Houston  Astros,  but 
last  year  found  himself  in  a  new  role 
as  a  baseball  columnist  for  the  Hous¬ 
ton  Chronicle. 

Dierker  is  also  now  part  of 
the  Astros’  radio  broadcast 
team. 

The  column  developed  when 
Chronicle  editors  showed  interest  in  a 
baseball  history  radio  series  the  for¬ 
mer  pitcher  tried  to  persuade  the 


paper  to  sponsor. 

“I  was  interested  in  doing  a 
moments-in-Astros  baseball  history 
for  radio,  and  sought  to  interest  the 
paper  in  sponsoring  it,”  Dierker  said. 

Mark  McFarland,  then  sports  edi¬ 
tor  of  the  Chronicle,  suggested  that 
Dierker  instead  write  a  weekly  col¬ 
umn. 

Dierker  does  his  own  writing  for  the 
column,  which  runs  each  Monday. 


He  wqs  an  English  major  at  the  Uni¬ 
versity  of  Califomia-Santa  Barbara 
and  the  University  of  Houston. 

The  column  is  not  limited  to  Astros 
history  and  Dierker  covers  all  aspects 
of  baseball. 

Like  all  columnists,  he  sometimes 
battles  a  space  problem.  Dierker  says 
he  finds  newspaper  writing  “very 
exacting”  and  quite  a  contrast  to 
baseball. 

—  Jim  Haughton 


Cooke  Inc.  to  sell 
all  cable  properties 

Jack  Kent  Cooke  Inc.  has  signed 
definite  agreements  to  sell  all  of  its 
cable  holdings. 


The  sale  will  be  completed  in  a 
number  of  transactions  with  six  buy¬ 
ers,  including  InterMedia  Partners; 
Telecommunications  Inc.;  TCA 
Cable  TV  Inc. ;  Falcon  Cable  T.  V. ;  an 
entity  including  members  of  the  John 
J.  Rigas  Family;  and  Chambers  Com¬ 
munications. 


Staffer’s  son  seen 
in  Herald  contest  ad 

The  Herald,  New  Britain,  Conn., 
recently  used  the  two-year-old  son  of 
its  promotion  manager  as  a  model  in 
its  ROP  contest  ads. 
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Guild  pact 

(Continued  from  page  14) 


tation. 

•  Provisions  allowing  use  of  tech¬ 
nology  and  work  produced  else¬ 
where,  as  long  as  nobody  is  laid  off. 
Language  covers  free-lance  writers, 
stringers,  data  processors  and  remote 
entry  of  classified  ads.  In  what  was 
described  as  an  important  last-minute 
breakthrough,  management  con¬ 
ceded  no-layoff  provisions  to  future 
Guild-covered  employees.  Compa 
said  in  exchange  for  added  job  secu¬ 
rity,  the  Guild  agreed  to  changes 
bringing  the  contract  in  line  with 
actual  practice. 

•  Increased  pension  benefits,  2% 
to  3%  above  wage  hikes. 

•  Strong  arbitration  procedures, 
including  a  new  level  of  handling  dis¬ 
putes  by  shop  stewards.  Without 
them,  there  would  be  no  contract, 
Compa  said. 

•  Improved  benefits  for  retirees 
over  65,  who  get  a  flexible  account 
with  which  to  buy  extra  insurance. 

•  Improved  life  and  long-term  dis¬ 
ability  insurances. 

•  A  new  plan  that  pays  half  the  cost 
of  adoptions,  up  to  $5,000. 

•  Average  raises  of  $33  a  week  for 
each  of  five  years.  Reporters’  top 


scale  will  rise  immediately  from  $766 
to  $802  a  week  and  could  reach  $900 
by  1994,  depending  on  cost-of-living 
provisions  in  the  last  two  years.  With 
few  reporters  earning  top  minimum, 
the  average  reporter  who  earns 
$60,000  a  year  could  earn  $72,000  in 
five  years.  Under  management’s 
“salary  compression,’’  bottom  scale 
for  reporters  rises  immediately  from 
$421  to  $643  for  starting  reporters. 
Some  will  get  raises  over  20%. 

Havlicek  said  bottom-level  report¬ 
ers,  some  earning  55%  of  top  scale, 
were  raised  to  80%  of  top  scale. 

•  The  Post’s  first  job-sharing 
clause. 

•  Accrued  vacation  for  paternity 
leave. 

•  Mandatory  testing  of  video  dis¬ 
play  terminals  for  radiation,  including 
low  frequency. 

•  Recognition  of  safety  and  part- 
timer  committees. 

•  Cost-of-living  increases  of  at 
least  4%  in  fourth  and  fifth  year, 
more  if  inflation  is  6-10%. 

•  Ten  percent  pay  premium  for 
copy  editors  or  at  least  $10  a  week. 

•  Nine-month  probation,  up  from 
six,  for  reporters. 

•  Biweekly  payroll  beginning  in 
1991. 

•  No  continuance,  or  evergreen, 
clause. 

•  Continuation  of  open  shop  and 


dues  checkoff. 

In  a  separate  vote,  members  voted 
to  deduct  $3  a  week  of  their  raises  to  a 
company-matched  retirement  plan. 

Compa  said  the  negotiating  com¬ 
mittee  was  not  unanimous  on  the  con¬ 
tract  but  declined  to  reveal  the  vote. 

Swoboda  attributed  the  agreement 
to  new  personalities,  including  him¬ 
self  and  Havlicek,  who  joined  the 
Post  a  year  ago. 

“The  ability  to  settle  has  been 
there.  The  desire  of  the  company  to 
do  it  has  not,’’  he  said. 

“We  reached  an  agreement  which 
we  believe  will  be  the  basis  for 
employment  relations  at  the  Post  into 
the  19Ws,’’  Havlicek  said. 

Murder  fugitive 
fingered  by 
Treep’  reader 

Acting  on  a  tip  from  a  Detroit  Free 
Press  reader,  Detroit  police  arrested  a 
fugitive  murder  suspect  who  had  been 
checked  into  a  state  hospital  since  late 
May. 

Thomas  Byrd,  32,  was  arrested  at 
North ville  State  Hospital  after  a  secu¬ 
rity  guard  recognized  his  photo  in  the 
biweekly  Free  Press  column, 
“Detroit’s  Most  Wanted.’’ 


Weekly  publishes  tetter,  then  sues  the  writer 


By  M.L.  Stein 

Gladys  Cohagan  got  very  angry 
when  the  Escalon  (  Calif.)  Times 
botched  a  story  about  a  political  can¬ 
didate  she  was  backing. 

She  wrote  her  first  letter  to  the 
editor  —  a  stinging  rebuke  in  which 
she  alleged  the  weekly  not  only 
“screwed  up  the  printing”  but  also 
“crucified”  Victoria  Royster,  her 
choice  for  the  San  Joaquin  County 
Board  of  Supervisors. 

Cohagan,  64,  a  supervisor  in  a 
tomato  canning  plant,  demanded  that 
the  letter  run  as  a  full-page  paid  ad, 
which  it  did,  at  a  cost  of  $546. 

Then  the  paper  responded  with  a 
libel  and  slander  lawsuit  against 
Cohagan,  alleging  that  she  exposed  it 
to  “contempt,  ridicule  and  obloquy.” 
As  a  result,  the  plaintiffs  contend, 
they  have  suffered  loss  to  their  repu¬ 
tations  and  other  damages. 

A  judge  dismissed  the  libel  part  of 
the  suit,  ruling  that  a  newspaper  can¬ 
not  publish  a  letter  and  then  sue  the 
writer  for  libel,  but  he  let  the  slander 


charge  stand. 

Currently,  the  case  is  in  the  deposi¬ 
tion  stage,  according  to  Cohagan ’s 
attorney,  Stanley  A.  Clair. 

The  suit  alleges  that  Cohagan,  in 
conversations  with  people  around 
town,  accused  the  Times  of  “inten¬ 
tionally  sabotaging”  Royster  and  the 
plaintiffs  of  lying  to  her. 

The  plaintiffs  include  publisher 
Stanley  L.  Cook;  general  manager 
William  P.  Camp;  editor  Richard 
Myers;  and  managing  editor  Tom 
Maudlin. 

In  their  complaint,  they  admitted 
the  Royster  interview  story  was  “in 
some  respects  incomprehensible” 
because  of  mechanical  and  computer 
problems.  There  were  numerous 
spelling  errors,  letter  transpositions 
and  garbled  sentences.  The  plaintiffs 
deny  they  intentionally  bungled  the 
piece. 

The  Times  ran  a  corrected  story 
five  days  later. 

In  her  letter,  Cohagan  claimed  that, 
except  for  the  original  story  about 
Royster,  the  “entire  paper”  was 


printed  “perfectly,”  including  arti¬ 
cles  about  Royster’s  opponents  in  the 
race. 

She  also  alleged  the  paper  did  not 
print  “some  important  facts  of  the 
interview  and  then  added  a  few  choice 
words  of  your  own  here  and  there  to 
alter  the  meaning  of  what  she  did 
say  ...  I  did  not  realize  some  news¬ 
papers  could  be  so  biased  until  I  got 
into  the  campaign.” 

The  plaintiffs  said  they  will  seek 
unspecified  general,  special  and  puni¬ 
tive  damages,  as  well  as  the  cost  of  the 
slander  suit. 

Clair,  Cohagan’s  attorney,  derided 
the  suit. 

“The  press  is  always  talking  about 
the  chilling  effect  of  libel  suits,”  he 
commented.  “This  suit  is  really  chill¬ 
ing.  In  my  view,  the  press  should  be 
out  championing  free  speech,  not 
suing  over  it.” 

Cook,  owner  and  publisher  of  Live 
Oak  Publishing  Co.,  which  publishes 
the  Times  and  other  newspapers  in 
the  San  Joaquin  Valley,  declined  to 
comment  on  the  case. 
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Fodor’s,  Wall  Street  Journal 
team  up  for  biz  travel  guides 

Fodor’s  Travel  Publications  and  the  Wall  Street  Journal 
will  publish  as  a  joint  venture  a  series  of  specialized  travel 
books  tentatively  called  The  Wall  Street  Journal  Guides  to 
Business  Travel.  The  books,  aimed  at  one  in  three 
Americans  who  travel  on  business,  will  be  written  by  both 
Journal  and  Fodor’s  writers  around  the  world. 

Ghiglione  urges  Congress 
to  nix  any  fiag-burning  biiis 

Loren  F.  Ghiglione  Jr.,  editor  of  The  News  in  South- 
bridge,  Mass.,  and  president  of  the  American  Society  of 
Newspaper  Editors,  has  urged  Congress  to  reject  bills  or  a 
constitutional  amendment  that  would  punish  Americans 
for  burning  the  U.S.  flag. 

“To  give  away  even  a  small  part  of  America’s  great  right 
to  free  speech  would  be  a  historic  retrenchment  from  the 
basic  freedoms  that  Americans  have  always  enjoyed,’’  he 
said,  in  part,  in  a  statement  sent  to  each  member  of  the 
U.S.  Senate  and  House  of  Representatives  and  to  Presi¬ 
dent  Bush. 

Op-ed  conference  planned 

A  conference  and  workshop  for  op-ed  page  editors  is 
being  planned  for  Oct.  29-30  in  Philadelphia.  Leslie  Gelb, 
New  York  Times  op-ed  page  editor,  is  slated  to  be  the 
keynote  speaker. 

Those  interested  in  attending  the  meeting  should  con¬ 
tact  Philip  H.  Joyce,  commentary  page  editor  of  the  Phila¬ 
delphia  Inquirer,  or  the  paper’s  associate  editor,  Jane 
Eisner. 

Special  phone  service  for  the 
hearing  impaired  in  Syracuse 

Hearing-impaired  readers  of  the  Syracuse  (N.Y.)  Her¬ 
ald-Journal/Herald  American  and  the  Post  Standard  can 
now  directly  call  to  place  an  ad,  arrange  delivery,  ask 
questions  or  make  complaints,  using  the  newspapers’  new 
telecommunications  device  for  the  deaf  (TTD). 

A  TTD  is  a  portable  electronic  keyboard  that  allows 
hearing-impaired  callers  to  communicate  by  sight  via  a 
telephone  line. 

Ad  agencies  offered 
free  space  in  paper 

The  Omaha  (Neb.)  World-Herald  is  offering  free  full- 
page  ads  this  summer  to  19  advertising  agencies  in  Omaha 
and  Lincoln.  The  agencies  are  using  the  space  to  promote 
the  positive  aspects  of  the  Midlands. 

Each  ad  will  run  in  a  weekday  edition  before  the  end  of 
August.  Some  may  be  reprinted  as  a  group  for  distribution 
to  visitors  or  newcomers  to  the  city. 

Local  agencies  qualifying  for  the  ads  were  those  that 
placed  two  or  more  accounts  and  2(X)  or  more  inches  in  the 
newspaper  in  1988.  Each  agency  chose  a  theme  or  a  non¬ 
profit  group  for  its  ad. 

Ads  will  be  judged  for  creativity,  with  the  top  three  each 
receiving  another  free  page  of  advertising. 


PCs  in  E&P 

E&P  will  have  a  special  section 
entitled 

‘PCs  —  the  New  Publishing  Computers” 
in  the  September  2nd  issue! 


This  special  “pullout”  section 
will  focus  on  the 
latest  applications  of 
PCs  in  the  newspaper  industry  for: 
production 
color  prepress 
circulation 
editorial 
classified 
advertising 
and  much  more! 

Plan  now  on  being  in 
the  September  2nd  issue! 


Closings: 

Space:  August  1 8 
Ad  Material:  August  21 


Reserve  Now!!! 


EdHor  &  Pubisher 

1 1  west  19th  Street  •  New  Mark,  N  Y.  1001 1  •  212  675  4380 
FAX#  212  929  1259 
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BPI  will  distribute  entertainment  material 


A  daily  supplemental  news  service 
has  been  created  to  provide 
entertainment  news  stories,  feature 
articles,  briefs,  reviews,  columns, 
charts,  and  more. 

Announcing  the  formation  of  the 
BPI  Entertainment  News  Wire  — 
which  will  begin  sending  out  material 
next  month  —  was  BPI 
Communications,  a  subsidiary  of 
Boston  Globe  owner  Affiliated 
Publications. 

The  wire  will  draw  on  the  resources 
of  seven  BPI  publications  to  cover 
film,  television,  music,  theater,  and 
related  matters.  These  periodicals 
include  The  Hollywood  Reporter, 
Billboard,  American  Film,  Musician, 
Back  Stage,  Amusement  Business, 
and  Music  &  Media. 

Material  from  the  59-year-old  daily 
Hollywood  Reporter,  for  instance, 
will  include  news  stories,  obituaries, 
film  and  tv  reviews,  a  “Celebrity 
Spotlight”  column,  weekly  movie 
box  office  and  tv  rating  charts,  and  so 
on.  There  will  also  be  special  issues 
focusing  on  subjects  such  as  the 
Oscars  and  new  tv  network  seasons. 

The  Billboard  material  will  include 
stories,  reviews,  best-selling  charts  in 
numerous  musical  and  videocassette 
categories,  and  more.  And  there  are  a 
variety  of  offerings  from  the  other  five 
publications. 

“Our  magazines  are  often  the 
source  that  news  organizations  go  to 
when  doing  their  own  entertainment 
stories,”  commented  John  Morgan, 
general  manager  of  the  BPI  wire. 

“Entertainment  has  always  been  a 
subject  that’s  important  to  readers,” 
continued  Morgan,  noting  that  cover¬ 
age  of  this  area  is  among  the  most 
popular  material  in  newspapers. 

A  number  of  large,  medium,  and 
small  papers  have  ^ready  signed  up 
for  the  BPI  wire,  said  Morgan,  as 


United  names  a  v.p. 

James  McCauley  has  been  named 
vice  president,  corporate  marketing 
for  United  Media  —  the  parent 
company  of  United  Feature  Syndicate 
and  Newspaper  Enterprise 
Association. 

McCauley,  42,  previously  spent  16 
years  at  Dun  &  Bradstreet.  He  holds 
an  MBA  in  marketing  from  Columbia 
University  and  a  BA  from  Fordham 
University. 


have  broadcast  outlets. 

Morgan,  37,  formerly  worked  in 
several  capacities  for  United  Press 
International  —  including  New 
England  division  manager.  The 
University  of  Georgia  journalism 
graduate  has  also  been  prime-time 


The  work  of  Chattanooga  Times 
editorial  cartoonist  Bruce  Plante  is 
now  being  marketed  by  Extra  News¬ 
paper  Features  (ENF). 

Plante  previously  distiibuted  his 
work  through  his  own  Teletoons  syn¬ 
dicate,  and  had  over  30  subscribers  as 
of  last  month. 

The  Tennessee  resident  has  been 
sending,  and  will  continue  to  send,  his 
cartoons  via  fax;  a  distribution  sys¬ 
tem  he  has  invested  $8,300  in. 

“Today,  there  is  no  reason  a  news- 


Bruce  Plante 


news  editor  at  Cable  News  Network 
and  a  reporter  for  the  Charleston 
(S.C.)  Evening  Post. 

BPI  is  based  at  1515  Broadway, 
New  York,  N.Y.  10036. 


paper  should  have  to  run  a  cartoon 
three  days  after  the  news  was  pub¬ 
lished,”  said  Plante,  noting  that  his 
subscribers  receive  cartoons  “in  min¬ 
utes.” 

The  34-year-old  Plante  does  six  car¬ 
toons  a  week  for  the  Times,  where 
he’s  worked  since  1985,  Before  that, 
he  was  staff  artist/editorial  cartoonist 
at  the  Fayetteville  (N.C.)  Times  and 
staff  artist/op-ed  cartoonist  at  the 
Arkansas  Democrat. 

Plante  has  won  several  awards 
from  organizations  such  as  the  Asso¬ 
ciated  Press,  North  Carolina  Press 
Association,  Society  of  Professional 
Journalists,  and  American  Bar  Asso¬ 
ciation. 

The  cartoonist  also  received  a 
“Funniest  Person  in  America-Chatta- 
nooga”  citation  from  the  Showtime 
cable  television  network  for  his 
standup  comedy  work;  Plante  has 
performed  professionally  in  Miami, 
Newport,  R.I.,  Washington,  D.C., 
and  elsewhere. 

Bom  in  Nebraska,  Plante  majored 
in  art  at  the  University  of  Arkansas. 
He  did  editorial  cartoons  for  the  cam- 
(Continued  on  next  page) 


— David  Astor 
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Two  people  seem  spaced-out  in  this  faxed  cartoon. 

Cartoonist  who  faxes  is  with  ENF 
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Davy  syndicating  ‘Big  Biz’  comic 


CS  is  offering  ‘Portraits  for  Print’ 


©1989  Creators  Syndicate,  Inc. 

(Continued  from  previous  page) 
pus  paper  and,  during  summer  vaca¬ 
tions,  drew  thousands  of  caricatures 
at  Six  Flags  Over  Texas  and  other 
places.  The  cartoonist  still  does  cari¬ 
catures,  often  to  benefit  charitable 
organizations. 

Plante  also  played  baseball, 
attracting  the  interest  of  the  Cincin¬ 
nati  Reds  and  Kansas  City  Royals.  He 
now  coaches  a  baseball  team,  and 
also  enjoys  canoeing,  scuba  diving, 
and  Ashing. 

ENF  is  based  at  P.O.  Box  6118, 
Rochester,  Minn.  55903. 


“Portraits  for  Print”  is  being  dis¬ 
tributed  by  Creators  Syndicate. 

Julia  Suits’  feature  includes  two 
weekly  “editorial  portraits”  of 
famous  people  in  the  news,  such  as 
George  and  Barbara  Bush,  Jerry  Fal- 
well,  Jesse  Jackson,  Ed  Koch,  Sam 
Nunn,  Dan  Quayle,  Margaret 
Thatcher,  Donald  Trump,  and  numer¬ 
ous  others.  Suits  also  does  a  third 
portrait  of  a  celebrity  or  well-known 
sports  personality,  and  is  available  to 
work  on  special  assignment. 

Suits  is  an  artist  who  also  sculpts 
and  paints  —  two  endeavors  in  which 
she  has  earned  bachelor’s  and  mas¬ 
ter’s  degrees.  Her  Arst  professional 
venture  was  a  five-year  assignment  as 
a  medical  illustrator. 

“Portraits  for  Print”  was  previ¬ 
ously  self-syndicated  by  Suits,  whose 
clients  include  the  Houston  Chroni¬ 
cle,  Los  Angeles  Times,  Sacramento 
Bee,  and  Seattle  Post  Intelligencer. 

Minorities  in  comics 

Despite  the  introduction  of  two 
strips  which  prominently  feature 
black  characters,  the  comics  in  Chica¬ 
go’s  daily  newspapers  “remain  over¬ 
whelmingly  white.” 

This  was  the  conclusion  of  a  study 
by  The  Chicago  Reporter,  a  monthly 
investigative  journal  which  focuses 
on  issues  of  race  and  poverty. 

The  Reporter,  in  its  current  issue, 
said  over  95%  of  the  comic  characters 
appearing  in  the  Chicago  Tribune, 
(Continued  on  page  42) 


“Big  Biz,”  a  five-times-a-week 
business  comic,  has  been  introduced 
by  Davy  Associates. 

The  panel  is  by  Harley  Schwadron, 
the  “Grimsly’s  Day”  creator  for¬ 
merly  distributed  by  United  Feature 
Syndicate.  His  general  and  business 
cartoons  have  also  appeared  in  publi¬ 
cations  such  as  the  Wall  Street  Jour¬ 
nal,  Good  Housekeeping,  Cosmopol- 1 
itan,  McCall’s,  New  Woman,  Punch, 
Psychology  Today,  National  Law 
Review,  and  Chief  Executive.  In 
addition,  the  Michigan  resident  has 
been  a  newspaper  reporter,  editor, 
public  relations  person,  and  more. 

Schwadron  is  a  Bowdoin  College 
graduate  who  has  a  master’s  degree  in 
journalism  from  the  University  of 
California  at  Berkeley. 

Davy  —  based  at  34210  Violet  Lan¬ 
tern,  Suite  D,  Dana  Point,  Calif. 
92629  —  said  early  “Big  Biz”  clients 
include  the  Detroit  Free  Press,  San 
Diego  Union,  and  various  other 
papers. 

Clients  can  use  “Big  Biz”  on  their 
business  pages  or,  under  “The  Fast 
Lane”  name,  on  their  comics  pages. 


Rena  Covle's  Kitchen  Kids 


explainshow  to  slice,  dice  and 
clean  up  nice.  And  she  starts 
kids  cooking  right-with  no  half- 
baked  ideas.  She's  the  best 
person  for  the  job  since  she's 
mother,  professional  chef  and 
author  of  the  children's  cook¬ 
book  My  First  Cookbook  by 
Workman  Publishing. 

Call  toll-free  800^54555  for  a 
free  samole  of  Kitchen  Kids. 


Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up 
readership  and  revenues. 


ALicfil 
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(Continued  from  page  41) 
Chicago  Sun-Times,  and  Chicago 
Defender  during  the  month  of  May 
were  white. 

More  than  half  of  these  characters 
appeared  in  Ray  Billingsley’s  “Cur¬ 
tis,”  a  King  Features  Syndicate  strip 
carried  by  the  Sun-Times. 

Accounting  for  a  large  number  of 
other  black  characters  was  “The  Mid¬ 
dletons”  by  Ralph  Dunagin  and  Dana 
Summers  of  North  America  Syndi¬ 
cate.  That  comic  runs  in  the  De¬ 
fender. 

In  the  Tribune,  said  the  Reporter, 
less  than  2%  of  the  5,270  cartoon 
characters  were  black. 

And  the  Reporter  found  that  nearly 
75%  of  the  82  comics  in  the  three 
dailies  used  only  white  characters. 

The  lack  of  minorities  in  comics  has 
been  a  much-discussed  industry  issue 
(see  E&P,  October  8,  1988,  etc.). 
There  has  been  some  recent  progress 
with  the  introduction  of  strips  like 
“Curtis”  and  “The  Middletons”  — 
and  three  comics  created  by  minority 
cartoonists  and/or  starring  minority 
characters  are  coming  this  summer 
and  fall  from  Tribune  Media  Services, 
the  Washington  Post  Writers  Group, 
and  United  Feature  Syndicate  (see 
upcoming  E&P  issues  for  details). 
Also,  the  Newspaper  Features 
Council  is  offering  a  minority 
scholarship  (see  E&P,  July  1). 

Health  mags  to  NAS 

North  America  Select  has  reached 
an  agreement  with  Rodale  Press  to 
syndicate  material  from  Prevention 
and  Men’s  Health  magazines. 

The  almost-40-year-old  Preven¬ 
tion  publication,  which  covers  health, 
has  a  monthly  circulation  of  3  million. 
The  two-year-old  Men’s  Health 
started  as  an  annual  publication, 
became  a  quarterly,  and  will  appear 
every  other  month  beginning  in  1990. 

Select,  which  distributes  one-shot 
features  to  newspapers  in  the  U.S. 
and  abroad,  is  affiliated  with  North 
America  Syndicate. 


SRNS  offers  articles 

Star  Reporter  News  Service  has 
been  formed  by  journalist  Laurie  Sue 
Brockway,  who  writes  offbeat  travel, 
feature,  and  lifestyle  pieces. 

Her  first  article  —  on  Metropolis, 
Ill.,  which  is  billed  as  the  “Home  of 
Superman”  —  ran  in  the  Boston 
Globe,  Chicago  Sun-Times,  New 
York  Daily  News,  and  other  publica¬ 
tions.  The  city  mayor  subsequently 


‘Wonder’  column  gets  introduced 
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Laurie  Sue  Brockway 

presented  Brockway  with  the 
“Superman  of  Metropolis”  award. 

Three  of  Star’s  summer  stories 
cover  Lucille  Ball’s  birthplace;  Lily 
Dale,  N.Y.,  “the  country’s  oldest 
community  of  professional  psy¬ 
chics”;  and  “fantasy  suites”  in  Phila¬ 
delphia  that  enable  guests  to  stay  in  a 
space  shuttle,  sheik’s  palace,  and  so 
on. 

Star  is  based  at  847 A  Second  Ave., 
Suite  171,  New  York,  N.Y.  10017. 

News  about  awards 

Gary  Markstein  has  won  the  Cox 
Newspapers  award  for  best  editorial 
cartoonist.  He  is  with  the  Cox-owned 
Tribune  Newspapers  in  Arizona  and 
Copley  News  Service. 

Two  other  editorial  cartoonists 
won  the  Association  of  American 
Editorial  Cartoonists’  Ink  Bottle 
Award  for  service  to  the  AAEC.  They 
were  Jim  Berry  of  Newspaper 
Enterprise  Association  and  Hy  Rosen 
of  the  Albany  (N.Y.)  Times  Union. 

And  on-sabbatical  “Far  Side”  cre¬ 
ator  Gary  Larson  of  Universal  Press 
Syndicate  was  named  one  of  the 
“Most  Important  People  in  Comedy” 
in  the  August  issue  of  GQ  magazine. 


'The  Lockhorns'  cartoonist  Bunny  Hoest 
of  King  Features  Syndicate  with  Bill 
Kean,  the  coach  of  a  Long  Island, 
N.Y.,  adult  softball  team  named  after 
the  comic  panel.  Hoest  sponsors  the 
squad. 


A  column  called  “Did  You  Ever 
Wonder?”  is  being  offered. 

The  feature  answers  “tantalizing 
and  obscure”  questions  such  as 
“What  are  the  Seven  Wonders  of  the 
World?,”  “How  many  teeth  do  sharks 
have?,”  “What  makes  a  jumping 
bean  jump?,”  and  “How  much  is  a 
‘kit  and  caboodle’?” 

In  one  piece,  columnist  EC  Thomp¬ 
son  noted:  “‘Straight  from  the 
horse’s  mouth’  comes  to  us  from  the 
world  of  horse  racing;  a  horse’s  teeth 
tells  its  age.” 

Thompson  is  based  at  91  Martin 
Ave.,  Columbus,  Ohio  43222. 


Watterson  wins  poll 

“Calvin  and  Hobbes”  by  Bill 
Watterson  of  Universal  Press 
Syndicate  was  the  winner  of  a  recent 
comics  survey  that  drew  responses 
from  2,600  Springfield  (Mass.)  Union- 
News  readers. 

The  next  four  finishers  among  the 
paper’s  52  comics  were  “For  Better 
or  For  Worse”  by  Lynn  Johnston  of 
Universal,  “Crankshaft”  by  Tom 
Batiuk  of  Creators  Syndicate, 
“Blondie”  by  Dean  Young  and  Stan 
Drake  of  King  Features  Syndicate,  and 
“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate. 

Contest  on  the  ’60s 

An  in-paper  contest  coinciding  with 
this  month’s  20th  anniversary  of  the 
Woodstock  music  festival  is  being 
launched  by  Newspaper  Enterprise 
Association. 

The  “Arlo  and  Janis”  Remember 
Woodstock!  contest  asks  readers  for 
their  impressions,  in  25  words  or  less, 
of  the  1960s.  The  winner  will  receive 
an  autographed  original  “Arlo  and 
Janis”  comic  strip  by  cartoonist 
Jimmy  Johnson  and  five  runners-up 
will  receive  the  recently  published 
Arlo  and  Janis:  Bop  Til  You  Drop 
collection  from  Pharos  Books. 

Birthday  Is  reached 

This  month  marks  the  first  anniver¬ 
sary  of  the  weekly  “Consumer  Law” 
column  by  William  Barrett. 

The  Chicago  attorney  (see  E&P, 
August  13,  1988)  is  with  Trans  Amer¬ 
ica  Syndicate,  322  Scottswood  Rd., 
Riverside,  Ill.  60546. 
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The  Los  Angeles 
are  proud  to  honor 
on  his  25th 


—  ■  — —  down  by  firemen.  Ball,  formerly  news  ries  in  Topeka  and  Oklahoma  City  for 

editor  with  the  Newro/i^a/i5fln,orga-  tests  to  see  if  an  inflammable  liquid 
•  nized  his  four-person  news  staff  for  had  been  splashed  on  them,  he  said. 

(Continued  from  page  18)  edition  that  eventually  came  out  He  predicted  that  a  report  from  the 

_  about  seven  hours  late  on  July  18.  The  lab  would  take  between  four  and  six 

1920s.  It  had  been  home  to  the  news-  entire  Tribune  staff  of  27  persons  has  weeks  and  said  there  appeared  to  be 

paper  since  1931.  The  storage  room  rallied  to  keep  the  newspaper  pub-  no  sign  offorced  entry  to  the  building, 

contained  papers  dating  back  before  lishing  in  Pratt,  a  town  of 6,885  people  It  was  hard  to  tell,  he  said,  whether 

the  Tribune’s  founding.  south  central  Kansas.  windows  had  been  broken  by  the  fire 

He  plans  to  rebuild  the  Tribune  on  Radio  and  tv  news  reports  and  or  other  means, 

the  site  or  an  adjoining  lot,  Barnes  said.  other  state  newspapers  have  been  When  workers  were  taking  tele- 

The  fire  was  discovered  at  3:20  giving  space  all  week  to  the  suspi-  phone  orders  for  subscriptions,  one 

a.m.  by  a  Pratt  resident  on  his  way  to  cious  Pratt  newspaper  fire.  Now  it  is  a  employee  said,  “It’s  kind  of  a  shock, 

work  at  a  local  doughnut  shop  when  matter  of  proving  whether  or  not  Who  would  ever  think  that  it  was 

he  noticed  the  smoke.  flammable  liquids  were  used  in  the  arson,  here  in  Pratt?’’ 

When  firemen  arrived,  they  saw  criminal  fire  and  finding  out  who  is  The  state  fire  marshal’s  investiga- 
heavy  smoke  at  the  rear  of  the  build-  responsible,  said  Pratt  Assistant  tors  are  in  the  process  of  interviewing 

ing.  After  they  attacked  the  fire  from  Police  Chief  Charles  Blasi,  who  is  everyone  who  worked  at  the  Pratt 

the  rear,  flames  broke  through  the  aiding  in  the  investigation.  Tribune,  including  its  owners.  On 

roof  and  soared  out  of  control.  Wit-  Anyone  with  information  on  the  July  21  Barnes  and  his  former  wife 
nesses  said  the  flames  reached  as  high  fire  is  being  asked  to  call  1-800-  were  interviewed  separately  at  the 

as  50  feet.  KSCRIME,  or  Pratt  police  at  (316)  Pratt  Police  Department  by  the  fire 

Buzz  Ball,  managing  editor  of  the  672-5551.  investigators. 

Pratt  Tribune,  recalled  the  scene  at  As  debris  was  examined  and  After  her  two-hour  interview  with 

3:45  a.m.  “There  was  smoke  just  cleared  from  the  Tribune  building  on  an  investigator  on  July  21,  Mrs. 

pouring  out.  A  little  before  4  a.m.  I  July  20,  police  and  fire  investigators  Barnes  noted  that  “Everyone  at  this 

looked  and  saw  the  flames  come  found  telltale  bum  patterns  on  the  point  is  under  suspicion,  including 

through  the  top.  When  the  top  went,  it  concrete  floor  near  the  center  of  the  myself.  My  lawyer  said  this  is  norm^ 

all  went.”  building.  procedure.  No  one  is  ruled  out  at  this 

The  entire  roof  and  attic  area  They  also  detected  a  suspicious  point.” 
burned  and  collapsed  into  the  struc-  odor  on  charred,  water-soaked  bun-  The  fire  marshal’s  investigation  is 

tore,  burning  everything  to  near  floor  dies  of  newsprint  stacked  in  that  area,  continuing. 

level.  Ball  was  still  there  at  8  a.m.,  Blasi  reported.  Samples  of  the  paper  “I  just  hate  to  think  of  the  conse- 

watching  the  building  being  hosed  and  wood  have  been  sent  to  laborato-  quences,”  said  El  Barnes. 
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IN  BRIEF 


Book  reviews 


Phila.  Daily  News 
sued  for  libel 
by  ex-union  head 

A  former  union  president  and  his 
son  have  sued  the  Philadelphia  Daily 
News  for  more  than  $1  million  in  Phil¬ 
adelphia  Common  Pleas  Court, 
claiming  they  were  libeled  by  a  Nov. 
7,  1988  article.  The  suit  has  been 
brought  by  Earl  Stout,  former  presi¬ 
dent  of  District  Council  33  of  the 
American  Federation  of  State, 
County  and  Municipal  Employees, 
and  his  son,  William. 

The  suit  alleges  that  the  Stouts 
were  “held  up  to  scorn  and  con¬ 
tempt”  after  the  Daily  News  reported 
that  witnesses  had  told  a  grand  jury 
that  workers  for  the  union-owned 
John  F.  Kennedy  Memorial  Hospital 
had  done  some  2,000  hours  of  work 
for  the  Stouts  while  being  paid  by  the 
hospital. 

Daily  News  editor  Zack  Stalberg 
said  that  he  had  no  comment  on  the 
suit. 

Rocky  Mt.  News  Is 
given  literacy  honor 

The  Rocky  Mountain  News,  Den¬ 
ver,  Colo.,  was  recently  honored  by 
the  Denver  Metro  Project  Literacy 
U.S.  Task  Force  for  its  support  of 
literacy  efforts.  The  award  was  pre¬ 
sented  to  News  special  projects  editor 
Christine  Power. 

Minn.  News  Council 
resolves  two  cases 

The  Minnesota  News  Council 
recently  disagreed  with  a  neighbor¬ 
hood  activist  who  had  several  com¬ 
plaints  about  a  Star  Tribune  article. 


Press  law 

(Continued  from  page  30) 


permitted,  but  the  more  regulations 
are  added  to  “free”  the  journalist  the 
more  he  or  she  is  bound  by  intricate 
rules.  Arkady  Vaksberg,  correspon¬ 
dent  for  the  popular  Soviet  journal 
Literaturnaia  Gazeta  argues  that  a 
general  law  on  glasnost  or  press  free¬ 
dom  would  probably  be  “more  prohi¬ 
bitive  than  permissive.” 

Yet  one  can  admire  Yury  Baturin 
and  his  two  colleagues  for  trying  to 
liberate  Soviet  journalists  within  a  lar¬ 
ger  system  —  still  —  of  highly  cen¬ 
tralized  controls. 


and  it  agreed  with  a  white  police  offi¬ 
cer  who  complained  when  a  colum¬ 
nist  for  the  Minneapolis  Spokesman 
called  him  “boy”  and  when  the  paper 
attacked  him  in  an  editorial  for  calling 
the  writer  with  his  complaint,  when 
the  newspaper  had  inadvertently 
referred  his  complaint  directly  to  the 
columnist.  By  the  time  the  latter  com¬ 
plaint  was  heard,  the  weekly  Spokes¬ 
man,  a  paper  for  the  black  commu¬ 
nity,  had  apologized  in  writing  for  the 
“boy”  reference,  which  the  publisher 
called  an  “editorial  lapse.” 

Eddie  Adams 
workshop 

The  Philadelphia  Inquirer  and 
Associated  Press  are  among  10  media 
organizations  awarding  assignments 
and  internships  to  the  second  annual 
Eddie  Adams  Workshop. 

The  four-day  photojournalism  pro¬ 
gram,  co-sponsored  by  Eastman 
Kodak  Co.  and  Nikon  Inc.,  will  take 
place  Sept.  22-25  at  Adams’s  Jeffer¬ 
sonville,  N.Y.,  retreat. 

In  all,  99  students  and  professionals 
with  less  than  two  years’  experience 
were  selected  from  among  800  port¬ 
folios  submitted.  Combining  lectures, 
discussions,  one-on-one  work 
reviews  and  shooting  sessions,  the 
workshop  brings  attendees  together 
with  top  photojoumalists,  art  direc¬ 
tors,  picture  editors,  writers  and  edi¬ 
tors. 

Media  assignments  are  awarded  to 
those  who  distinguish  themselves  in 
the  hands-on  activities.  Paul  Sancya, 
staff  photographer  with  the  Gary, 
Ind.,  Post-Tribune,  was  selected  at 
last  October’s  workshop  for  assign¬ 
ments  with  National  Geographic 
magazine  and  the  “Day  in  the  Life” 
book  project. 

Presentations  and  panels  will  cover 
the  risks  and  challenges  of  war  pho¬ 
tography,  changing  photographic 
technology  and  the  power  of  the  still 
image. 

Rochester  papers 
add  local  sections 

The  Gannett  Rochester  (N.Y.) 
Newspapers  are  adding  weekly  com¬ 
munity  news  sections  to  the  morning 
Democrat  and  Chronicle  and  the 
afternoon  Times-Union. 

Depending  on  where  they  live, 
readers  will  get  one  of  four  editions  of 
“Our  Towns,”  which  features  com¬ 
munity  news  and  zoned  advertising. 


Reporters  compete 
over  Brawley  story 

Unholy  Alliances:  Working  the 
Tawana  Brawley  Story.  Mike  Taibbi 
and  Anna  Sims-Phillips.  (San  Diego: 
Harcourt  Brace  Jovanovich.)  375 
pages. 

Reporters  are  competing  to  tell  the 
story  of  covering  the  racially  charged 
Tawana  Brawley  case. 

Unholy  Alliances,  the  first  to 
api^ar,  chronicles  the  activity  of  a 
white  and  black  reporter  team  for  the 
CBS  Channel  2  News  in  New  York, 
as  they  tried  to  get  the  facts  and  make 
some  sense  of  the  alleged  abduction 
of  and  assault  on  a  Wappinger  Falls, 
N.Y.,  black  15-year-old.  The  school¬ 
girl  charged  she  had  been  held  for  four 
days  and  raped  by  a  gang  of  six  white 
men.  When  found,  she  was  reportedly 
stuffed  in  a  Hefty  bag  and  smeared 
with  feces.  Racial  slurs  were  scrawled 
on  her  body. 

The  second  book  will  feature  the 
work  of  seven  New  York  Times 
reporters.  Still  unnamed,  the  Times 
book  now  has  a  publication  date  of 
spring  1990,  by  Bantam  Books. 

The  “unholy  alliances”  title  of  the 
Channel  2  tv  team’s  book  gets  its 
name  form  the  symbiotic  relationship 
that  developed  between  the  “advis¬ 
ers”  of  the  Brawley  family  and  the 
media  that  thirsted  for  information. 

Taibbi  and  Sims-Philips  explain: 
“If  they  [the  advisers]  alone  knew  her 
story  and  had  access  to  it,  then  when 
they  called  a  press  conference,  the 
press,  all  the  press,  had  to 
attend  .  .  .  Many  reporters  knew  that 
by  the  very  act  of  pursuing  their  craft 
they  were  nourishing  an  unholy 
alliance  with  the  advisers.” 

The  advisers  included  two  lawyers, 
now  facing  charges  that  they  know¬ 
ingly  made  false  statements  about  the 
case.  A  third  adviser,  a  minister,  is 
the  subject  of  a  grand  jury  inquiry  into 
an  unrelated  matter  that  he  diverted 
funds  for  personal  use. 

A  grand  jury  nine  months  ago  — 
nearly  a  year-and-a-half  after  the 
alleged  abduction  —  ruled  that  the 
young  woman,  now  17,  had  fabricated 
her  story. 

The  Taibbi  and  Sims-Philips  book 
starts  slowly,  like  a  detective  novel.  It 
tells  how  the  pair,  breaking  from  the 
pack,  marshaled  investigative 
reporting  techniques,  from  scanning 
the  phone  book  to  following  the  paper 
trail  through  records. . 

—  Hiley  Ward 
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Shop  talk 

(Continued  from  page  56) 

lege-oriented  cartoons  in  your  local 
paper. 

Of  course,  the  most  important  news 
in  comics  is  the  decline  of  newspapers 
themselves. 

From  1983  to  1988,  a  lot  of  Ameri¬ 
can  newspapers  were  founded,  but 
many  more  died  —  68  more,  accord¬ 
ing  to  the  Editor  &  Publisher  Interna¬ 
tional  Year  Book.  This  means  that 
about  every  month  a  newspaper  dies 
without  being  replaced.  The  U.S.  still 
has  hundreds  of  papers,  and  they  will 
remain  a  crucial  market  for  syndi¬ 
cated  cartoons,  but  a  syndicate  that 
wants  to  grow  will  chase  other  mar¬ 
kets  as  well. 

First  they  will  pursue  foreign  and 
foreign-language  newspapers.  Some 
of  King  Features  Syndicate’s  strips 
already  do  more  business  overseas 
than  in  the  U.S.  and  Canada.  The  Los 
Angeles  Times  Syndicate  has  had 
considerable  success  with  its  foreign 
subsidiary,  the  Los  Angeles  Times 
Syndicate  International. 

For  cartoonists,  the  importance  of 
foreign-language  papers  (including 
those  in  the  U.S.)  means  watching  the 
writing.  “Garfield,”  for  example,  will 
sell  well  because  its  sparse,  economi¬ 
cal  dialogue  translates  easily,  and  its 
slapstick  needs  no  translation.  Com¬ 
ics  that  depend  on  English-language 
puns  or  satire  of  American  society 
will  not  sell  as  well  as  other  comics. 

One  innovation  that  could  actually 
widen  the  range  of  comic  subjects  and 
styles  is  videotext  (or  any  other 
method  of  sending  newspaper  mate¬ 
rial  electronically).  Videotext  comics 
will  be  free  of  a  newspaper’s  tight 
grid,  giving  cartoonists  some  room  for 
experiments,  but  not  a  lot.  Most  of  the 
first  videotext  comics  will  be  conven¬ 
tional  newspaper  comics  rather  than 
anything  created  expressly  for  vid¬ 
eotex!  because  they  have  got  a  built- 
in  readership  and  they  are  cheap.  (It 
costs  less  to  scan  and  transmit  a  news¬ 
paper  comic  than  to  pay  an  artist  to 
come  up  with  something  new  for  vid¬ 
eotex!.)  These  comics  will  set  the  for¬ 
mat;  and,  as  any  editor  can  tell  you,  it 
is  hard  to  establish  a  new  comics  for¬ 
mat  once  one  has  been  set. 

So  videotex!  comics  will  tend  to 
follow  the  styles  of  newspaper  comics 
for  a  long  time.  Fresh,  new  forms  to 
cartooning  will  come  over  the  wires, 
but  they  will  not  come  generally  from 
newspapers — just  as  the  most 
ground-breaking  cartoons  of  recent 
years  have  tended  J  come  not  from 
daily  papers  but  from  alternative 


weeklies  and  comic  books. 

In  addition  to  newspapers  and 
newspaper  videotex!,  syndicates  will 
find  other  areas  to  sell  comics.  Mer¬ 
chandising  is  huge  and  will  get  bigger 
as  new  technology  creates  new  prod¬ 
ucts.  You  may  recall  that  a  few  years 
back  King  licensed  a  “Popeye”  video 
game  —  something  that  “Popeye” 
creator  E.C.  Segar  never  imagined.  In 
the  future,  will  the  “Calvin  and  Hob¬ 
bes”  poster  on  your  wall  be  an  ani¬ 
mated  hologram?  Will  United  Feature 
Syndicate  license  genetic  engineers  to 
create  real,  live  Snoopys?  'Hie  possi¬ 
bilities  have  no  end. 

You  will  also  see  comics  characters 
in  new  cartoons  —  not  reprints  — 
created  for  other  media.  One  intrigu¬ 
ing  trend  in  book  publishing  is  graphic 
novels.  Sure  enough,  a  few  years  ago 
Dargaud  published  two  all-new  “Bee¬ 
tle  Bailey”  books.  Jim  Davis  and  his 
associates  a  while  back  created  the 
inventive  book  Garfield,  His  Nine 
Lives,  a  collection  of  new  stories  in 
comic  book  format.  Look  for  more  of 
the  same. 

Syndicates  that  belong  to  multime¬ 
dia  conglomerates  will  get  a  head  start 
in  expanding  into  such  projects.  King 
may  take  advantage  of  the  resources 
of  the  mi^ty  and  far-reaching  Hears! 
Corporation;  the  Los  Angeles  Times 
Syndicate  may  strike  deals  within  its 
parent,  the  Times  Mirror  Company, 
which  owns  television  stations,  book 
companies,  magazines  and,  of 
course,  newspapers. 

Some  syndicates  may  become  their 
own  conglomerates.  United  Media 
owns  Pharos  Books,  which  reprints 
UM  cartoons.  Universal  Press  Syndi¬ 
cate  owns  companies  that  publish  not 
just  books  but  greeting  cards,  calen¬ 
dars,  and  other  paper  goods. 

Syndicates  may  go  even  further, 
selling  not  just  cartoons  but  also  car¬ 
toonists.  A  syndicate  may  hire  a 
speakers’  bureau  —  or  start  its 
own  —  to  arrange  public  appear¬ 
ances  and  fees  for  cartoonists.  (Garry 
Trudeau  would  be  in  huge  demand.)  A 
syndicate  with  these  resources  could 
aid  such  cartoonists  as  the  San  Diego 
Union's  Steve  Kelley,  who  has  been  a 
stand-up  comedian. 

Some  cartoonists  will  find  it  conve¬ 
nient  to  have  their  syndicate  handle 
so  many  aspects  of  their  work.  Others 
may  resent  the  syndicate,  feeling  frus¬ 
trated  that  they  cannot  shop  around  to 
get  the  best  possible  deal  for  each  skill 
that  they  have  to  offer.  Intelligent 
syndicates  will  work  with  cartoonists 
to  avoid  the  latter  situation,  writing 
contracts  to  please  both  cartoonist 
and  syndicate. 

So  here  is  a  scene  in  the  studio  of  a 
21st-century  cartoonist: 

The  cartoonist  sits  hunched  over 


her  computer.  She  is  writing  and 
designing  an  interactive  videocas¬ 
sette  based  on  her  comic  strip,  which 
deals  with  a  middle-aged  couple  and 
their  teen-age  kids.  Her  editor  calls 
about  the  last  batch  of  art  that  she 
transmitted  to  the  syndicate;  one  of 
the  gags  is  a  pun,  and  the  editor 
chides,  “Come  on,  that’ll  never  play 
in  the  Beijing  Ribao."  The  cartoonist 
jots  a  note:  “Redo  Thursday  gag  — no 
puns.” 

After  they  finish  their  talk,  the  car¬ 
toonist  asks  her  editor  to  transfer  the 
call  to  the  syndicate’s  publishing 
house.  That  firm  is  handling  a  novel 
based  on  the  cartoonist’s  strip.  She 
asks  the  novel’s  editor  to  send  her  an 
itinerary  of  tv  and  bookstore  appear¬ 
ances  that  she  can  make  ready  to  pro¬ 
mote  the  book.  He  electronically 
transmits  her  a  list  of  possible  book¬ 
ings  prepared  by  the  syndicate’s  Pub¬ 
lic  Appearance  Division. 

After  the  call,  the  cartoonist  turns 
to  her  drawing  board.  She  begins  to 
sketch  ideas  to  replace  the  pun  for  the 
syndicate.  (She  curses  at  first;  she 
hates  to  drop  everything  to  write  a 
new  gag  but  she  has  to  do  it  and,  right 
now,  because  the  new  gag  must 
appear  in  newspapers  within  14  days.) 

When  she  is  satisfied  with  the  car¬ 
toon,  she  slides  it  onto  her  art  scan¬ 
ner.  The  machine  puts  a  copy  of  the 
art  on  her  computer’s  monitor.  With  a 
few  fast  keystrokes,  the  cartoonist 
lays  in  pattern  screens,  fills  in  blacks, 
letters  the  word  balloons,  types  in  the 
copyright  notice,  and  transmits  the 
art  to  her  syndicate. 

Pleased  at  having  finished,  she 
rewards  herself  with  a  few  minutes  of 
reading  the  new  Editor  &  Publisher. 
She  reflects  that  some  things  never 
change;  the  new  issue  contains  a 
piece  by  some  windy  editor  who  is 
predicting  the  state  of  comics  for  the 
22nd  century. 

High  quality  papers 
to  succeed  in  ’90s, 
according  to  group 

According  to  a  trends  research 
organization  based  in  Rhinebeck, 
N.Y.,  newspapers  that  take  a 
thoughtful  view  of  the  news  will  have 
the  greatest  potential  for  growth  in  the 
1990s. 

The  Socio-Economic  Research 
Institute  of  America  concluded  that  in 
the  1990s,  “better-educated  people 
will  be  newspaper  readers.  They  will 
want  high-quality  information  about 
current  events  in  many  fields  around 
the  world.  Newspapers  that  provide 
this  will  have  the  greatest  chance  of 
growth.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

WEEKLY  AUTO  TEST  REPORTS. 
Customized  w/photos,  timely  qualified. 
Car  Concepts,  1824  Appleton  St.,  Long 
Beach,  CA  90802.  (213)  495-2600. 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washinrton  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


_ PUZZLES _ 

PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone;  (714)  927-5594 
Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

Partner,  preferably  with  sales/marketing 
background,  wanted  for  Vermont’s 
1 1-year-old  news  and  arts  weekly.  Write 
or  call  Nat  Winthrop,  Vanguard  Press, 
PO  Box  928,  Burlington,  VT  05402; 
(802)  864-0506. 


_ FINANCING _ 

MEDIA  FINANCING  -  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar.  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 
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NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

$1.1  million  gross,  $250,000  cash 
flow  minimum.  Western  US.  Jim 
Webster  (214)  722-3030. 


ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


Award-winning  Arizona  weekly, 
$150,000  gross.  Good  potential, 
located  in  tourist  area.  Ideal  for  couple. 
Good  terms.  Contact  Mike  Lindsey, 
(307)  638-2130. 


CENTRAL  NEW  YORK  140-year-old 
weekly  (2,100)  paid;  sales,$90,000. 
Price;  $70,000.  Please  write;  BARRY 
FRENCH,  Broker  -  Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


Established  weekly  in  North  Central 
FL,  growth  area  of  small  towns. 
$77,000  gross.  One  third  down,  owner 
financing.  Write  Box  3994,  Editor  & 
Publisher. 


New  Mexico  weekly  with  great  potential. 
$100,000  gross,  2,000  circulation, 
town  population  3,200.  Priced  right. 
Contact  Michael  D.  Lindsey,  Media 
Consultants,  Inc.,  PO  Box  1797,  Chey¬ 
enne,  WY  82003.  (307)  638-2130. 


NEWSPAPERS  FOR  SALE 


SEMI-WEEKLY,  long  established, 
university  town.  Has  web  press  and 
prints  other  weeklies  as  well.  Consider 
partial  or  complete  sale.  Write  for 
details.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


SHOPPER  near  Oklahoma  City  area. 
Owner-college  student  graduating. 
Awesome  potential.  Lots  of  untapped 
area.  $70k  gross.  Sale  $40k.  (405) 
273-0458. 


SOUTHERN  CALIFORNIA  weekly  shop¬ 
per.  Nearly  20  years  old.  Profitable. 
150,000  direct  mail  circulation. 

S.  Thompson,  Willow  Bend  Communi¬ 
cations,  Inc.  (214).612-0842. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEST  COAST  SPECIALTY  tabloid, 
profitable.  Fast-growing  at  $100,00C) 
per  year,  now  grossing  $513,000.  Sell 
all  or  part.  Terms,  Management  stay. 
KANSAS  COUNTY  seat  weekly,  only 
aper  in  county,  gross  $100,000. 
erms. 

CHICAGO  SUBURBAN  WEEKLIES, 
central  plant,  affluent  cities,  gross  $2.2 
million.  Good  terms. 

CATTLE  FARM  tabloids-magazines. 
West  U.S.,  office  major  city.  Gross  $1.5 
million.  Management  stay.  Terms. 
NEBRASKA  COUNTY  SEAT  weekly 
exclusive  and  shopper.  Gross 
$185,000,  town  population  over 
3,000.  Terms. 

SOUTH  DAKOTA  county  seat  non¬ 
competitive  weekly  and  central  plant. 
Gross  $1.2  million.  Good  terms. 

For  information  write; 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 


The  less  of  routine, 
the  more  of  life. 

Amos  Bronson  Alcott 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact; 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 


(604)  732-4443 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


CARY  PASTERS 

6  used,  Dficed  at  $10,000-$25,000 
iftC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  I L  60090 
(312)  459-9700  Tax  (312)  459-9707 


Community  3-color  universal  unit,  SC 
folder,  custom-built  3-knife  trimmer. 
Call  Bill  (916)  362-2600. 


Custom-bilt  rotary  3-knife  trimmer, 
Harris  RS.  Counter/stacker.  Call  John  at 
(413)  532-7091. 


OONT  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales:  (913)  362-8888  or  telex 
804294.  For  Sale:  RZ  PLANETA  2/c 
28x41”  Perfector  Press  with  only 
6,570  hours  usage,  must  move  next 
month  for  arrival  of  new  web  press,  best 
offer;  12x18”  Heidelberg  letterpress/ 
diecutter  #T173343E;  Harris  JF7 
folder  W/30HP  drive. 


GOSS  METRO  ADD-ON  UNITS 
2  Metro  units  (1974), 

22-3/4”  cut-off,  Goss  RTP’s. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

(jOss  1500  folder  OP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  SIC  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE  (Presently  in  use) 
6  Printing  Units  plus 
2  Three  Color  Satellites 
2  Folders  (One  1/4  folds) 

6  Automatic  Splicers  and  Infeeds 

For  Sale  ^  Owner 
Contact:  A.  C.  Andrews 
(901)  423-1340. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


ADVENTURE  TRAVEL  bi-monthly  new 
to  San  Francisco/San  Jose  area. 
60,000  free  circ.  Mac  system.  $250K 
projected  sales.  $195K.  Call  Jay  Shore 
(408)  426-9891. 


MAGAZINE  -  Profitable  business 
monthly.  Santa  Fe  (505)  982-0670. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 

the!^  best 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


COLOR  SEPARATIONS 

Color 

your 

newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 

$68 

regular  low  price  for 
separations  up  to  4  col.  x  12  in. 

24  hr. 

turnaround  by  special  request 

800-228-3483 

800-422-1164/PA 

717-784-2121 

^  PRESS-ENTERPRISE 
Commercial  Color 


INDUSTRY  SERVICES 


SERVICE  A  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
2MM,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

CHEMCO  no.  1270  Spartan  III  roll  film 
camera,  including  auto  contact  screen, 
film  transport,  reversing  lens,  4-lamp 
light  system,  GAM  exposure  control.  3 
years  old.  Contact  George  Willard  at 
(313)  469-4510. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CK(5ptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  “Toll  Free”  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


TYPACK  USA 

Exclusive  North  American  Agent  for 
“Hit"  tying  machines.  Several  models 
available  for  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
1-(800)  545-5408. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 

2-CG8600  45-pica  typesetters  in  excel¬ 
lent  condition.  Were  under  contract 
while  in  use.  2-Hastech  46  systems  for 
parts  with  ISUDT’s.  Contact  C.E. 
hyne,(804)  978-7218. 

APS  5-108  Pica,  10  Meg,  Micro  L-8 
and  L-11  Drawers,  5  yrs.,  a  rare  find, 
$50,000. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 

Attention  Linotype  L-300  (Cora  and 
Densi)  users:  Why  not  add  a  RIP  for 
PostScript  output  applications  such  as 
MacDraw,  Adobe  Illustrator,  Ventura, 
Pagemaker  etc.?  We  have  a  few  at 
$4250  (212)  239-1300. 

Linoytpe  PostScript  RIP’s.  Typeviews. 
CRTerminal  300’s.  LlOO  (Cora)  w/RIP 
and  ML-314  Processor.  Varityper 
6400,  5414’s,  5618,  C-Set  500, 
7100’s,  EPICS  Systems,  314’s  (Termi¬ 
nals),  318’s  (Previewers).  Condition: 
Mint.  Priced:  To  go!  (212)  239-1300. 

COMPUGRAPHIC-MCS  Powerview 
#10.  8400-processor  2400Z.  Like 
new.  3  years  old.  Best  offer  over 
$13,000.  (212)  924-8989.  Mon-Fri 
10  AM  to  5  PM. 

COMPUGRAPHIC  MCS5  and  MCS 
8000.  Excellent  condition.  12  fonts 
programmed  in  memory,  multi-column 
option,  automatic  ruling  option,  able  to 
create  pseudo  italic  copy  and  also  box 
ads.  Call  Diane  (212)  ^6-1266. 

LASERCOMP  by  Monotype,  100  Pica 
with  600  hours,  $32,500;  also  70  Pica 
with  1900  hours,  $27,5(X).  Both  Like 
New! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 

MERGENTHALER  LINOTYPE  CRTronic 
includes  fonts,  Ektamatic  processor 
and  daylight  loader.  Nearly  $19,000 
new  in  1980  and  used  very  little  for 
student  publications.  Make  an  offer. 
Contact:  Joe  Houston,  vice  president  for 
student  development,  Millikin  Universi¬ 
ty,  Decatur,  IL  62522;  phone:  (217) 
424-6395. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

TEGRA  Photo/Plain  Paper  with  Genesis 
RIP,  20  MB,  includes  Duplexer  and 
Graphics  Option,  30  Fonts,  installed 
but  never  used,  $58,500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 

PRESSES 

2  UNIT  COLOR  KING 

Hancho  Combo  Folder  60  HP 

Double  Web  Infeeds 

Rebuilt  Complete  1988-All 

Accessories  included 

(408)  453-3400 

6  Goss  Urbanite  roll  stands,  40  inch 
diameter,  with  2  hoists.  No  reasonable 
offer  refused.  Romeo  (201)  794-0400. 

9  UNIT  GOSS  URBANITE 

W/2  COMBINATION  FOLDERS. 
EXCELLENT  CONDITION.  CAN  BE 
SEEN  RUNNING.  COMPLETE  WITH 
MILLSTANDS  &  2  WOOD  PASTERS, 
EXTRA  ROLLERS,  PARTS  AND  AUXIL- 
LIARY  EQUIPMENT.  IMMEDIATE 
POSSESSION.  CALL  (718)  629-2900. 
ASK  FOR  WARREN  FORD. 

4  UNIT  V-25  HARRIS 
JF-1  Combination  Folder  50  HP 
Rebuilt  1985/86 

Cutoff  Controls  And  All  Accessories 
(408)  453-3400 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


Bloomsburg,  PA  17815 
EDITOR  &  PUBLISHER  for  August  5,  1989 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ADMINISTRATIVE 


EXCLUSIVE  LISTING 
HARRIS  V-15A  units  JF7  folder  1/4 
fold,  6  stacked  rollstands.  AS  IS  or 
recoixfitioned  and  installed. 

WANTED:  News  King  Unit,  1970/71. 
ALLPRESS  EQUIPMENT  INC. 
Tel/FAX(407)  281-0111. 

Five-unit  Goss  Comrnunity  press  with 
comtnunity  folder  iri  excellent  condi¬ 
tion.  Purchased  new  in  1973  to  print 
8,500  daily  newspaper  where  it  now 
can  be  seen  in  operation.  Available 
September  1.  Priced  at  $190,000. 
Phone  Jim  Huckle  at  (616)  929-3571. 

FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45"  reels 
New  GE  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4" 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Units,  digital  reels 
4  -  (]olor  humps 
1  -  Single  3:2  Imperial  folder 
New  SCTR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16" 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  (3oss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 


GOSS  METRO  2:1  FOLDER 
•31(M  double  delivery  22-3/4"  cutoff. 
1985  NEW  SU  FOLDER 
•SU1709.  Never  used.  Still  on  original 
skids. 

Star  International  Corp. 

Grafton  State  Bank  Building 
101  Falls  Rd.,  Suite  603 
Grafton,  Wl  53024 

(414)377-9422  FAX  (414)377-3655 

GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 

GOSS  FOLDERS 

SUBURBAN  1500  SERIES  SIGNA¬ 
TURE  folder,  1/2,  1/4,  double  parallel, 
cross  perf.  bceptional  Condition.  Very 
little  use.  $75,000  includes  60  HP 
drive.  Available  immediately. 
SUBURBAN  1500  SERIES  folder,  1/2 
and  1/4  folds,  75  HP  drive.  Good 
Condition.  $55,000.  Available 
immediately. 

urbanite  folder,  serial  no. 705, 
rebuilt  as  new.  Warranty  on  defective 
parts.  Available  now. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 

_ FAX  206-387-9090 _ 

GOSS 

4-UnitOommunity,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oil,  wkly 
available  now 

Add-on  Community  units  -  SSC,  SC  and 
grease 

SC  folder  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 
2-Unit  Signature  with  folder,  22-3/4" 
2-Unit  Signature  with  folder,  23-9/16" 

HARRIS/COTTRELL 

6- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  and  add-on  units 
KING 

4-Unit  News  Kingw/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELUNG  YOUR  PRESS? 

CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 
HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

WEB  OFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2- Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 
Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36"  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 

WANTED  TO  BUY 

3- 4  unit  Community  or  King  press. 

Will  move.  Must  pass  inspection. 

(218)  759-1139. _ 

Cross-head  perforator  for  Goss  SC  22 
3/4  inch  cut  off.  Please  contact  Jack 
Sitzman  at  (605)  339-3633. 


HELP 

WANTED 


_ ACADEMIC _ 

DIRECTOR  -  CENTER  FOR  INTEGRA¬ 
TION  AND  IMPROVEMENT  OF  JOUR¬ 
NALISM,  Journalism  Department,  San 
Francisco  State  University  -  Pilot 
project  to  increase  recruitment,  reten¬ 
tion,  placement  of  ethnic  minority  jour¬ 
nalists.  Begin  November  1.  One-year 
contract  with  potential  renewal.  Candi¬ 
date  should  have:  excellent  contacts 
nationally  in  journalism  profession 
among  ethnic  minority  journalists  and 
among  people  who  hire;  at  least  a 
bachelor's  degree,  at  least  five  years 
experience  as  excellent  journalist  and 
evidence  of  administrative  skills;  high 
energy,  result-oriented.  Submit  appli¬ 
cation  letter  describing  qualifications 
and  3  letters  of  recommendation  to 
Betty  Medsger,  Chair,  Journalism 
Department,  SFSU,  1600  Holloway 
Ave.,  San  Francisco,  CA  94132.  Inquir¬ 
ies;  (415)  338-2663.  DEADLINE: 
Sept.  1,  1989.  An  equal  opportunity/ 
affirmative  action  employer. 

DIRECTOR  OF  UNIVERSITY  RELA¬ 
TIONS,  Iowa  State  University  (Fall 
1989).  Full  position  description  and 
application  specifications  available 
from:  Office  of  the  Executive  Vice- 
President,  117A  Beardshear,  Iowa 
State  University,  Ames,  lA  50011; 
(515)  294-7703.  AA/EEOC. 


Optimism  is  a  kind  of 
heart  stimulus  -  the 
digitalis  of  failure. 

Elbert  Hubbard 


_ ACCOUNTING _ 

CONTROLLER 

The  Durham  Herald-Sun  newspapers  is 
seeking  an  experienced  executive  with  a 
minimum  of  three  to  five  years  in-depth 
newspaper  financial  experience.  Degree 
in  accounting  required;  CPA  a  plus. 
Good  interpersonal  and  communica¬ 
tions  skills  essential.  Prefer  experience 
with  the  latest  generation  Collier- 
Jackson  or  equivalent  MIS  software. 
Attractive  benefits  package.  Send 
confidential  resume  including  complete 
outline  of  supervisory  and  direct 
management  responsibilities  to:  James 
Alexander,  Controller,  Durham  Herald 
Co.,  115  Market  St.,  Durham,  NC 
27702.  EEO/AA  Employer. 

ADMINISTRATIVE 


UNION  ADMINISTRATOR 

The  Providence  Newspaper  Guild  AFL/CIO 
is  seeking  an  administrator  for  our  450- 
member  union.  Commitment  to  union 
causes  and  the  following  qualifications 
are  desirable:  experience  with  griev¬ 
ances/contract  enforcement  and  negoti¬ 
ations;  daily  administration  of  a  guild 
office;  membership  organization  skills; 
good  communication  and  people  skills. 
Salary  in  the  $45K  range  plus  excellent 
benefits  package.  Send  resume  to: 
Chairperson,  Search  Committee,  Provi¬ 
dence  Newspaper  Guild,  150  Washington 
St.,  Providence,  Rl  02903.  Or  call  (401) 
421-9466. 


CONTROLLER  -  Small  but  restigious 
daily  100  miles  west  of  Boston  needs 
controller  to  help  it;  cope  with  growing 
need  for  financial  analyses,  control  and 
planning.  Should  have  newspaper 
experience,  accounting  degree  and 
solid  people  skills.  Good  benefits, 
including  401(k)  plan.  Apply  to  A.C. 
Hutchison,  Publisher,  The  Recorder, 
14  Hope  St.,  Greenfield,  MA  01301. 

Do  you  have  what  it  takes  to  be  the  chief 
executive  of  a  small  daily  newspaper  in 
Zon«'  '’?  In  order  to  be  successful  you 
sh< 'ii'j  have  a  strong  background  in 
eit!  -  /  advertising,  circulation,  or  news, 
am  a  working  knowledge  of  all  other 
areas  of  the  newspaper  operation.  Must 
be  willing  to  become  a  jack-of-all- 
trades.  Salary  $35-40,000  with  paid 
MBO's,  401K  plan,  and  other  excellent 
benefits.  Reply  to  Box  4008,  Editor  & 
Publisher. 

GENERAL  MANAGER 

Florida  community  newspaper  has  an 
opening  for  a  general  manager  to  grow 
in  a  growing  market.  Qualified  candi¬ 
date  should  have  experience  in 
community  newspaper  publishing  and  a 
strong  advertising  sales  background. 
Must  be  aggressive,  self-motivated  and 
energetic. 

We  offer  an  excellent  salary,  bonus  and 
benefit  package.  Please  send  a  resume 
and  a  cover  letter  outlining  your  qualifi¬ 
cations  and  salary  history  to  Box  3961, 
Editor  &  Publisher. 

_ ADVERTISING _ 

AD  MANAGER 

National  daily  sports  publication  seeks 
aggressive,  self-starting  individual. 
2-years  minimum  display  ad  sales 
experience  (newspaper/magazines). 
Salary  base  plus  commission/expense/ 
full  benefit  package.  Soho.  Send 
resumes: 

ESRAC  PUBLISHING,  INC. 

Attn:  Bill  Schaul/Ad  Director 

PO  Box  274,  C^anal  Street  Station 

New  York,  NY  10013 

ADVERTISING  DIRECTOR  for  success- 
ful,  rapidly  expanding  weekly  group  in 
NYC.  Base  salary  to  60K  with  opportun¬ 
ity  to  top  lOOK  in  first  year.  Box  4001, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Immediate  opening  for  experienced, 
aggressive  advertising  person  who 
wants  responsibility  for  three  weekly 
publications.  You  will  be  responsible  for 
planning,  budgeting  and  training  your 
staff.  Leadership  qualities  are  impor¬ 
tant.  Location  is  in  southwest  Ohio. 
Excellent  compensation  and  fringe 
benefits.  Send  resume  and  salary 
requirements  to  Brown  Publishing  Co., 
Box  9239,  Cincinnati,  OH  45209, 
attn:  Bill  Kreeger. 

ADVERTISING  MANAGER 
A  venerable,  expansionist  weekly  serv¬ 
ing  seaside  communities  in  a  high- 
quality  natural  environment  in  Zone  1 
seeks  an  advertising  manager  capable 
of  recruiting  and  motivating  a  small 
sales  staff,  brcellent  pay  and  benefits, 
including  generous  monthly  bonuses 
based  on  performance.  Box  4024, 
Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
Growing  weekly  alternative  newspaper 
seeks  aggressive,  proven  leader  to 
direct  display  and  classified  ad  staff. 
Must  have  strong  motivational  and 
training  skills  and  be  able  to  develop 
major  retail  and  agency  accounts.  Send 
resume,  cover  letter  and  salary  history 
to;  Publisher,  Pasadena  Weekly,  155  S. 
El  Molino  Ave.,  Suite  101,  Pasadena, 
CA  91101. 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  1989) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ _ _ 

(U.S.  and  Canada)  $90  ^r  copy  outside  U.S.  &  Canada  Number  of  c 


Number  of  copies 


Company 


Nature  of  Business 


Ste./Apt. 


'  W- 


_ State _ _  Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


'■i.r* 


Editor  &  Publisher 
Circuiation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


ADVERTISING  MANAGER 
Aggressive,  organized  motivator  on  the 
way  up  needed  for  small  midwest  group 
owned  daily.  Great  market.  Send 
resume  in  confidence  to  Box  4023, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER 
The  Record  in  Troy,  NY,  has  an  oppor¬ 
tunity  for  a  professional  sales-oriented 
classified  leader.  Strong  promotional 
sales  talent  is  a  must,  along  with 
possessing  good  people  skills.  If  you 
like  competition  and  hard  work,  you'll 
thrive  and  grow  with  our  45,000  circu¬ 
lation  daily  and  Sunday  newspaper  in 
New  York’s  capital  district.  Salary  and 
bonus  plan  plus  a  good  benefit  package 
to  the  sales  professional  who  can 
"MAKE  IT  HAPPEN."  Equal  opportuni¬ 
ty  employer.  Send  resume  to  H.  Robert 
Schadewald,  Marketing  Director,  The 
Record,  501  Broadway,  Troy,  NY 
12181. 


CLASSIFIED  MANAGER 
Shopper  publications  group  in  Monte¬ 
rey,  CA  is  looking  for  experienced  super¬ 
visor  to  build  emerging  classified 
department  to  its  potential.  Candidate 
should  have  solid  classified  sales  and 
management  experience,  the  ability  to 
conceptualize  and  implement  programs 
as  well  as  excellent  pmple  skills.  Good 
opportunity  for  a  No.  2  in  a  larger 
department. 

A  division  of  Gannett  Co.,  Inc.  Send 
resume  totPersonnel  Director,  PO  Box 
81091,  Salinas,  CA  93912 


CREATIVE  SERVICES  MANAGER 
BUSINESS  MAGAZINE 
Nation's  Business,  the  largest  monthly 
business  magazine  in  the  U.S.,  has 
immediate  opening  for  experienced 
individual  with  strong  writing  skills. 
Position  requires  a  creative  thinker  to 
prepare  printed  sales  materials,  press 
releases,  slide  presentations,  and  other 
promotion  materials.  Successful  candi¬ 
date  will  have  substantial  advertising/ 
promotion  experience  with  a  magazine, 
newspaper  or  an  ad  agency.  Competi¬ 
tive  starting  salary  with  excellent  bene¬ 
fits.  Send  resume  in  confidence  to 
Employment  Manager,  U.S.  Chamber  of 
Commerce,  1615  H  Street,  NW, 
Washington,  DC  20062. 


MAJOR  ACCOUNTS  A.E. 

Morristown,  NJ  Daily  Record  seeks  a 
seasoned  professional  to  increase  major 
accounts  market  share  in  the  affluent 
and  competitive  Morris  Co.  market.  The 
ideal  candidate  will  be  a  creative,  ambi¬ 
tious  self-starter  with  ten  or  more  years 
of  successful  newspaper  sales  experi¬ 
ence,  a  4  year  degree  in  marketing, 
advertising,  management  or  related 
field,  excellent  communications  skills, 
a  professional  appearance  and  polished 
social  skills.  Excellent  salary,  bonus 
and  benefits  package,  including  401K, 
medical/dental/vision.  Ideal  location  in 
north  Jersey  30  miles  from  New  York 
City.  Send  resume  to  Personnel  Mgr., 
Morristown  Newspapers  Inc,.  629 
Parsippany  Road,  Parsippany,  NJ 
07054. 


NUMBER  ONE  NYC  Spanish  language 
daily  newspaper  seeks  dynamic,  moti¬ 
vated,  NY  savvy  manager  to  develop  and 
expand  high-potential  retail  advertising 
section. 

Proven  track  record  in  managing  and 
achieving  sales  goals  a  must. 
Knowledge  of  Spanish  a  plus. 
Excellent  incentives  and  benefits 
package. 

Send  resume  to: 

PO  Box  526 
VILLAGE  STATION 
New  York,  NY  10014 


OUTSTANDING  MANAGEMENT 
OPPORTUNITY 

Memorial  Press  Group,  the  northeast's 
most  progressive  newspaper  group, 
seeks  a  goal-oriented,  results-minded 
classified  advertising  manager  to  deve¬ 
lop  and  direct  sales  staff  for  our  23 
weekly  community  newspapers.  Report¬ 
ing  directly  to  the  vice  president,  this 
senior  level  management  position 
requires  a  demonstrated  ability  to  deve¬ 
lop  innovative  and  customized  market¬ 
ing  tools  which  produce  strong  sales 
results.  Creative  problem  solving,  sales 
training,  market  share  aggressiveness 
and  strong  leadership  are  l«y  elements 
for  success  in  this  position.  The  ideal 
candidate  will  have  both  telephone  and 
outside  sales  experience  in  competitive 
market,  possess  excellent  interpersonal 
skills  combined  with  the  ability  to 
manage  multiple  zones  and  to  develop 
new  opportunities.  Budgeting  experi¬ 
ence  and  knowledge  of  front  end 
systems  a  must.  If  you  meet  our  require¬ 
ments  and  want  to  play  a  key  role  in 
helping  us  maximize  our  market  poten¬ 
tial,  please  send  resume  and  salary 
histon  in  confidence  today! 

Director  of  Human  Resources 
Memorial  Press  Group 
Box  959 

Plymouth,  MA  02360 

RESEARCH  MANAGER 
BUSINESS  MAGAZINE 
Nation's  Business,  the  largest  monthly 
business  magazine  in  the  U.S.  has 
immediate  opening  for  sales-oriented 
Research  Manager.  You'll  design  and 
initiate  subscriber  studies,  analyze  and 
interpret  market  research  from  our 
competitors,  and  support  efforts  of  an 
energetic  sales  staff.  Reader  opinion 
polls  and  slide  presentations  are  among 
other  responsibilities.  Successful 
candidate  will  have  substantial 
advertising/promotion  experience  with  a 
magazine,  newspaper  or  an  ad  agency. 
Competitive  starting  salary  with  excel¬ 
lent  benefits.  Send  resume  in  confi¬ 
dence  to  Employment  Manager,  U.S. 
Chamber  of  Commerce,  1615  H  Street, 
N.W.,  Washington,  DC  20062. 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  at  30,000-plus 
daily  with  three  weeklies  in  a  competi¬ 
tive  and  growing  market.  Looking  for 
experienced,  ambitious  manager  to  lead 
and  motivate  retail  staff  of  nine.  Excel¬ 
lent  opportuni^  to  grow  into  advertising 
director’s  position.  Excellent  compen¬ 
sation  package.  Retail  management 
experience  a  must.  Send  resume  to 
Steve  Elkins,  Journal  News,  Court  St. 
and  Journal  Square,  Hamilton,  OH 
45012. _ 

SALES  MANAGER 

We’re  looking  for  a  person  who  likes 
people  and  motivating  others  to  work 
with  our  11-person  advertising  sales 
department.  It's  a  top  sales  manage¬ 
ment  position  that  demands  organiza¬ 
tion,  self-motivation  and  a  genuine 
interest  in  print  advertising  for  one  of 
the  best  small  market  daily  newspapers. 
Petoskey  (Michigan)  News-Review  will 
reward  your  hard  work  with  a  complete 
sala^  and  bonus  program.  Fringe  bene¬ 
fits  include  health,  dental,  optical  and 
life  insurance.  Send  your  resume  and 
qualifications  to  Ken  Winter,  Editor  and 
General  Manger,  Petoskey  News- 
Review,  319  State  St.,  Petoskey,  Ml 
49770. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


SALES  MANAGER 

We’re  looking  for  somebody  on  the  way 
up  (or  who  wants  to  be)  with  manage¬ 
ment  aspirations  and  a  desire  to  own  a 
piece  of  the  rock  (there  aren't  too  many 
of  these  opportunities).  We're  going  to 
fill  a  middle  management  sales  mana¬ 
ger  position  that  requires  creative, 
administrative  and  motivational  skills. 
The  right  applicant  will  have  the  neces¬ 
sary  education  and  track  record.  The 
newspaper  is  a  metro  daily  and  the 
market  is  one  of  the  best  in  the 
midwest.  If  you're  a  goal-directed  self¬ 
starter  who  needs  plenty  of  room  to 
grow,  send  a  detailed  resume  with  a 
Fetter  of  introduction  to  Box  4010, 
Editor  &  Publisher. 


TELEPHONE  SALES  MANAGER 
Award-winning  metropolitan  daily  news¬ 
paper  (circulation  240,000)  in  highly 
dynamic  market  seeks  talented  and 
aggressive  telephone  sales  manager  to 
lead  staff  to  star  performance.  Individu¬ 
al  must  have  five  years  classified  adver¬ 
tising  sales  and/or  supen/isory  experi¬ 
ence,  with  strong  background  in  tele¬ 
marketing  and  computer  systems,  and  a 
successful  sales  track  record.  Responsi¬ 
bilities  include  motivating  staff  of  24 
sales  professionals  and  4  supervisors, 
meeting  ambitious  revenue  objectives, 
developing  sales  strat^ies  and  giving 
clear,  effective  direction.  Competitive 
salary.  Send  your  resume  to: 

Jeryl  Parade 

Asst.  Classified  Advertising  Manager 
Los  Angeles  Herald  Examiner 
1 1 1 1  South  Broadway 
Los  Angeles,  CA  90015. 


E&P  Employment 
Zone  Chart 
on  page  55. 


GRAPHICS  DIRECTOR 
The  Oregonian,  327,000  daily/ 
415,000  Sunday,  seeks  experience 
manager  to  oversee  news  graphics, 
artists  and  page  design  staff.  Must  have 
strong  supervisory  and  art  direction 
skills.  Background  in  informational 
graphics,  Macintosh  and  page  design 
required.  Experience  in  directing  a 
graphics  staff  on  a  medium  to  large 
circulation  metro  daily  newspaper 
preferred.  Salary  and  company  pa\d 
benefits  are  tom  in  the  industry.  Apply 
to  Personnel  Director,  The  Oregonian, 
1320  SW  Broadway,  Portland,  OR 
97201.  Equal  Opportunity  Emplo^. 

GRAPHICS  JOURNALISTS 
Pioneer  Press,  a  growing  Chicago 
community  newspaper  group,  has  two 
full-time  positions  responsible  for  deve¬ 
loping  information  graphics  and  page 
designs.  BA  Journalism  with  concentra¬ 
tion  in  graphics  and  page  design  plus  2 
to  3  years  experience.  Knowledge  of 
Macintosh  required.  Excellent  company 
benefits  including  dental.  Interested 
applicants  please  send  resume  to  Pion¬ 
eer  Press,  Human  Resources  Dept., 
1232  Central  Ave.,  Wilmette,  IL 
60091.  EOE/M/F. 

_ CARTOONIST _ 

ARTIST/CARTOONIST-  Send  samples 
of  work  &  price  per  drawing  to:  C.P.S., 
PO  Box  95,  Dixon,  IL  61021 


_ CIRCULATION 

CIRCULATION  DIRECTOR 
18,CX)0  daily  located  in  Eastern  North 
Carolina  looking  for  experienced, 
aggressive  person  with  a  solid  back¬ 
ground  in  circulation  management. 
Marketing  experience  a  plus.  Competi¬ 
tive  salary  and  complete  fringe  benefit 
package.  Reply  to  Box  4003,  Editor  & 
Publisher. 


Zone  Circulation 
Sales  Manager 

The  Los  Angeles  Times  has  an 
outstanding  opportunity  for  an 
experienced  sales  professional  who 
knows  the  newspaper  industry. 

Responsibilities  include  developing  and  implementing  sales 
strategies  and  programs  designed  to  increase  circulation  in  one  of 
our  major  zones,  as  well  as  managing  a  staff  of  over  fifty. 
Requirements  include: 

•  Significant  experience  in  circulation  sales/home  delivery  in 
metropolitan  areas  with  circulation  in  excess  of  100,000. 

•  Previous  door-to-door  and  telemarketing  sales  supervision. 

•  Strong  leadership  ability  and  a  proven  management  track  record. 

For  confidential  consideration,  please  call  JefrZabhidoff  at  (213) 
237-5719  or  submit  your  resume  to:  Los  Angeles  Times,  Sales 
Manager  Opportunity,  Times  Mirror  Square,  Los  Angeles, 
CA  90053. 

Qos  Anigetes 

An  Affinnative  Action  Employer.  Principals  Only. 
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HELP  WANTED  .  HELP  WANTED  HELP  WANTED  HELP  WANTED 

aRCULATION _ CIRCULATION _  _ CIRCULATION _ EDITORIAL 


CIRCULATION  DIRECTOR 
29,000  circ.  N.E.  dail)[  seeks  circula¬ 
tion  director  who  is  skilled  in  promo¬ 
tion,  marketing  and  people  manage¬ 
ment.  Great  opportunity  for  person  who 
wants  to  move  up  from  smaller  news¬ 
paper  or  who  is  second-in-command  at 
larger  daily.  Send  resume  and  salary 
history  to  Box  4006,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
We  have  excellent  service,  but  need  an 
organized  sales-oriented  manager  to 
direct  growth  and  increase  penetration. 
Seven-day  AM,  PM  newspaper  with 
combined  circulation  in  mid-40's. 
Experienced  managers  send  resume 
with  salary  history  to:  Box  4028,  Editor 
&  Publisher. 


rText 


CText  is  an  innovative  developer  of  software  for  the  publish¬ 
ing  irKfustry.  We  are  a  leader  in  PC-based  systems  for  publica¬ 
tions  of  all  sizes — across  the  US  and  around  the  world.  We 
are  currently  seeking  skilled  and  motivated  people  to  join  in 
our  unprecedented  growth.  We  offer  hands-on  opportunities 
at  the  leading  edge  of  technology;  LANs,  microprocessors, 
text  processing  and  software  engineering.  CText  is  currently 
interviewing  for  the  following  positions: 

Software  Engineers — Classified  Pagination  Product 

Design,  test  and  maintain  programs  for  Classified  Pagination 
product.  Experience  with  classified  advertising  system, 
graphical  workstation  environment  and  relational  data  base 
required,  plus  3  to  5  years  programming  in  "C"  in  a  DOS  and 
UNIX  environment. 

Support  Project  Leadei^Systeni  10 

Responsible  for  coordinating  System  1 0  installation,  training 
and  support  for  large  metro  daily  newspapers.  Administer 
customer  training,  field  service  and  telephone  support. 
Occasional  travel  required.  Excellent  organizational  and  peo¬ 
ple  skills  required  as  well  as  3  to  5  years  experience  with 
newspaper  publishing  systems  and  1  to  2  years  managerial 
experie."ice.  Knowledge  of  networked  PCs,  DOS,  OS/2  and 
word  processing  software  a  plus. 

Quality  Control  Specialist 

Responsible  for  testing  programs  and  documentation,  moni¬ 
toring  fixes/enhancements.  Should  have  newspaper  industry 
background  or  knowledge  of  publishing  system  software. 

Technical  Support  Representative— Tindem  Specialist 

Provide  training,  problem  resolution  and  implementation  of 
Tandem  hardware  and  software  in  conjunaion  with  CText 
applications.  Extensive  travel.  Newspaper  industry 
knowledge  a  plus.  Must  have  experience  with  Tandem  CLX 
and  VLX  processors.  Guardian  operating  environment,  plus 
Tandem  communications  and  print  spooling. 

Technical  Support  Representative— Tomahawk  Specialist 

Assist  in  training,  implementation  and  support  of  Tomahawk 
Composition  language  for  Dateline  editorial  clients.  Write 
TWare  composition  programs  and  provide  customer  support. 
Occasional  travel.  "C"  programming  experience,  3  to  5  years 
newspaper  composition  experience  with  sophisticated  com¬ 
position  formats  required. 

CText  offers  competitive  compensation,  excellent  benefits,  an 
outstarKling  work  environment  and  the  opportunify  to  excel 
with  a  rapidly  growing  company  on  the  cutting  edge  of 
publishing  system  technology.  CTextS  location  in  Ann  Arbor 
provides  wide  ranging  cultural,  recreational  and  educational 
opportunities  in  a  sophisticated  university  environment. 


Please  send  your  resume  in  strictest  confidence  to: 

CText 

_ _  ^  CTex^nc 

,  1286  Ersen^nwer  Pl.rcf 

Ann  Arbor,  Ml  48108 
ATTN  Personnel 

—  Equal  Opportunity  Employer  ~ 


CIRCULATION  DIRECTOR 

FORBES  NEWSPAPERS 

A  Division  of  Forbes  Inc. 

Join  one  of  the  nation’s  fastest  growing 
community  newspaper  groups  -  located 
in  Central  New  Jersey. 

This  position  reports  directly  to  the 
publisher.  You  will  have  overall  circula¬ 
tion  resppnsibility  for  our  entire  group  of 
community  publications  (11  newspap¬ 
ers,  2  TM(;  shoppers).  Total  distribution 
120,000  -  and  growing.  We  are  in  the 
process  of  instaTling  a  state-of-the-art 
computer  system  to  handle  all  functions 
of  circulation/fulfillment. 

Candidates  should  have  a  minimum  of 
3  years  circulation  management  experi¬ 
ence  and  a  proven  track  record.  Know¬ 
ledge  of  postal  regulations  and  proce¬ 
dures  will  be  helpnil. 

Competitive  salary  and  liberal  benefit 


lend  resume  including  salary  require¬ 
ments  to: 

John  O'Brien,  Publisher 
Forbes  Newspapers 
PO  Box  699 
Somerville,  NJ  08876 
EOE  M/F 


Newspaper  editors 
find  advertisements 
in  E&P  more  helpful  - 
at  least  six  times 
more  than  any  other 
publication! 


COMPUTER  TECHNOLOGY 


A  full-time  sports  reporter  with  strong 
writing  skills  and  broad  sports  know¬ 
ledge  needed  immediately  for  two 
award-winning  weekiy  newspapers  in 
the  Maryiand  suburbs  of  Washington. 
Opportunity  for  quick  advancement  if 
your're  the  right  one.  Excellent 
company  benefits  and  working  condi¬ 
tions.  Send  resume  and  clips  to  Leslie 
Leven,  Almanac  Newspapers,  9910 
River  Road,  Potomac,  MD  20854. 


ASSISTANT  PHOTO  DIRECTOR 
The  editors  of  the  evening  Herald- 
Journai  and  morning  Post-Standard  in 
Syracuse,  NY,  are  looking  for  someone 
with  strong  picture  and  people  skills  to 
help  manage  a  15-person  photo  depart¬ 
ment.  Papers  have  a  combined  daily 
circulation  of  nearly  200,000  daily  and 
more  than  225,000  Sunday  in  a  city 
with  a  university  renowned  for  its  photo¬ 
journalism  program.  Applicants  should 
have  a  bachelors  degree  and  at  least  3 
years  daily  newspaper  experience.  We 
are  an  equal  opportunity  employer, 
offering  excellent  salary  and  benefits 
and  the  opportunity  to  advance  and 
grow.  Send  resume  and  samples  of  work 
to  Toren  Beasley,  Photo  Director,  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13221. 


ASST.  MANAGING  EDITOR 
The  Sun  Herald,  one  of  America’s  14 
best  smali  dailies,  wants  an  imaginative 
AME/News  to  oversee  42-person  local 
reporting  and  editing  staff,  including 
features  and  news  desk.  We  need  an 
innovative,  weil-organized  editor  who 
understands  assigning,  writing,  editing 
and  news  presentation.  Good  supervis¬ 
ory  and  people  skills  are  crucial.  If  you 
want  to  worx  for  one  of  the  best,  send 
resume  and  copies  of  your  paper  to: 
Mike  Tonos,  Managing  Editor,  The  Sun 
Heraid,  PO  Box  4567,  Biloxi,  MS 
39535-4567. 


± 


VP  SOFTWARE 
DEVELOPMENT 


WE  VE  GONE  INTERNATIONAL!  We  are  a  leading 
software  development  company  for  the  publishing  indus¬ 
try.  Our  rapid  expansion  has  created  a  heed  for  a  highly 
effective  Vice  President  of  Software  Development  to  join 
us  as  a  key  member  o^  our  nronagement  team. 

Our  company's  goal  is  to  provide  superior  products  for 
our  domestic  and  international  clients.  Therefore,  we 
seek  an  executive  who  is  truly  committed  to  excellence 
and  has  demonstrated  the  ability  to  manage  a  creative 
and  talented  development  group.  Ideal  candidate  must 
be  highly  skilled  in  project  management  and  must  be 
capable  of  ensuring  the  release  of  our  software  products 
on  a  timely  and  cost  effective  basis.  Prior  experience 
developing  business  applications  software  preferred. 
Excellent  compensation  package.  Progressive  surburban 
Kansas  City  location. 

If  you  are  ready  to  advance  your  career  and  join  a  com¬ 
pany  dedicated  to  becoming  the  best  in  the  industry 
send  your  resume  in  confidence  to: 

Personnel  Director 

MNSI 

ln(r)(rjti'0  NcwNpj|H'r  Sysirtns  Irticmjitonji 

10975  Benson  Drive,  Overland  Park,  KS  66210 
Equal  Opperiutiily  EmployarM/FAl/V 
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EDITORIAL 


BOARDER  BUSINESS 
The  El  Paso  Times  seeks  an  exper¬ 
ienced  reporter  to  cover  business 
topics,  including  the  US-Mexico  boar¬ 
der's  twin-plant  industries.  Candidates 
should  be  fluent  in  Spanish  and  able  to 
report  clearly  on  complex  subjects, 
write  lively  features  and  join  in  in-depth 
projects.  The  Times  is  a  62,000  daily, 
99,000  Sunday  Gannett  newspaper. 
Send  resume,  three  writing  samples 
and  references  to:  Jim  Barrett,  Busi¬ 
ness  Editor,  El  Paso  Times,  PO  Box  20, 
El  Paso,  Texas  79999. 


BUSINESS  REPORTER  sought  by 
award-winning  weekly.  Two  years  exper¬ 
ience  required;  background  covering 
healthcare,  communications  preferred. 
Resume,  clips  to  Paul  Ericson,  Editor, 
Rochester  Business  Journal,  1  Mount 
Hope  Ave.,  Rochester,  NY  14620. 


BUSINESS  WRITER 
Nashville  Banner  seeking  energetic 
business  writer  with  at  least  2  years 
experience  reporting  business.  Staffer 
will  cover  medical  industry  and  banking 
on  a  six  person  business  staff.  Nashville 
Banner  Newspaper,  1100  Broadway, 
Nashville,  TN  37203. 


BUSINESS  REPORTER  Ready  to  move 
up  to  a  national  boating  monthly? 
Respected  business  newspaper  cover¬ 
ing  the  recreational  boating  industiy 
from  manufacturing  through  retailing  is 
adding  staff  writers.  Requires  solid 
business  journalism  skills  and  produc¬ 
tivity.  Offers  starting  salary  in  upper 
$20  s,  suburban  Connecticut  location, 
some  travel.  Send  cover  letter,  resume 
and  clips  to:  David  Eastman,  Editor, 
Soundings  Trade  Only,  35  Pratt  Street, 
Essex,  CT  06426. 


CITY  EDITOR 

We  are  seeking  an  experienced  person 
who  will  supervise  our  reporters  and 
stringers  and  who  has  layout  and  design 
experience.  We  are  a  growing  indepen¬ 
dently  owned  AM  daily  that  takes  pride 
in  its  people  and  its  newspaper.  Excel¬ 
lent  fringe  package,  good  working 
conditions  and  competitive  salaiy.  Send 
full  resume  and  tearsheets  to  Jim  Oliv¬ 
er,  Editor,  Somerset  Newspapers,  Inc., 
Box  638,  Somerset,  PA  15501. 


CITY  STAFF 

20,000  PM  needs  versatile,  energetic 
reporters  to  handle  wide  range  of  nard 
news,  features.  Some  experience 
preferred  but  will  consider  talented 
novices.  Suburban  jobs  also  open. 
Zones  1,  2  preferred.  Send  resume, 
clips  to  Sue  Simoneau,  City  Editor, 
Bristol  Press,  99  Main  St.,  Bristol,  CT 
06010. 


CO-EDITOR,  NACLA  Report  on  the 
Americas.  All  editorial  and  production 
for  bimonthly  magazine  on  Latin  Ameri¬ 
ca  and  Caribbean.  Spanish,  experience 
essential.  Resume  to  Mark  Fried, 
NACLA,  475  Riverside  Dr..  Rm.  454, 
New  York,  NY  10115. 


COPY  EDITOR  -  Phoenix  Gazette  look¬ 
ing  for  aggressive,  versatile,  energetic 
copy  editor  for  universal  desk.  Must 
handle  features  and  hard  news  with 
equal  skill,  challenge  copy  and  write 
superlative  headlines.  Minimum  experi¬ 
ence;  5  years  at  medium-  to  large- 
circulation  dailies.  Send  resume,  work 
samples  to:  Gary  Crooks,  Copy  Desk 
Chief,  Phoenix  Gazette,  120  E.  Van 
Buren,  Phoenix,  AZ  85004. 


COPY  EDITOR 

Exemplary  wordsmith  for  25,000  PM 
daily  in  northern  Rockies.  Send  resume, 
clips  and  a  few  of  your  favorite 
sentences  to  News  Editor,  The  Post- 
Register,  PO  Box  1800,  Idaho  Falls,  ID 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

COPY  EDITOR:  Quality  editing  and 
headline  writing.  Experience  and  talent 
in  layout,  with  good  news  judgement, 
required.  Send  letter  and  resume,  with 
layout  tearsheets,  to:  Jim  Willis, 
Managing  Editor,  Birmingham  Post- 
HeralcL  TO  Box  2553,  Birmingham,  AL 
35202. 


COPY  EDITOR 

wanted  for  desk  at  Congressional  Quar¬ 
terly.  Daily  or  weekly  experience 
required.  Send  resume  to  Bonny  Wolf, 
Congressional  Quarterly,  1414  22nd 
St.  NW,  Washington,  DC  20037. 


COPY  EDITOR 

Potential  for  supervisory  role  on  good- 
and-still-improving  city  desk  of  42,000 
daily/Sunday  AM.  Good  spelling,  gram¬ 
mar,  AP  style.  Send  material  to  Joan 
Bastel,  Th  Intellingencer,  333  N.  Broad 
St.,  Doylestown,  PA  18901.  No  calls. 


COPY  EDITOR 

For  small,  southern  Ohio  six-day  daily. 
Handle  layout  of  Page  1,  inside  news 
pages  and  our  TV  book,  among  other 
duties.  Early  morning  shift  plus  be  in 
charge  for  our  weekend  paper.  Only  one 
step  away  from  city  editor's  job.  Should 
have  at  least  3  years'  experience.  Send 
cover  letter,  resume,  examples  of  layout 
and  salary  requirements.  Reply  to  Box 
4017,  Editor  &  Publisher. 


COPY  EDITOR 

Knight-Ridder  daily  in  central  Pennsyl¬ 
vania  in  college  town  needs  creative 
copy  editor  with  excellent  language 
skills  who  would  like  to  be  part  of  the 
new  technology.  Learning  pagination 
would  be  part  of  the  job  on  this  25,000 
circulation  paper.  Prefer  at  least  a  year 
of  experience,  but  bright  beginners  will 
be  considered.  Send  resume  and  exam¬ 
ples  of  editing  skills  to  Robert  Ashley, 
Executve  Editor,  The  Centre  Daily 
Times,  3400  East  College  Avenue, 
State  6>llege,  PA  16801. 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-pac^  night  desk  at  60,000  circu¬ 
lation  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  copy  and  writing  accurate, 
lively  headlines  is  essential.  Applicants 
must  show  an  ability  to  design  news 
pages  on  deadline,  and  be  able  to  step 
into  any  news  desk  slot.  Salary  starts  at 
more  than  $30,000.  Opportunity  for 
advancement.  Send  resume  and  tear- 
sheets  to  Box  3950,  Editor  &  Publisher. 


COPY/LAYOUT  EDITOR:  Need  energe¬ 
tic,  creative  copy  editor  with  strong 
design  skills  for  our  U-desk.  Macintosh 
wiz.  We're  an  affirmative  action/equal 
opportunity  employer.  Excellent  salary, 
benefits.  Great  place  to  live!  Send 
resume,  examples  of  work  to:  Lane 
Wick,  News  Editor,  The  Kalamazoo 
Gazette,  401  South  Burdick,  Kalama¬ 
zoo,  Ml  49003. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
M^iaLi ne.  MediaUne  is  the 
newspaper  industry’s  daily 
updated  job  listing  sen/ice. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237-8073 

in  CA:  408-296-7353 


mm  THEKSTJOBSAHEONTHEUNC 


2156  The  Atomeda.  San  Jose.  CA  95126 


COPY/WIRE  EDITOR 
Houston  area,  23,000  circulation, 
award-winning  daily  needs  copy  editor 
to  join  5-person  news  desk.  Sound 
knowledge  of  AP  style  and  good  layout 
skills  necessary.  Will  consider  entry 
level  person  with  considerable  editing 
and  layout  background  on  college  daily. 
Send  resume,  clips,  layout  samples  to: 
Copy/Wire  Editor,  Box  4027,  Editor  & 
Publisher. 


DOCUMENTATION  WRITER 

Progressive  publishing  system  design 
firm  currently  accepting  applications 
for  a  technical  writer.  Ideal  candidate 
will  have  strong  writing  skills  combined 
with  an  analytical  and  technical  apti¬ 
tude  to  handle  electronic  preparation  of 
manuals  and  user  documentation. 
Previous  hands-on  computer,  electronic 
formatting  and/or  newspaper/publishing 
experience  a  plus.  Salary  commensu¬ 
rate  with  experience.  Please  send 
resume,  salary  history,  2  tech  writing 
samples. 

DISC 

9901  Derby  Lane 
Westchester,  IL  60514 
(312)  344-1025/Kathy 


EDITOR:  Dedicated  community  journal¬ 
ist  wanted  for  full-time  position  as 
editor  of  the  Syracuse  Journal- 
Democrat,  Syracuse,  NE.  Supervise 
staff  of  two  reporters;  additional 
community  correspondents  and  part- 
time  reporters,  as  needed.  Newspaper 
has  circulation  of  nearly  3,000  and  a 
long  history  of  awards  on  state  and 
national  levels.  Numerous  special 
sections  also  produced  each  year. 
Requires  writing,  editing,  photography, 
typesetting  and  layout  skills.  Should  be 
familiar  with  Macintosh  computers, 
have  long-term  committment  to 
community  involvement  in  a  southeast 
Nebraska  town,  pop.  1,600.  Be  a  part 
of  a  company  with  130  employees  and 
excellent  chances  of  advancement.  Very 
competitive  starting  salary,  excellent 
benefits.  Send  resume  to  Maxine 
Burnett  Moul,  Publisher,  Syracuse 
Journal-Democrat,  123  W.  l7th  St., 
Syracuse,  NE  68446. 


EDITOR 

Experienced,  take-charge  professional 
for  award-winning  community  newspap¬ 
er  group  on  Long  Island.  Resumes  and 
clips  to  Editorial  Department,  Richner 
Publications,  379  Central  Ave., 
Lawrence,  NY  11559. 


EDITOR 

Small,  privately-owned  daily  is  seeking 
individual  to  take  charge  of  lO-person 
newsroom.  Editorial  and  lay-out  skills  a 
must.  Send  resume,  work  samples  and 
salary  requirements  to  Box  3983, 
Editor  &  Pubisher. 


EDITOR  -  experienced,  take-charge  pro 
for  award-winning  community  news¬ 
paper  group.  Southwest  Long  Island. 
Resume  and  clips  to  R.  Clifford,  Rich¬ 
ner  Publications,  379  Central  Ave., 
Uwrence,  NY  11559. 


EDITORIAL  WRITER 
45,000-circulation  independent  in 
prime  living  area  needed  to  write  strong 
editorials  on  state,  local  issues.  Write, 
with  samples,  to  Edward  D.  Casey, 
Executive  Editor,  The  Capital,  Box  911, 
Annapolis,  MD  21404;  (301) 
268-5600. 


EDITORIAL  WRITER 
Full-time  writer  wanted  to  provide  force¬ 
ful  and  logical  editorials  on  subjects 
global  to  local  for  Zone  5  metro  daily. 
Submit  resume  and  published  writing 
samples  by  August  25th  to  Box  4011, 
Editor  &  Publisher. 


EDITORIAL  POSITIONS:  The  Belleville 
News-Democrat  is  expanding  its  news 
coverage  and  adding  positions.  We  seek 
reporter  with  track  record  in  investiga¬ 
tive  reporting  and  three  years  experi¬ 
ence.  Also  seek  copy  editor,  business 
writer,  sports  reporter  and  photogra¬ 
pher.  Minimum  two  years  newspaper 
experience  required.  Send  resume, 
clips  to  (jary  (>otson.  City  Editor,  PO 
Box  427,  Belleville,  IL  62220. 


EDITOR 

Major  Veterans  Association  in  midwest 
seeks  Editor-in-Chief  for  Flagship 
Magazine.  Must  have  solid  publications 
management  experience,  (intact  Ben 
Long,  Travaille,  Executive  Search. 
(202)  463-6342  or  mail  to  1140 
Connecticut  Ave.  NW,  Washington,  (X 
20036. 


EDITOR-  Opportunity  for  aggressive, 
talented,  energetic  journalist  in  highly 
competitive  market  in  Idaho.  Applicant 
must  be  enthusiastic  and  willing  to 
coach  writers  and  copy  editors  to 
produce  “must  read”  stories.  Strong 
writing/editing/design  skills;  excellent 
news  judgment  and  management  skills. 
Seven-day  AM  means  night  work.  Send 
samples,  resume  and  salary  require¬ 
ments  to  Box  4007,  Editor  &  Publisher. 


Editor 


Experienced  in  day-to-day  operation  of  local  newspaper,  encompassing  ad¬ 
ministration  and  supervision  of  sizable  staff.  Knowledge  of  latest  printing 
techniques;  ability  to  interface  with  corporate  governing  body.  Excellent 
writing  skills  a  must.  Comprehensive  tenefit  package;  salary  commen¬ 
surate  with  experience. 

Associate  Editor 
&  ^LD  Reporter _ 

Experienced.  Support  editor  in  day-to-day  operation  of  local  newspaper, 
in  addition  to  coverage  of  community-related  stories.  Ability  to  interne 
with  sizable  staff  and  corporate  governing  body.  Comprehensive  benefit 
package;  salary  commensurate  with  experience. 

Please  forward  resume  to: 

Box  MBWE  0182 

One  Lincoln  Plaza,  NY,  NY  10023 

Equal  Opportunity  Employer  M/F 
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EDITOR  -  To  write  and  manage  staff  of 
three  on  a  growing  suburban  weekly 
with  emphasis  on  quality  news.  Send 
resume  to  Winston  Burrell,  PO  Box 
23497,  Knoxville,  TN  37933. 

EXECUTIVE  EDITOR 
needed  for  community  weekly  in 
northern  Virginia.  Excellent  writing  and 
management  skills  a  must.  Will  oversee 
a  reporting  staff  of  15.  Will  be  responsi¬ 
ble  for  editing  and  approving  all  stories, 
assigning  stories  and  determining  play 
of  news.  Minimum  of  3-years  experi¬ 
ence  in  editor  capacity.  Send  resume 
to;  Box  4016,  Editor  &  Publisher. 


Fast  growing  "INC.  500"  publishing 
company  located  in  suburban  Washing¬ 
ton,  DC,  has  positions  open  for  editors 
for  prestigious  national  business  news 
letters  on  telecommunications  and 
electronic  telecommunications  strate¬ 
gies.  2  years  experience  in  news  report¬ 
ing  required.  Experience  in  high  tech 
markets  a  plus.  Excellent  opportunity  to 
learn  and  advance  with  a  growth- 
oriented  company.  Send  resume,  cover 
letter  and  clips  to;  Leigh  Fox,  Profes¬ 
sional  Division,  Phillips  Publishing 
Inc.,  7811  Montrose  Rd.,  Potomac,  MD 
20854. 


SYNDICATION 

SALES 

The  Washington  Post  Writ¬ 
ers  Group  is  seeking  a  sales 
representative  willing  to 
travel  widely  in  the  U.S.  on 
behalf  of  its  32  features, 
including  such  top-sellers  as 
David  Broder,  George  F. 
Will,  Ellen  Goodman,  Tom 
Shales,  Jane  Bryant  Quinn, 
Berkeley  Breathed,  etc.  As 
independent  contractor, 
sales  representative  will 
receive  one-year  contract 
and  will  be  free  to  live  any¬ 
where  in-  the  United  States. 
Salary,  expenses  and  com¬ 
pany-leased  car  (or  mileage 
allowance)  will  be  provided. 

Successful  applicant  will 
likely  have  journalism  back¬ 
ground,  with  sales  or  mar¬ 
keting  experience  and  strong 
written  and  oral  communica¬ 
tions  skills.  He  or  she  will 
agree  to  spend  at  least  half  of 
time  on  road  calling  on  news¬ 
paper  editors,  with  other  half 
on  follow-ups,  sampling,  and 
preparation  for  trips.  Persis¬ 
tence,  drive,  and  ability  to 
work  alone  are  necessary  for 
success. 

Send  letter  and  resume  by 
Sept.  1  to  William  B.  Dickin¬ 
son,  General  Manager/Edi¬ 
torial  Director,  Washington 
Post  Writers  Group, 
Washington,  DC  20071.  No 
phone  calls,  please. 


FEATURES  EDITOR 

Features  Editor  wanted  for  growing 
34,500  circulation  daily  in  a  beautiful 
part  of  California.  Experienced,  dynam¬ 
ic  editor  with  strong  design  and  supervi¬ 
sorial  skills  required  for  this  manage¬ 
ment  position.  Features  background 
preferred.  Apply  to  Editor,  The  Herald, 
TO  Box  271,  Monterey,  CA  93942. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  EDITOR 

The  Buffalo  News  seeks  experienced 
supervisor  to  oversee  graphics  and 
photo  operation.  Strong  supervisory 
skills  and  background  in  informational 
graphics,  Macintosh,  photography  and 
design  required.  Job  calls  for  individual 
who  can  work  well  with  staff  and  news¬ 
room  department  heads  on  assignment, 
selection  and  positioning  of  art  and 
graphics.  Send  resume  to  Deputy  ME 
Ed  Cuddihy,  One  News  Plaza,  Box  100, 
Buffalo,  NY  14240.  An  Equal  Oppor¬ 
tunity  Employer. 


INVESTOR’S  DAILY 

National  daily  business  and  financial 
newspaper  is  adding  reporters  in  Los 
Angeles  and  New  York.  Business  writing 
experience  and  advanced  degree  (any 
subject)  preferred.  Beat  possibilities; 
banking/financial  sen/ices,  computers, 
stocks,  mutual  funds,  and  personal 
finance.  Resume  and  clips  to  Wesley 
Mann,  Editor,  1941  Armacost  Ave.,  Los 
Angeles,  CA  90025. 


LIFESTYLE  EDITOR 
We're  an  AM  daily  seeking  an  imagina¬ 
tive,  energetic,  organized  person  with 
administrative  and  editing  experience 
(Apple  computer  knowledge  helpful), 
who  also  still  has  the  urge  to  write,  to 
lead  staff  responsible  for  daily  and 
Sunday  features  pages,  weekly  enter¬ 
tainment  magazine  and  periodic  special 
supplements.  We’re  in  New  York  State’s 
beautiful  Hudson  Valley  and  we  offer 
excellent  salary  and  benefits.  Send 
resume,  cover  letter  and  samples  to; 
Sam  Daleo,  Managing  Editor,  Daily 
Freeman,  72  Hurley  Ave.,  Kingston,  NY 
12401.  No  phone  calls,  please. 


MIDWEST  SUBUitBAN  DAILY,  50,000 
circulation,  needs  managing  editor  with 
a  sense  of  hard  news,  sort  news,  humor 
and  mission.  You  have  five  to  ten  years 
experience,  demand  excellence  of  your¬ 
self  and  those  who  work  for  you  and  you 
like  people  and  developing  staff.  You 
want  to  deliver  the  best  reader  service 
possible  and  be  part  of  a  growing 
company.  Salary  $50-$60,000. 
Resume  and  support  materials  to  Box 
3999,  Editor  &  Publisher. 


National  award-winning  sports  depart¬ 
ment  has  copy  desk  opening.  Emphasis 
on  editing,  accuracy,  speed,  organiza¬ 
tion,  headlines/cutlines,  graphic  ideas 
and  overall  sports  knowledge.  Includes 
slot  and  rim  work.  No  layout.  Circula¬ 
tion  100,0(X)-plus.  Send  resume/clips 
to  Scott  Smith,  Sports  Editor,  Colorado 
Springs  Gazette  Telegraph,  PO  Box 
1779,  Colorado  Springs,  CO  80901. 


NEWS  DESK  EDITOR 
We’re  looking  for  someone  with  versatil¬ 
ity;  a  strong  content  editor  who  is  adept 
at  layout  and  can  write  bright  headlines 
for  our  35,000  PM  daily.  Send  resume 
and  tearsheets  displaying  your  layout 
and  headline-writir^  skills  to;  Steve 
Jacob,  Editor,  The  Telegraph,  111  E. 
Broadway,  Alton,  IL  62002. 


NEWS  AND  SPORTS  EDITORS 
Progressive  8,200  daily  in  Southern 
California  desert  seeks  city  and  sports 
editors.  Both  positions  are  Tuesday- 
Saturday  and  requires  experience.  We 
paginate  on  Macs  and  will  move  Into  a 
new  plant  in  September.  The  Daily 
Independent  is  a  growing  paper  in  a 
growing  white  collar  technical  commun¬ 
ity.  Nine  months  of  excellent  weather 
offsets  summer  heat.  We  are  close 
enough  to  Los  Angeles  to  enjoy  all  that 
city  has  to  offer  but  without  the  smog, 
traffic,  crime  or  high  cost  of  living. 
Hiking,  fishing,  camping  skiing  all  with¬ 
in  a  few  hours.  Excellent  salaries  for  the 
right  people.  Preference  to  Zones  7,  8 
and  9  applicants.  Send  letter,  resume, 
four  layout  samples  to  Jamie  Hurly, 
Managing  Editor,  The  Daily  Indepen¬ 
dent,  PO  Box  7,  Ridgecrest,  CA  93556. 


NEWS  EDITOR 

13,000  Zone  2  daily  seeks  well- 
rounded  news  editor  who  can  supervise 
reporters  and  stringers  and  do  layout. 
We  are  a  family  owned,  growing  AM  in 
beautiful  resort  area.  Competitive 
salary,  great  fringe  package  and  excel¬ 
lent  working  conditions.  A  career  ix>si- 
tion.  All  replies  confidential.  Send 
resume  to  Box  3980,  Editor  & 
Publisher. 


NEWS  EDITOR 

36,000  daily  in  southwestern  Michigan 
needs  talented  editor  to  manage  5-per¬ 
son  copy  desk.  Strong  leadership, 
makeup  and  editing  skills  essential. 
Send  resumes  to  Craig  Swanson,  Editor, 
The  Herald-Palladium,  PO  Box  128,  St. 
Joseph,  Ml  49085. 


NEWS  EDITOR 

Suburban  Kansas  City  daily  needs 
newsroom  triathlete  to  write  features, 
edit  copy  and  layout  pages  on  deadline. 
Ideal  candidate  will  have  minumum  of 
3-years  experience  in  daily  newsroom. 
This  is  the  No.3  position  and  includes 
supen/isory  duties.  Send  resume,  clips, 
references  and  salary  expectations  to; 
Lisa  Sandmeyer,  Managing  Editor,  The 
Blue  Springs  Examiner,  PO  Box  1057, 
Blue  Springs,  MO  64013. 


PEOPLE/LIFESTYLE  EDITOR 
Community-oriented  editor  for  daily 
section.  Strong  feature  writing,  layout, 
organizational  skills  needed  for  position 
on  fast  expanding  daily  in  number  1 
growth  area  in  Southern  California.  We 
want  someone  who  can  provide  innova¬ 
tive  page  design,  lead  three-person  staff 
and  support  content  with  award¬ 
winning  features.  Phone;  Vern  Lawson 
(805)  273-2700. 


REPORTER 

General  assignment  ix)sition  covering  a 
five-county  area  for  50,000  PM  daily  in 
northeast  Iowa.  Send  resume  and  clips 
to  Dan  Dundon,  City  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704. 


PROGRESSIVE  northeastern  democrat 
seeks  press  secretary  with  a  minimum 
of  5  years  print  experience,  some  elec¬ 
tronic  experience  a  plus.  Responsible 
for  writing  speeches  and  articles  for 
publications.  Excellent  writing  skills 
and  an  ability  to  work  with  deadlines  are 
essential.  Must  be  well  organized, 
computer  literate  and  willing  to  work 
hard.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  two  writing 
samples  to  Betsy  Ripton,  Box  2884, 
Washington,  DC  20515. 

REPORTER-The  Tampa  Tribune’s 
regional  sections  are  looking  for  aggres¬ 
sive  and  enterprising  reporters  with  1-2 
years  experience.  Send  clips  to  Larry 
Lane,  Assistant  Managing  Editor,  The 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601-4005. 


REPORTER 

Daily  News  of  Lebanon,  PA,  seeks 
general-assignment  reporter.  1-3  years 
of  experience  preferred,  but  will  consid¬ 
er  college  grad.  Send  resume  &  clips  to; 
Jim  Burchik,  Managing  Editor,  718 
Poplar  Street,  17042. 

REPORTER  WITH  LAW  DEGREE 
Alaska  Oil  Spill  Reporter,  twice-monthly 
newsletter,  seeks  Anchorage  correspon¬ 
dent  with  law  background  to  cover  state 
and  federal  litigation  stemming  from 
Exxon  Valdez  spill.  Excellent  reporting 
skills,  organizational  ability,  editing  and 
rewrite  experience  required.  Salary 
$25-30K  DOE.  Send  resume,  clips, 
references  to;  Kent  Sturgis,  18821 
64th  Ave.  Seattle,  WA  98155. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York.  NY  10011 


REPORTERS  -  All  Levels.  A  team  of 
investigative  financial  reporters  has 
been  setting  Wall  Street  on  its  ear  with  a 
growing  50-year-old  weekly  magazine. 
Come  see  if  there’s  a  fit  for  you.  Open¬ 
ings  for  staff  at  all  levels.  Respond  in 
confidence  with  a  note  and  resume  to; 
HR  Department,  Dealers  Digest,  2 
World  Trade  Center,  18th  Floor,  New 
York,  NY  10048.  Equal  Opportunity 
Employer. 

REPORTERS,  COPY  EDITOR 
Openings  now  for  government  and 
general  assignment  reporter,  a  business 
editor/reporter  and  a  metro  desk  copy 
editor  on  65,000  daily,  80,000  Sunday 
paper.  Need  energetic,  hard-working 
types  who’d  enjoy  superb  community. 
Affirmative  action/  equal  opportunity 
employer.  Excellent  pay,  benefits.  Send 
resume,  clips  to;  Rebecca  Pierce,  Metro 
Editor,  The  Kalamazoo  Gazette,  401 
South  Burdick,  Kalamazoo,  Ml  4TO03. 


We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
le^  in  an  envelope  addres^  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we  will  discard  your  reply. 
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REPORTER  -  New  Hampshire's  state¬ 
wide  newspaper,  The  Union  Leader, 
seeks  a  niehtside  general  assignment 
reporter  with  4  years  news  experience,  a 
polished  writing  style  and  photographic 
skills.  Copy  ed^iting  experience  and/or 
knowledge  of  New  Hampshire  are 
preferred.  We  offer  top  wages  ($700  per 
35-hour  week)  and  generous  benefits. 
Previous  applicants  need  not  reapply. 
Send  resume,  clips  and  references  to  C. 
Perkins,  Managing  Editor,  The  Union 
Leader,  PO  Box  780,  Manchester,  NH 
03105. 


Reporter  sought  for  community  news¬ 
paper  in  suburban  Richmond,  VA. 
Combined  Circulation  100,000.  Some 
experience  required.  Send  resume  and 
clips  to;  Jeff  Byrd,  Central  Virginia 
Publishing,  PO  Box  1249,  Glen  Allen, 
VA  23060. 


SLOT/COPY  EDITOR-For  regional 
sections  of  The  Tampa  Tribune.  Mini¬ 
mum  2  years  experience  with  emphasis 
on  page  design.  Strong  editing  skills  a 
must.  Send  resume  &  samples  to  Larry 
Lane,  Assistant  Managing  Editor,  The 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601-4005. 


SPECIAL  SECTIONS  EDITOR 
Versatile  creative  editor  needed  by 
Houston  area,  23,000  circulation, 
award-winning  daily  to  oversee  special 
sections.  Position  involves  planning, 
editing,  layout,  design  and  some  direc¬ 
tion  of  personnel.  Macintosh  experience 
necessary.  Prefer  some  experience  but 
will  consider  entiy  level  with  consider¬ 
able  editing  and  layout  background  on 
college  daily.  Send  resume,  clips, 
design/layout  samples  to:  Special 
Sections  Editor,  Box  4026,  Editor  & 
Publisher. 


SPORTS  COLUMNIST 
Growing  suburban  daily  newspaper  in 
major  market  seeks  sports  columnist 
who  will  make  an  already-great  sports 
section  even  greater.  Column  ideas 
abound  in  this  heavy  pro  and  college 
area.  We  want  the  writer  who  strives  to 
be  the  best  in  the  business  and  can  take 
us  with  him  or  her  to  the  top.  Send 
resume  and  five  samples  of  your  best 
work  to  Box  4009,  Editor  &  Publisher. 


SPORTS  EDITORS 

Pioneer  Press,  a  growing  Chicago 
community  newspaper  group,  has  2 
full-time  positions  responsible  for  coor¬ 
dinating  sports  coverage,  laying  out 
pages  and  writing  sports  copy.  BA  in 
journalism  with  3  to  4  years  sports  writ¬ 
ing  skills  and  editing  experience 
required.  Layout  skills  essential.  Excel¬ 
lent  company  benefits  including  dental. 
Interested  applicants  please  send 
resume  to  Pioneer  Press,  Human 
Resources  Dept.,  1232  Central  Ave., 
Wilmette,  IL  60091.  EOE/M/F. 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  News  Editor,  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


The  Watertown  Daily  Times,  New  York’s 
top  newspaper  under  50,000 
(42,000),  is  seeking  bright,  energetic 
reporters  for  news  bureaus.  Applicant 
should  have  1-2  years  experience  and  a 
desire  to  excel  with  an  aggressive  news 
organization.  Competitive  salary,  excel¬ 
lent  benefits.  Contact;  Charles  Decker, 
Assistant  Managing  Editor,  260 
Washington  St.,  Watertown,  NY  13601. 


The  Idaho  Mountain  Express  is  taking 
applications  for  two  positions,  a  copy 
editor  and  general  assignment  reporter. 
We  serve  the  Sun  Valley  resort  area. 
Send  clips  and  resume  to;  Dave  Lewis, 
Editor,  PO  Box  1013,  Ketchum,  ID 
83340. 


THE  OUTLOOK,  a  northern  California 
weekly  is  expanding  staff.  News,  sports, 
feature  and  photo  openings.  Be  part  of  a 
quality  team  in  a  great  place.  Send 
resume  and  clips  to  Neville  Loberg, 
Editor,  The  Outlook,  412  Cameron  Park 
Dr.,  Cameron  Park,  CA  95682  or  call 
(916)  676-4500. 


The  News/Sun-Sentinel  in  Fort  Lauder¬ 
dale,  Florida,  is  looking  for  a  creative, 
energetic  copy  editor  for  its  universal 
features  desk.  Applicant  should  have  a 
minimum  of  two  years  experience  as  a 
copy  editor  doing  a  mixture  of  editing, 
headline  writing  and  layout.  Applicants 
must  have  some  background  in  features 
and  entertainment  material  and  experi¬ 
ence  working  under  daily  deadline  pres¬ 
sure.  Send  resumes  and  layout/editin^ 
headline  samples  to  Valerie  Bender, 
Features  Desk  Editor,  News/Sun- 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301. 


VISUAL  ARTS  REPORTER/CRITIC  for 
arts  and  entertainment  section  of  The 
Oregonian,  a  major  northwest  daily. 
Secondary  coverage  in  dance  or  music 
requires  proven  experience  in  writing 
critical  analysis  of  shows,  daily  news 
coverage  of  visual  arts  beats  and  feature 
stories  drawn  from  those  beats.  Salary 
and  benefits  are  tops  in  the  industry. 
Apply  including  clips  to  The  Oregonian, 
Personnel  Dept.,  1320  SW  Broadway, 
Portland,  OR  97201.  Equal  Opportuni¬ 
ty  Employer. 


Wanted:  Experienced  general  assign¬ 
ment  reporter  with  police  beat  back- 

g round.  Will  consider  top-knotch  grads, 
ut  experienced  professional  preferred. 
Will  work  Tues.-  Sat.  schedule.  Send 
resume  and  clips  to;  Mark  Sweetwood, 
News  Editor,  The  Leader,  34  W.  Pulte- 
ney  St.,  Corning.  NY  14830. 


WANTED;  SUPERSTAR  REPORTERS 

If  you  have  5-years’  reporting  experi¬ 
ence  and  you  break  more  stories  than 
any  other  reporter  at  your  paper,  we  may 
have  a  job  for  you. 

Gannett  News  Service  has  statehouse 
bureau  jobs  open  in  Columbus,  OH; 
Springfield,  IL.;  Tallahassee,  FL.;  and 
Albany,  NY.  We  want  reporters  with 
significant  political  experience  and 
solid  news  judgment  to  break  exclusive 
stories. 

Apply  for  this  job  ONLY  if  you  are  the 
best: 

-  Producer  at  your  paper.  Investigations 
and  projects  are  valued,  but  this  is  a 
wire  service  and  you  must  be  able  to 
produce  on  deadline. 

-  Enterprise  reporter  at  your  paper.  We 
want  scoops  and  people  who  know  how 
to  dig  for  information  with  little 
direction. 

If  you  meet  these  qualifications  we 
need  a  1-page  letter  explaining  why  you 
should  get  the  job,  a  resume  and  5  of 
your  stories  that  ran  on  the  front  page  of 
your  paper  in  the  last  month.  Send 
resume  to:  Mindi  Keirnan,  Gannett 
News  Service,  PO  Box  7858,  Washing¬ 
ton,  DC  20044. 


Wanted;  Organized,  community 
conscious,  mature  sports  expert  to  lead 
3-person  staff  at  this  17,000  circula¬ 
tion,  6-day  New  York  daily.  Qualified 
sports  editor  candidate  must  have 
proven  track  record  and  be  prepared  to 
cover  everything  from  J.V.  basketball 
games  to  an  LTOA  tournament.  Send 
resume  and  clips  to:  Mark  M.  Sweet- 
wood,  News  Editor,  The  Leader,  34  W. 
Pulteney  St.,  Corning,  NY  14830. 


WEEKLY  EDITOR  sought  for  scenic 
communi^  of  3,200.  Photo  skills  and 
lively  writing  a  must.  Good  opportunity 
for  skilled  reporter  to  advance.  Send 
non-returnable  clips  to  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg,  AK 
99833,  by  August  15.  (907) 
772-9393. 


PART  TIME  CORRESPONDENTS 

Immediate  ground  floor  opportunity  for  correspondents  in  major  U.S.  metro 
areas  with  innovative  new  electronic  publishing  company  created  by 
Washington-based  news/public  affairs  professionals.  Prepare  daily  news 
briefs  (Mon-Fri)  for  public  affairs  and  corporate  decision-makers.  Service 
has  been  market-tested  and  is  ready  to  go  online. 

State  Capital  Correspondents.  Will  prepare  daily  (Mon-Fri)  comprehensive 
executive  briefings  on  government  activities  in  key  state  capitals.  Start  at 
$12,000/yr.  and  grow  as  business  grows,  including  opportunity  for  stock 
participation  and  potential  future  desktop  publishing  franchise  ownership. 
Now  recruiting  for  Fla.,  Texas,  Mich.,  III.,  Ohio,  N.J.,  N.Y.,  Mass.,  La.  Must 
have  broad  knowledge  of  state  government  operations. 

Metro  Area  Correspondents.  Will  prepare  daily  (Mon-Fri)  executive  sum¬ 
mary  briefings  from  metro  areas.  Start  at  $6,000/yr.  and  grow  with 
business,  including  opportunities  for  stock  participation  and  potential 
future  desktop  publishing  franchise  ownership.  Now  recruiting  for  Miami, 
Orlando/St.  Pete,  Houston,  Dallas/Ft.  Worth,  Detroit,  Chicago,  Cleve.,  Cinn., 
Pittsburgh,  Phila.,  Roch/Buffalo,  New  Orleans,  Shreveport/Monroe  (La.). 

We  supply  laptop  computer  (or  will  help  finance  yours)  and  proprietary 
software,  and  will  train  in  system  use.  Ideal  for  telecommuters,  free¬ 
lancers,  recently  retired  news  people  or  daily/weekly  editors  with  spare 
time. 

Call  today  l-(800)  666-3236. 


WE  SEEK  A 

UNIQUELY  QUALIFIED  EDITOR. 

Lesh«r  Communications  publishes  four 
contiguous  suburban  dailies  plus  two 
affiliated  dailies  in  the  East  Bay 
suburbs  of  San  Francisco  with  a 
combined  circulation  of  207,000.  LCI 
supplies  centralized  features,  sports, 
business  and  make-up  for  the  decentr¬ 
alized  local  news  operations. 

We  seek  an  individual  for  the  top  editor¬ 
ial  position  with  management  experi¬ 
ence  who  can  effectiveTy  balance  this 
unique  combination  of  centralized  oper¬ 
ations  with  decentralized  news  gather¬ 
ing  and  blend  the  best  of  both  into  qual¬ 
ity  newspapers. 

Candidate  should  have  a  vision  of  high 
quality  publications  based  on  high  stan¬ 
dards  of  publishing  and  should  be  able 
to  lead  staff  to  create  them.  Should 
have  broad  publishing  experience  and 
served  in  positions  that  demonstrated 
your  solid  news  judgment.  Should  also 
be  reader-  and  research-oriented,  a 
good  communicator  in  all  directions 
and,  by  example,  lead  and  inspire 
others  to  do  their  best  work. 

If  all  this  described  you,  if  you  are 
attracted  by  the  challenge  and  satisfac¬ 
tion  of  serving  one  of  the  great  growing 
markets  in  California  and  if  you  would 
enjoy  living  in  one  of  the  most  beautiful 
areas  in  North  America,  send  your 
resume  to: 

George  W.  Hoyt,  President 
Lesher  Communications,  Inc. 
26A0  Shadelands  Drive 
Walnut  Creek,  CA  94598 


UBRARY 

ASSISTANT  LIBRARY  DIRECTOR 
Major  metro  newspaper  (circ.  240,000) 
seeks  an  experienced  asst,  library  direc¬ 
tor  to  supervise  staff  of  seven  with 
active  participation  in  daily  production. 
Experience  preferred  in  researching 
with  extensive  knowledge  of  on-line 
information  retrieval  systems.  Good  oral 
and  written  communication  skills,  abili¬ 
ty  to  work  well  with  others  in  fast-paced 
environment.  Some  supervisory  experi¬ 
ence  required.  B.A.  &  M.L.S.  degrees  or 
equivalent  newspaper  library  experi¬ 
ence.  Send  your  resume  to  Ann 
Saucedo,  Editorial  Library,  Los  Angeles 
Herald  tominer,  1111  S.  Broadway, 
LA.,  CA  90015.  EOE.  _ 


MARKETING 


MARKETING/PROMOTION  MANAGER 
We  are  a  Zone  3  newspaper  seeking  an 
aggressive  and  experienced  circulation 
marketing  and  promotion  manager  with 
the  potential  to  move  into  the  assistant 
circulation  director’s  position.  A  degree 
in  business  or  marketing  is  preferred, 
but  we  will  give  strongest  consideration 
to  experience  and  past  achievements. 
The  principal  duties  of  the  position  are: 
1)  develop  annually  a  marketing  plan 
and  budget  consistent  with  circulation 
goals,  2)  identify  and  evaluate  ongoing 
promotional  needs  and  recommend 
programs  and  resource  allocations,  3) 
assist  in  the  marketing-related  training 
of  sales,  customer  service  and  tele¬ 
marketing  personnel,  4)  implement 
market  research  and  monitoring  tools 
which  allow  proactive  decisions  regard¬ 
ing  sales  and  promotion,  5)  prepare 
reports  of  promotional  efforts  and  their 
impact  on  circulation. 

We  offer  a  competitive  salary  starting  in 
the  mid-  to  high-$30’s,  retirement  and 
thrift  plans  and  medical,  life  and  long 
term  disability  insurance.  Most  impor¬ 
tantly,  we  offer  a  challenging  market 
and  professional  work  atmosphere. 
Interested  persons  should  reply  in 
confidence  to  Box  4013,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  August  5,  1989 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PHOTOGRAPHY 


HELP  WANTED 
PRODUCTIONITECH 


HELP  WANTED 
PRODUCTIONITECH 


Growing  Long  Island  publisher  of  paid 
community  newspapers  and  shoppers 
seeks  a  marketing  professional  with 
media  or  ad  agency  experience  to  coor¬ 
dinate  all  aspects  of  marketing  and 
promoting  our  papers.  You  must  be 
creative,  a  strong  copy  writer  and  be 
able  to  produce  everything  from  media 
kits  to  subscription  promotions  with 
sophistication  and  flair.  Resume  and 
salary  requirements  to  C.  Richner, 
Richner  Publications,  379  Central 
Ave.,  Lawrence,  NY  11559. 

MARKETING  ANALYST 

The  Miami  Herald,  a  major  metropolitan 
newspaper,  has  immediate  opening  for 
a  Marketing  Analyst  in  the  Sales  Deve¬ 
lopment  Dept.  Responsibilities  include 
developing  sales  presentations  for 
advertising  staff,  devising  marketing 
and  media  sales  strategies,  and  provid¬ 
ing  quantitative  data  and  analysis 
needed  for  promotional  materials. 

A  Bachelor's  degree  is  required,  along 
with  2-4  years  experience  in  media  or 
research  at  an  advertising  agency  or 
company  within  the  media  field. 
Demonstrated  familiarity  with  standard 
research  sources,  including  print  and 
broadcast.  Strong  analytical  and  writing 
skills  a  must.  PC  capability  necessary. 
Basic  knowledge  of  marketing  and  sales 
techniques  required  in  working  with 
other  depts. 

We  offer  a  fast-paced,  creative  and 
challenging  environment  with  competi¬ 
tive  salary  and  benefits.  Send  resume 
with  salary  history  in  strict  confidence 
to:  Employment  Office,  The  Miami 
Herald,  One  Herald  Plaza,  Miami,  FL 
33132.  No  phone  calls,  please. 

Equal  Opportunity  Employer 


It  is  impossible  to  live 
without  brains,  either 
one’s  own  or  borrowed. 

Baltasar  Gracian 


MARKETING  RESEARCH 

RESEARCH  ANALYST 
The  Courier-News,  a  Gannett  newspap¬ 
er,  seeks  research  manager  for  the 
promotion  department.  Individual 
should  have  a  marketing  degree,  strong 
newspaper  research  experience  and  PC 
skills.  Position  involves  compiling 
research  data  for  marketing  presenta¬ 
tion  and  sales.  Competitive  salary  and 
benefits.  Send  resumes  to: 

The  Courier-News 
PO  Box  6600 
Bridgewater,  NJ  08807 
Attn:  Personnel 

PHOTOGRAPHY 

ASSISTANT  PHOTO  DIRECTOR  for 
327,000  daily/416,000  Sunday  in 
Portland,  Oregon.  Will  work  as  photo 
editor  with  direct-line  responsibility  for 
supervision  of  photographers  and  lab 
staff.  Primary  responsibility  will  be 
planning,  coordinating  and  assigning 
news  photo  coverage  and  working 
directly  with  city  desk.  Will  also  work 
with  photo  director  and  other  depart¬ 
ment  editors  in  coordinating  coverage  to 
accomodate  needs  of  all  departments. 
Experience  in  directing  a  photo  staff  on 
a  medium  to  large  circulation  metropo¬ 
litan  daily  newspaper  preferred.  Salary 
and  company  paid  benefits  are  tops  in 
the  industry.  Apply  to  Personnel  Direc¬ 
tor,  The  Oregonian,  1320  SW  Broad¬ 
way,  Portland,  OR  97201.  Equal 
Opportunity  Employer. 
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ASSISTANT  PHOTO  DIRECTOR 
The  editors  of  the  evening  Herald- 
Journal  and  morning  Post-Standard  in 
Syracuse,  NY,  are  looking  for  someone 
with  strong  picture  and  people  skills  to 
help  manage  a  15-person  photo  depart¬ 
ment.  Papers  have  a  combined  daily 
circulation  of  nearly  200,000  daily  and 
more  than  225,000  Sunday  in  a  city 
with  a  university  renowned  for  its  photo¬ 
journalism  program.  Applicants  should 
have  a  bachelors  degree  and  at  least  3 
years  daily  newspaper  experience.  We 
are  an  equal  opportunity  employer, 
offering  excellent  salary  and  benefits 
and  the  opportunity  to  advance  and 
grow.  Send  resume  and  samples  of  work 
to  Toren  Beasley,  Photo  Director,  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13221. 


CHIEF  PHOTOGRAPHER 
Award  winning  daily  in  safe,  scenic 
northeast  Wl  needs  a  photographer's 
hotographer  to  lead  a  photo  staff  of  6. 
he  ability  to  motivate  to  new  levels  of 
excellence  is  critical.  Extensive  color 
negative  work  required.  Solid  layout 
knowledge  a  must.  Contact  Managing 
Editor,  Bill  Knutson,  The  Post- 
Crescent,  Box  59,  Appleton,  Wl 
54912.  (414)  733-4411. 


DREAM  JOB  -  Weekly  news  and  enter¬ 
tainment  newspaper/magazine  in  beau¬ 
tiful  Florida  Gulf  Coast  city  needs  a 
photographer  experienced  in  both 
studio  and  candid  shoots.  Prefer  some¬ 
one  with  own  equipment  -  both  35mm 
and  medium  formats.  Job  involves 
working  with  and  taking  direction  from 
art  director.  Flexible  hours,  some  nights 
and  weekends.  Young,  creative  staff 
working  on  graphically  exciting  publica¬ 
tion.  Good  pay  and  benefits.  Respond  to 
Editor,  The  Express,  370  12th  Ave. 
South.  Suite  202,  Naples,  FL  33940, 
(813)  262-1932. 


Midwest  Monday-Saturday  PM  seeking 
PHOTO-EDITOR  with  background  in 
color  processing.  Budget,  scheduling 
and  photo  experience  required.  Join  our 
young,  aggressive  newsteam.  Excellent 
opportunity.  Send  resume  to  Joyce 
McCullough,  News-Tribune,  426 
Second  Street,  LaSalle,  IL  61301. 


PHOTOGRAPHER  -  to  produce  news 
and  feature  photographs  for  community 
newspaper  group.  Full-time.  SW  Long 
Island.  Resume  and  clips  to  R.  Clifford, 
Richner  Publications,  379  Central 
Ave.,  Lawrence,  NY  11559. 


Wanted:  Aggressive,  energetic,  thinking 
photographer  with  at  least  2  years  or 
daily  newspaper  experience,  color  and 
B&W  experience  a  must.  Send  portfolio 
and  resume  to:  Gene  Burton,  Asst. 
Photo  Editor,  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque,  NM  87103. 


ASSISTANT 

PRESSROOM  SUPERINTENDENT 
Interested  in  moving  up?  Family-owned 
medium-sized  daily  in  zone  2  is  looking 
for  the  right  person  to  fill  this  hands-on 
position.  Ability  to  supervise  employees 
important.  Mechanical/electrical  back- 

f’ounds  a  plus.  Please  send  resume  to 
ox  3958,  Editor  &  Publisher. 


INSTALLATION  TECHNICIAN 

Applicants  should  demonstrate  know¬ 
ledge  of  theory,  use,  functions  and 
technical  aspects  of  computer  publish¬ 
ing  software  and  systems.  Knowledge  of 
PC's,  networks  and  MS/DOS  a  plus. 
Applicants  should  also  be  familiar  with 
newspaper  operations.  The  position 
requires  extensive  travel.  Please  send 
salary  history  and  requirements. 

DISC 

9901  Derby  Lane 
Westchester,  IL  60514 
(312)  344-1025 

Jerry  Kochman/Manager  of  Applications 


There  is  such  a  thing  as 
a  sacred  idleness,  the 
cultivation  of  which  is 
now  fearfully  neglected 

George  MacDonald 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791!  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  NEW  ENGLAND 
NEWSPAPER  ASSOCIATION,  70 
Washington  St.,  Salem,  MA  01970. 


PRESSMAN  -  Our  growing  company  is 
looking  for  a  pressman  who  is  self- 
motivated,  reliable  and  people- 
oriented.  For  the  right  person,  we  offer, 
opportunity  for  advancement,  top 
wages,  and  full  benefit  package  which 
includes  profit  sharing,  and  perfor¬ 
mance  bonuses.  Experience  in  non-heat 
web  necessary.  Send  resume,  cover 
letter,  and  salary  requirements  to: 

Donna  Cooke 
B.D.  Press,  Inc. 

Box  138 

Fairfax,  Vermont  05454 


PRESSROOM  SUPERVISOR 
Zone  2  AM  daily  seeks  pressroom  super¬ 
visor  with  offset  experience.  Proven 
leadership  and  supervisory  abilities 
important.  Union  experience  helpful. 
Comprehensive  company  paid  benefit 
package.  Please  send  resume  with 
salary  history/requirements  to:  Box 
4025,  Editor  &  Publisher. 

_ PROMOTION _ 

PROMOTION  MANAGER 
Major  metropolitan  northeast  publish¬ 
ing  firm  is  seeking  a  creative,  energetic 
promotion  manager  to  be  responsible 
for  the  coordination,  development  and 
implementation  of  all  marketing  and 
promotion  plans  and  strategies.  Candi¬ 
dates  for  this  position  should  have  a 
bachelor's  degree  in  a  related  field 
coupled  with  a  minimum  of  five  years 
experience  in  marketing  or  promotion  - 
preferably  with  a  newspaper  of  over  a 
100,000  circulation  although  we  will 
consider  ad  agency  experience.  Ours  is 
a  dynamic  environment  that  offers  job 
satisfaction  along  with  professional 
growth  and  development.  We  also  offer 
an  excellent  starting  salary  and  a 
comprehensive  benefits  program.  Inter¬ 
ested  candidates  should  send  a  resume 
and  salary  requirements  to  Box  3987, 
Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Advertising/General  Management 

25  years  diversified  newspaper  back¬ 
ground.  Both  weekly  and  daily  (20,000 
-  110,000)  experience.  Heavy  classi¬ 
fied  and  display  management  back¬ 
ground.  People-oriented,  family  man 
with  strong  training/goal-setting/ 
budgeting/fol low-through  abilities  to 
increase  sales.  Most  recently  advertis¬ 
ing  director  of  a  20,000  daily.  BA  in 
marketing. 

This  individual  is  available  for  interview 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  He 
is  available  due  to  economic  conditions/ 
job  elimination.  If  interested  in  obtain¬ 
ing  more  information,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


GENERAL  OPERATIONS  MANAGER 

Memorial  Press  Group,  the  northeast's  most  progressive  newspaper  group  of  community 
newspapers  seeks  an  experienced  manager  of  pre-press  and  press  operations.  This  is  a  senior 
level  management  position  reporting  directly  to  the  V|pe-President.  Responsibilities  include: 

•  two-shift,  six-day  pre-press  production  utilizing  state-of-the-art 
Dewar  Information  Systems  Corporation  equipment 

•  camera,  stripping/plate  production 

•  three-shift,  six-day  web  offset  printing  operation 

•  bindery 

•  mailnxim 

for  23  weekly  newspapers  as  well  as  commerical  print  customers.  Qualified  candidate  will  have 
strong  management  experience  in  personnel,  operations,  and  systems.  S/he  will  be  able  to 
develop  and  implement  plans  and  support  budgets  to  meet  company  goals.  If  your  qualifications, 
match  these  requirements,  send  resume  and  salary  requirements  in  confidence  tO:  Director  of 
Human  Resources,  Memorial  Press  Group,  PO  Box  959,  Plymouth,  MA  02360. 


Publisher/GM/GSM  -  Planning  creates 
success,  action  brings  results.  Hands- 
on  leadership  increases  employee 
productivity,  bottom-line  orientation. 
Track  record  of  success  in  turnarounds 
and  profit  maximization.  Box  4020, 
Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1(X)11 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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CLA88IRED  AOVERTISINQ 
Ordtr  Blank 


AWARD-WINNING  CARTOONIST  will 
add  zest  to  your  editorial  ^ge!  Spent  a 
10-year  hiatus  in  advertising  at  a  large 
metro  newspaper.  I  can  draw  circles 
around  other  cartoonists!  Box  3989, 
Editor  &  Publisher. 


MASTER'S  DEGREE  CANDIDATE  seek¬ 
ing  position  in  print  journalism.  Excel¬ 
lent  writing  ability.  Published  back¬ 
ground,  editorial  experience.  Andrew 
Russo,  28  Grove  Street,  Salinas,  CA 
93901. 


Company. 


EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  “draw"  cartoon¬ 
ist  can  say  it  all  for  you.  Call  Will  at 
O'Toons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 


MINORITY  JOURNALIST  with  two  years 
experience  at  small  daily  seeks  job  as 
feature  writer  on  medium  or  large  daily. 
Zone  5  or  1.  Has  written  award-winning 
features.  Colleen  F.  Montoya,  1008 
Glenshaw  Dr.,  La  Puente,  CA  91744; 
(818)  917-0050. 


_ aRCULATION _ 

Country  circulation  job  wanted.  Will 
travel,  will  relocate.  District  manager 
experience  with  Wichita,  Kansas  daily 
and  Hutchinson,  Kansas  daily. 

Gene  Springer  (701)  572-3119. 


NEWSMAN,  B.A.  English  magna  cum 
laude,  four  years  experience  including 
police  beat,  court  beat  and  feature  writ¬ 
ing,  seeks  iob  as  feature  writer.  For 
clips,  resume,  write  J.A.H.,  2415 
Lejeune  Rd.,  Waycross,  GA  31501. 


Aulhorizad  Signatun 


Ongoing  sales  proficiency.  Seasoned, 
broad-spectrum  exposure.  Box  5302, 
Orange,  CA  92613.  (714)  538-3053. 


REPORTER  WITH  COPY  EDITING 
experience.  Business,  finance,  auto 
and  advertising/marketing  are  fortes. 
Solid  GA  back^ound.  (knd  photogra¬ 
pher.  Excellent  references  and  experi¬ 
ence,  including  one  of  the  nation’s  tw 
metro  dailies.  Nights,  relocation  OK. 
Box  3998,  Editor  &  Publisher. 


8ilingual  journalist,  Columbia  J-School 
grad,  seeks  reporting  or  editing  assign¬ 
ment  in  France.  Call  Dan  at  (203) 
429-7891. 


BOOK  REVIEWER.  Reporter  has  sold 
freelance  book  reviews  to  major  papers 
for  seven  years.  Seeking  more  freelance 
work  or  full-time  book  review  job.  Fast, 
reliable.  Editing,  layout  skills.  Box 
4014,  Editor  &  Publisher. 


REPORTER,  MA,  some  photo  work,  4 
years  on  weeklies,  wants  spot  as  feature 
writer  on  daily,  any  zone.  Box  4015, 
Editor  &  Publisher. 


Reporter  with  financial,  technical  and 
general  assignment  experience  seeks 
spot  on  southern  California  daily.  Box 
4021,  Editor  &  Publisher. 


DEDICATED  SPORTS 
Reporter/Editor  looking  for  a  place  to 
settle.  Award-winner,  hard-worker  who 
has  covered  about  everything  from  prep 
to  pro  beats.  Love  what  I  do.  You 
wouldn’t  be  sorry.  Reply  to  Box  4012 
Editor  &  Publisher. 


SLOT  MAN  on  award-winning  PM  in 
AnchoraK,  AK  wants  to  move  back  to 
lower  48,  preferably  east,  into  another 
sports  job  or  PR.  For  clips  and  resume, 
call  Steve,  (907)  338-0469. 


EDITORIAL  WRITER 
Six  years  reporting  abroad,  10  in  U.S. 
Can  make  foreign  and  local  issues  rele¬ 
vant,  interesting.  Sold  op-ed  pieces, 
satires  to  major  papers.  Let  me  try  out 
for  free  to  prove  I  can  excel  at  full-time 
op-ed  job.  Box  4019,  Editor  & 
Publisher. 


PHOTOGRAPHY 

Lab  Tech,  Free-Lance  Photcwrapher. 
Five  years  on  staff  of  Florida  daily.  40 
years  experience.  Want  to  return  to 
homeland..  Prefer  Michigan  daily  or 
weekly.  Resume  on  request.  Box  4(Jl8, 
Editor  &  Publisher. 


Amount  Enclosed:  $ 


EDUCATION  REPORTER 
Multibeat  reporter  at  small  daily  seeks 
education  reporter  position  at  mid-sized 
daily  in  Zone  8  or  9.  Box  3973,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  RATES 


PRODUcnoNirecH 

PRESS  FOREMAN  with  fifteen  years 
experience  in  all  phases  of  offset  news- 

Baper  production.  (Including  Goss 
letro  and  T.K.S.  Presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  print  quality,  low  cost, 
and  newsprint  waste  reduction.  Box 
3946,  Editor  &  Publisher. 


Effective  January  1, 1989 

POSITIONS  WANTED 

(6.30  per  line  1  week  —  $3.70  per  line 

$5.50  per  line,  per  issue.  2  weeks  — $3.05  per  line,  per  issue. 

$4.80  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

$4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  Nne,  per  issue. 


MAGAZINE  JOURNALIST  seeks  posi¬ 
tion  as  writer,  editor  or  desktop 
publisher.  Three  years  experience  and 
strong  customer/client  relations  skills. 
Will  move.  Ready  immediately.  Write 
Box  4022,  Editor  &  Publisher. 


Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEAOUNE:  Every  Tueaday,  12  pm  (ET) 

For  Saturday’s  laaua. 

Payment  must  accompany  all  Positions  Wanted  ada. 
DISPLAY  CLASSIRED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
tknas,  $55. 

DEADLINE:  8  days  prior  to  publication  data. 

Contnet  nttt  avtUtbH  upon  nquoot 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Idtter  *  PuMIslMr 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380. 
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1  POSITIONS  WANTED 

POSITIONS  WANTED 

1  CARTOONIST 

EDITORIAL 

SHOP  TALK  AT  THIRTY 


A  look  at  the  future  of  syndicated  comics 


By  David  Seidman 

Nobody  knows  the  future,  but  that 
doesn’t  stop  people  from  talking 
about  it. 

I’m  no  exception.  What  follows  is 
my  peek  into  the  future  of  syndicated 
comics.  It  is  a  future  that  is  hard  on 
young  cartoonists,  awful  for  newspa¬ 
pers,  great  for  aggressive  syndicates, 
and  sensational  for  cartoonists  versa¬ 
tile  enough  to  take  advantage  of  all  the 
upcoming  opportunities. 

Let’s  start  with  that  intriguing  tool, 
the  computer. 

A  computer  will  cut  back  a  car¬ 
toonist’s  drudge  work.  It  will  do  what 
assistants  traditionally  do:  rule  bor¬ 
ders,  cut  pattern  screens,  fill  in 
blacks,  letter  dialogue  and  captions, 
and  store  and  retrieve  reference  mate¬ 
rial.  Some  software  and  peripherals 
can  correct  perspective,  shrink  or 
enlarge  elements  of  a  drawing,  turn 
and  move  objects  within  a  composi¬ 
tion,  or  copy  photographs  (goodbye, 
light  box  and  tracing  paper). 

As  the  computer  assumes  these 
chores,  young  cartoonists  will  find  it 
harder  to  get  an  entry-level  job  as 
cartoonists’  assistants.  Some  will  find 
other  ways  to  enter  the  field;  after  all. 


(Seidman,  former  comics  editor  for 
the  Los  Angeles  Times  Syndicate,  now 
works  for  the  Walt  Disney  Company. 
His  article  originally  appeared  in  Car¬ 
toonist  Profiles  magazine.) 


UBONONMOa  MOUd 
S/A3N  HUM  ISUId  38 


Get  your  copy  of 

MNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  1 

I  To:  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills,  N.S.W.,  2010,  Australia 
I  VCC I  Please  send  me  AD  NEWS  for  one 
•  I  CwS  year  -  26  issues.  I  enclose  my 
I  bankdraft  in  Australian  currency  for  Aust.  $  128. 

I  Name; 

I  Address 


_State_ 


.-Zip. 


many  top  cartoonists  have  never 
served  in  anyone  else’s  studio.  Other 
young  artists  will  perfect  their  com¬ 
puter  skills  in  the  hope  that  the  old 
pros  who  do  not  have  such  skills  will 
hire  them. 

Some  cartoonists  will  use  computer 
techniques  to  achieve  perfect  slick¬ 
ness  or  ultrarealism.  Others  will 
rebel.  To  create  a  comic  that  looks  as 
uncomputerized  as  possible,  they  will 
head  for  a  heedless,  rough,  crude 


That’s  only  part  of  the  newspapers’ 
influence  on  comics. 

Over  the  past  few  decades,  comic 
size  has  been  shrinking  consistently. 
It  will  probably  never  get  bigger; 
space  is  tight  in  papers. 

So  you  can  kiss  the  dramatic  conti¬ 
nuity  strip  goodbye.  It  is  wrenchingly 
hard  to  develop  suspense,  plot  and 
character  in  today’s  strip  of  13  square 
inches.  New  continuity  strips  are 
rare,  and  new  ones  that  sell  very  well 


As  the  adult  population  ages,  so  will  its  sons  and 
daughters.  Prepare  to  see  a  spate  of  new  teen  strips 
or  college-oriented  cartoons  in  your  local  paper. 


style  or  will  buy  the  thickest  illustra¬ 
tion  board  and  gouge  the  board  deep 
or  paste  objects  on  it  —  effects  that  a 
computer  cannot  achieve. 

When  cartoonists  finish  drawing 
their  comics,  they  will  transfer  them 
onto  a  computer  screen  —  that  is,  if 
they  have  not  done  the  drawing  on  the 
screen  in  the  first  place.  Once  the  art 
is  on  screen,  they  will  transmit  it  to 
their  syndicate  over  the  phone  wires 
or  by  satellite.  (Some  editorial  car¬ 
toonists,  such  as  the  Cincinnati 
Post’s  Jeff  Stabler  and  the  Denver 
Rocky  Mountain  News'  Ed  Stein,  do 
so  already.)  The  syndicate  will  then 
send  the  work  to  newspapers  by  the 
same  method. 

Because  the  art  will  arrive  at  syndi¬ 
cates  and  newspapers  in  instants  — as 
opposed  to  the  days  or  weeks  that  it 
takes  now  —  lead  time  will  shrink. 
Forget  about  working  months  ahead 
of  release  date,  as  cartoonists  do 
today;  in  the  future,  they  may  run 
days  ahead,  especially  if  they  want  to 
write  topical  gags. 

And  disaster  will  loom  over  them 
like  a  vulture. 

Under  today’s  long  lead  time, 
comics  that  arrive  at  a  syndicate  a  few 
days  late  may  annoy  the  syndicate, 
but  it  can  rush  the  comics  to  newspa¬ 
pers  in  time  to  be  printed.  If  an  artist 
draws  only  a  few  days  ahead  of 
release  date,  and  he  or  she  falls  a  few 
days  behind  schedule,  chaos  will 
erupt.  Newspapers  will  scream, 
cancel  the  offending  comic,  maybe 


consistently  —  are  there  any?  The 
newest,  “The  Amazing  Spider- 
Man,’’  has  been  around  since  1977. 
I’d  like  to  think  that  the  comics  page 
will  grow.  I’d  like  to  think  that  way, 
but  that  is  not  the  way  to  bet.  Those  of 
us  who  suffered  through  the  recession 
of  ’82  know  that  as  soon  as  bad  times 
hit  and  advertising  revenue  drops, 
editors  must  reduce  costs  and  save 
space,  often  by  cutting  comics.  Once 
comics  are  cut,  they  tend  to  stay  cut. 
Too  many  competitors  —  editorial 
copy,  display  ads,  whatever  —  take 
up  the  space  that  comics  had  filled, 
and  they  will  not  give  it  up. 

Newspaper  readers  will  change, 
too.  As  you  know,  America  is  grow¬ 
ing  up.  (Chronologically,  that  is;  I 
make  no  rash  statements  about  our 
nation’s  emotional  age.)  In  the  1970s, 
America’s  median  age  was  in  the  20s; 
nowadays,  it  is  over  32  and  rising.  As 
the  baby  boomers  age  and  advances 
in  medicine  allow  the  already  aged  to 
live  longer,  the  average  American  will 
eventually  be  over  40. 

So,  as  the  rise  of  liberated  women 
in  the  1920s  inspired  “Tillie  the 
Toiler,”  “Ella  Cinders”  and  “Winnie 
Winkle”;  as  the  baby  boom  in  the  ’50s 
gave  us  kid  strips  such  as  “Dennis  the 
Menace,”  “Peanuts,”  and  “Miss 
Peach”;  so  will  America’s  maturity 
give  us  comics  for  readers  in  midlife 
or  of  retirement  age. 

As  the  adult  population  ages,  so 
will  its  sons  and  daughters.  Prepare  to 
see  a  spate  of  new  teen  strips  or  col- 
(Continued  on  page  45) 
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? 

Where  will  retailers  find  the  clusters 
with  high  sales  indexes  for  major 
purchases?  _ 


In  E&P’s  Special  Section: 

^‘Newspapers:  Prime  Medium  for  Retailers’* 
coming  Sept.  9. 


While  retailers  are  reading  the  answer  to 
the  above,  give  the  answers  for  your  market 
with  your  ad  in  this  special  section. 

Reserve  space  now:  212-675-4380 


EdHor  &  Pubisher  ABP  A 

11  West  19th  Street  •  New  >brk.  N  Y  10011  •  2l2  675  4380  ANR\ 

FAX#  212  929  1259 


The 

Audti 

Bureau 


Reporting  was  simpler  once:  Get  the  facts,  get  them  first,  get  them  right, 
get  them  into  the  paper.  Providing  perspective  and  interpretation  wasn't 
necessarily  part  of  the  job. 

Because  readers  want  that  now,  we  go  beyond  the  basics.  Coverage 
comes  from  our  46-person  Washington  bureau  and  30  newspapers.  VJe  give 
you  some  of  the  best  writing  in  the  U.S.,  Canada  and  Great  Britain. 

Vie  furnish  depth  without  burying  you  in  copy.  It's  part  of  being  the  best- 
edited  news  service  in  the  business.  Call  Irwin  Breslauer  at  (2 1 2)  580-8559. 
He^ll  give  you  the  facts. 

SCRIPPS  HOWARD 
ia  NEWS  SERVICE 


Phoco,  UPf/BennumNewsphobM 


